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CREATING AWARENESS AND INTERACTION WITH JAPANESE
LANGUAGE PROGRAMS THROUGH FACEBOOK PAGES OF
THE FOREIGN STUDENT SUPPORT CENTER, THAILAND BRANCH
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ABSTRACT

The research’s purpose was to investigate the efficiency and
effectiveness of Facebook Pages utilization for creating the awareness
and interaction with the Japanese Language Programs of Higashikawa
Municipal School in Hokkaido Prefecture. The online communication
through Facebook Pages with the organic unpaid reach and Page post
and views was used as a research method, and analyze the stats of
Facebook Page Insights i.e. number of likes, views, shares or posts, and

number of Page followers, in every 3 months for 3 periods of analyzing

times. During the first and third periods of stats analysis, the administrator
has posted the News Feeds about the Japanese Language Programs to
promote Higashikawa Municipal School. The metrics were set by using
the proportion between number of program enquirers and number of
program application requesters to measure the program awareness
efficiency, and the proportion between number of program application
requesters and number of program applicants for the interaction
effectiveness measurement. The results found that the new followers of
the Foreign Student Support Center, Thailand Branch’s Page for each
period of analyzing times were increased respectively in 55.72, 10.01,
and 12.16 percent. The efficiency of program awareness on Japanese
language school and vocational school programs from Facebook Page
posts in the first period of analysis equaled to 13.98 and 29.74 percent,
and in the third period were 12.22 and 36.40 percent, while the
interaction effectiveness with Japanese language school and vocational
school programs in the first period equaled to 23.08 and 27.50 percent,
and in the third period were 6.15 and 21.35 percent respectively.

Keywords: Facebook Pages, Awareness Creation, Japanese Language

Program
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