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Abstract

The purpose of this research was to study the factors
affecting decision making behavior of employees from Isuzu Engine
Manufacturing co., (Thailand) LTD. The sampling was 338 employees
from Isuzu Engine Manufacturing co., (Thailand) LTD. The
questionnaires used rating scale having reliability of 0.853.

The results showed that the factors affecting decision
making behavior of employees were ranged by highest to lowest, as
follows: product, distribution channel, price and promotion. The results
of the hypothesis testing showed that marketing mix factors
comprising price and promotion influenced the buying decision making
behavior of employees with statistic significant level of 0.05,
Correlation coefficient (r) is 0.13 as a low positive correlation.
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