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Abstract

The study of job motivation factors affecting sales staff
effectiveness of a company in food and beverage industry The
objective for study of the factors of motivation in relation to that affect
productivity in the performance of a sales representative one company
in the group food and beverage industry research studies in the study
quantitative research (quantitative research), explore (survey research
study data from the use of the questionnaire demographic group. An
example is a sales representative for a company in the group food

and beverage industry totally 417 samples. The research tools were

questionnaire and the statistics using for analyzing the data were
descriptive statistics and multiple regression.

The results showed that work motivation factors influence
the effective performance of the sales force included the sales plan
supporting to the sales and the success in working effect the effective
performance of a sales representative at the statistical significance

level of 0.05
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