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ABSTRACT

The purposes of this research were to study consumers
behaviors that affect consumer purchasing decisions in buying fish
sauce in Samutprakarn province and to examine the marketing mix
that affects consumers' decision to buy fish sauce in Samutprakarn
province. The sample of 280 consumers were surveyed in
Samutprakarn province. The statistics employed in this research
were using 1) the descriptive statistical analysis such as frequency,
percentage and standard deviation and the inferential statistical
analysis to test the difference between two independent groups (t-
test) and to determine the difference between the average of the
samples from more than 2 groups (ANOVA). 2) multiple linear

regression.

The results of this research were as follows: 1) Most of
the respondents are female between 20-30 years of age, upper
secondary education / vocational certificate. The income level was
10,001-20,000 baht per month and most of them are working as a
private company employee. 2) the different of consumer behaviors
had the different of consumer purchasing decisions. 3) Marketing
Mix Factors had significant impacted on Consumer Buying
Decision of Fish Sauce in Samutprakarn province.

Keywords: Consumer Behavior, Marketing Strategy, Purchasing
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