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MARKETING MIX FACTORS AFFECTING A BUYING
DECISION OF ORGANIC FERTILIZERS: A CASE STUDY OF
FARMERS IN BANKA DISTRICT ADMINISTATION
RATCHABURI
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Abstract

This research examines personal and marketing mix
factors which affect brand loyalty and buying decision. It
surveyed 290 farmers in ‘Bung Baan Kha’ District
Administration, Ratchaburi, Thailand by using structured
questionnaire. The collected data was analyzed utilizing
Independent Sample T-test, One-way Analysis of Variance,
and Simple Linear Regression Analysis.

Research findings revealed that age, education level,
and household income affected loyalty level significantly,
whilst all marketing mix factors influenced loyalty level.

In sum, producers of organic fertilizer should pay
attention to personal factors (l.e., age, education levels, and
household income) which were found to affect loyalty level.
Furthermore, all market mix factors must be emphasized so
as to keep long term relationship with customers.
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