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ABSTRACT

The purposes of this research are 1. Investigate the travelling
behaviors of Thai tourists traveling to Japan 2. Study the supporting
factors of tourist attraction that affect the satisfaction of Thai tourists
travelling to Japan. The number of the samples is 400 people. The
data collection method used a questionnaire survey in both online and
paper based. The data analysis methods used are Frequency,
Percentage, Mean, Standard deviation, and One sample t-test.

The research results show the aspect travelling behavior, it is
found that Thai tourists are interested in shopping and visiting historical
spots, such as temples and shrines; get the travelling information from
internet; spend 4-6 days per trip; travel with family and relatives; set
the budget 1,500-3,000 THB for hotel per night, set the budget of

30,000 — 50,000 THB for the whole trip; interested in travelling in spring
(March-May); interested in local food, food products, and fruits. Most of
Thai tourists think that the major obstacle in travelling to Japan is
language. And found the factors of local culture, the special campaign,
the hospitality, the infrastructure, the destination, the quality of the
services, the physiographic geography, the place attachment, and the

uniqueness affect the satisfaction of Thai tourists.
Keywords: Satisfaction, Traveling
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