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This report is created to demonstrate and study the experiences which I had gained
from being a trainee at ICC International co. within Le Coq Sportif department. ICC international
co. is really well-known and reliable in clothes, cosmetics and household equipment industry. All
products are qualified and acceptable among insiders as well as outsiders like foreign consumers.

The objectives of this internship program are to study the process of working as well as
to study the strategy which is used to promote sale promotion by encouraging salesperson. These

objectives create attention-getting to learn to promote the products, to provide the information of

THE STUDY OF SALE PROMOTION FOR SALESPERSON
CASE STUDY OF BRAND LE COQ SPORTIF
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Abstract

company's activities and to manage or arrange the activities outside the company.

For the result of studying the process of working in Le Coq Sportif department which is

a part of ICC international co., I found that all information and experiences were practicable,

effective and useful for me in the upcoming future.

Keywords: Sale promotion
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PowerPoint 2010
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2.2.3 Microsoft Office Word

MNN 2.5 Microsoft Office Word
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