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2.5 Retention Program
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2.6 Google Analytics
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2.8 Online Marketing
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2.9 E-Commerce
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2.10 Microsoft Excel
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Customer Lifetime Value(CLV) #30nalug2953aveamstilugni[Online], Availiable:
http://incquity.com/articles/customer-lifetime-value[2559, F911AN 20]

Retention Program ﬂ‘5Z‘1J’J14ﬂﬁ%ﬂiﬂgﬂﬁﬂﬁﬂ%ﬁﬂﬁ“mzﬂ%mi[Online], Availiable:
http://incquity.com/articles/retention-program([2559, Famau 22]

Loyalty Program iﬂmn‘;ua’énm1ufl’nﬁﬁuuﬁzﬂingnﬁﬁmmmﬁ[Online], Availiable:
http://incquity.com/articles/understand-loyalty-program[2559, FINAN 24]

Google Analytics[Online], Availiable:
https://www.google.com/analytics/#?modal_active=none[2559, NTNHIAN 26]

N9 e — Commerce 1ng [Online], Availiable:
http://service.nso.go.th/nso/web/article/article_32.html[2559, AueU 12]
ﬂqﬁﬁwqaﬂiiuéiﬁinﬂ Customer Behavior [Online], Availiable:
https://aya55ake.wordpress.com/2014/11/19/37/[2559, AU 14]

1)521ANv09 Online Marketing [Online], Availiable:

hitp://blog.ibiz.co.th/2008/04/16/online-marketing-types//[2559, NU818U 14]


http://incquity.com/articles/customer-lifetime-value
http://incquity.com/articles/retention-program
http://incquity.com/articles/understand-loyalty-program
https://www.google.com/analytics/#?modal_active=none
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