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Abstract

During my internship in Marketing & Sales section in Wish Won System Company Limited. I've

got a chance to take part in developing the Application celled MomesntSX.

MomentSX Application is a creative tool for advertising on android system and ios system.

I realized from study that the clear target, differentiation, practical, and user's behavior optimization

are keywords for the success in marketing the Application.
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Who we are
About Wish Won System, the company!
Wish Won System Co.,Ltd is a Thai business founded four years ago, based in Bangkok, and
specialized in advances technologies, especially in Augmented Reality.
We plan and aim to make Augmented Reality known around Thailand but also in countries
abroad.
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1. AR IOS&Android

Augmented reality (AR) is a term for a live direct or an indirect view of a physical,
real-world environment whose elements are augmented by computer-generated sensory input
such as sound, video, graphics or GPS data. It is related to a more general concept called
mediated reality, in which a view of reality is modified (possibly even diminished rather
than augmented) by a  computer. As a result, the technology functions by enhancing one’s
current perception of reality. By contrast, virtual reality replaces the real world with a

simulated one.
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2. APPLICATION
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2.2 manmaihvane (Target Marketing)
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