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THE PERCEPTION OF INFORMATION THOUGH SOCIAL MEDIA AND
MOTIVATION THAT AFFECTING TO WORKPLACE DECISION
OF GENERATION-C IN BANGKOK
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ABSTRACT

There are 2 purposes in this survey. First purpose is to
study the perception of information though social media that affecting to
workplace decision of Generation-C in Bangkok. Second purpose is to
study the maotivation that affecting to workplace decision of Generation-
C in Bangkok. This is a quantitative survey studying from a sample of
Generation-C people who lived Bangkok aged between 18-44 years old
in total of 440 people. The tool used in this survey is questionnaire to
analyze the data with percentage, average, standard deviation and
analyze of One-way Analysis of Variance (One-way ANOVA) with
computer program.

The result showed that the majority of respondents were
female aged between 25-34 years old with Bachelor degree, private
company employees and earned income between Baht 10,001-20,000
with once per month, totally social media usage more than 4 hour per
day, majority using social media for relax and using facebook the most.
The survey’s hypotheses showed that respondents use social media
because convenience, easy to appreciate, up to date, focus on Job
responsibilities, stability and need to study information before make
workplace decision. Different between span of age of respondents are
affecting to workplace decision, the perception of information though
social media and the motivation that affecting to workplace decision of
Generation-C in Bangkok conformed to significant statistical hypotheses
at level 0.05
Keywords: The Perception of information, Social Media, Motivation,

Workplace Decision and Generation-C
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