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Project’s name DATA ANALYSIS FOR ONLINE MARKETING BY BOB
SYSTEM
Writer Ms.Wanussanun Thammawat
Faculty Faculty of Information Technology, Business Information
Faculty Advisor Dr.Soromporn Charoenpit
Job Supervisor Mr.Sinsupot Charoenkultawat
Company’s name Zalora (Thailand) Ltd.
Business Type / Product E-Commerce/Asia Fashion Online Destination
Summary

According to technological progress among Thailand's population has used the Internet a
lot.E-Commerce is growing rapidly and there is high competition. They used marketing strategies
and sale promotions campaign to stimulate sales.One of them is doing promotions to offer
discounts to customers on purchases.

In the cooperative education program with the Assistant partnership of Zalora (Thailand)
Ltd.As a promotion, the promotion of the Partnership Team relies on several factors whether it is
the matter of profits. consumer behavior Grouping customers or feedback from previous
campaigns.Therefore, it needs to be analyzed using a code discount in each client campaign by
Bob the Zalora back office system to helpand check the number of times using a discount code

that the response is satisfactory or not.
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