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Abstract

This Internship report is about the approach to find new customers in Indonesia. The

purposes of this report is to increase sales and find new customer in Indonesia in order to become

a major customer’s country of the company, to develop international business relation with

Indonesia for getting other benefits, and to prepare for an Asean Economic Community in 2015

The result of this report we realized that Indonesia imports more timber in recent years.

This report is mentions the customer section that have highest demand for increasing of trading

with Indonesia and customer base enlargement. And explore the timber market in Indonesia for

becoming a data for work.

Keyword : Asean Economic Community / Target Customer / Customer Base
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MNN 1.7 #29619157 Melamine Face Chipboard
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Serving The Lumber & Wood Produects industry
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Welcome !

Global Wood Prices |nelax Get our Quotation
Canada West Africa China Australia Brazil
U.5. Ghana Japan New Zealand Peru
UK. Malaysia
Germany Indonesia

® |1.5.:Goldbeach OR Lumber Report - Lpdate weekly
International Log & Sawnwood Prices (16-30, Apr 2013)
International Pivwood & Veneer Prices (16-30, Apr 2013)
Naorth American Lumber Market Prices (16-30, Apr 2013)
Wood Market Prices in Japan (18-30, Apr 2013}

Wood Market Prices in China (16-30 Apr 2013)

Wood Market Prices in The Eurcpee (16-30,Apr 2013)
International Log & Sawnwood Prices (1-15, Apr 2013)
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Global Wood

Serving The Lumber & Wood Products Industry

Welcome !

Home | News ti Showroom | Classified Ads | Trade Center | Products | Companies | Technology | User Services

Offer to
Offer to Buy WE*”“W BMIMBM] Postan Offer | Search Offers | & | st Your Business

- Cedsr - Spruce-Fine-Fir - Ash - Osk - Besch - Maple - Walnut - |pe - Tesk - Flooring - Plywood - MOF - Furniture - Eallets -
More Suppliers

Tobuy = - Indonesia - - wood | Search

All Regions - USA/Canada/Mexico - Europe - Asia&Oceanis - Africs - Central/South America

- ¥ IR i R
HuwPﬂgf.'l.r_L .|3.,’ T K .JI

B

® [Buy]: FSC poplar and birch plywood
We are a factory in Indonesia is in need of FSC poplar and b
irch plywood thickness 3mm, 6mm, 9mm, 12mm. and 18 mm. Can y
Posted From: Indonesia (1/27/2014)

® [Buy]: Plywood
Please quote the plywood pallet: L950mmxWE00mmxH120mm Thickn
ess plywood: 12mm Regards. ..
Posted From: Indonesia (1/8/2014)

& [Buy]: Marine plywood
I need marine multiplex, 1 would like to know your price an
d to deliver this kind od product to Jakarta - Indonesia, |
Posted From: Indonesia (10/10/2011)

® [Buy]: Rubberwood S45
Diear Sirs, We are in need of 345 Rubber Wood for Grade

A/B & C. Quantity/month 1,000 M3. Please submit us your bes
Posted From: Indonesia (9/19/2011)
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Hello , (TayAnausaiausunuasgnal)

We're from Metro-ply.

We're a big one wood industry in Thailand. So we can offer some product to you.

You can read more details and learn about all of our products at http://www.metroply.com/ .

If you are interested in our products or have any questions. Please reply this email. v

M 4.3 31lupumsAey Email N9 15lunsdnaenugnm
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2007

2008

2009

2009

2011

2011

2011

1SO 9001:2000 Quality Management System
HINTFIUTAUUTHITAUN N
CARB California Air Resources Board
FIUINATEINMIAIUANIITINN TS Fomaldehyde A1)
WINTNITVOL AVNTINMITNIAIUAUNANH NI INA
o = o ek,
voaigunanesiiiy

1SO 9001:2008 Quality Management System
AT IUITZUVUTHTI AW N

FSC-COC Forest Stewardship Council-Chain of Custody

M35U509H1 IalmudmsuaenM HanLaz I 1Y

IWAY IWAY Standard : Foresty Section
sz lond : dunhld
Green Label
aoarn o = a  w 1 3 da a
HIATFIUHAANNNRINVY T - Nﬁﬁﬂm”l"IVl‘lJ']J'l'iﬁlﬂﬁ

JIS Japannese Industrial Standard
= a2 w £ e =
NATURAMUATIHAN|Y - HAadua I hi@mRa
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Moody Internationnal Thailand

TUV Rheinland China

A TUVRheinland”

Precisely Right.

Bureau Veritas Thailand

SGS Thailand

SPS (Customer) Thailand

aninnunasgeaamnisulne uaz

o = 1
ﬁmuuﬁm’maaﬂwa

AWPA Test Centre Association (ATCA) Inc.-Australia

y o 4 1
«ﬂ'l‘Wﬁ 4.4 NMITUTNAUNINIINDIANTAN
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1. "lﬁ‘lh%a!ﬁa (Particle Board) Y116 4x8° (1220x2440 mm.) , 6x8” (1220x1830 mm.)

2. ‘lﬁmﬁauﬁammﬁu (Melamine Face Chipboard) ¥U1 6x8° (1220x1830 mm.)



32

yatlszassvesgnimanag Aemai ldldulsguuani U 1Flugaamnssulestines

Aa A A ) s A 2 ~ L L da A A oA

luvaegnoulatimogaavinssuestimasmuyuluszoznarstini ninaulatimel
é’ { | { a 1 v U 1 o o

wunthigneeziigaluede uazligsneaseen ihiflusududug uanduiinisuiud 1

A

A 3 1 =Y ) [V Y Y 1 a
!.WiJGUUVC]ﬂ?JG]!'W513ﬂ'liﬁx‘llﬁill%']ﬂiﬁﬂ']ﬁluf]\iﬂ"lﬂﬁﬂluWWﬁﬂﬁ'ﬁ]‘]JﬂWlliJf)Eﬂ\‘lWﬂﬂaﬁiﬂﬂ

U (] 1 (] &l 1 =) 1
melulszma vazmsasuda ldviaieth i ldnunihdvesdu TatidGsaniosas dawalid

m3wnan loanmelulszimaanadluseurared)nrmuu @30 1w 4.5

Plywood, production volume (cu. meters)

die 55

11.000.000

8.800.000

6.600.000 ——

4,400,000
2.200.000

0
c‘é’w
4

~ o
&
g

4 O5g

> Lol o
& & s

EEE
o " A Yy

Tgs

dd Indonesia

11 : FAOSTAT
d' a Y v a ==\
MNN 4.6 #0ANaA 31DAUDIDU TATIEY (1961-2011)

I v a Yo Y o 1 Yt o YN Y (. I
mmamzmmmmmmwacl,wﬂaﬂmmaﬁ"luaﬂaﬂamm EN’LTQNﬁGl‘ViiJﬂ'IiH'l!‘lHUhJﬂﬁ

v Y
fNa (Particle Board) quumﬁuammmiummmﬂu PNNIN 4.6

Particle board, import volume (cu. meters)
500.000

400.000 TE
200.000
200.000 —

100.000

29,0
)
200,

&
£

an
~
W

59,

dd Indonesia

111 : FAOSTAT

1 ° = I Pe a a A
ﬂ]Wﬁ 4.7 ﬂ’]ﬁu'll"ﬁlﬂlulﬁ}ﬂ1§@lﬂaﬂlwuﬂlum@\16UTQUL°ﬂﬂ (1992-2012)



a
UnNn s
v
u‘nﬁgﬂsmzﬁumaummz

5.1 agdwannmsautiuamu

P o A v Y Ao Y Y o Y 9 =
nnmsAnume Ut uazmsdutiuIuIniatdennvua 1iudq vinldnlada

g Y

o A ' ' ' 1o & o A '
TUADUMTIINTMIAI000 tazenasuaazagansutudealdlunsminsmsasesnnig
g’u a 1 9 A o o v dy 9 @ 1 A Y =1 4
nzia TupoUMIAAAegNANBS UMAIFe M3 lenwigingylumseiurse Ianeudmann
Y 1 = =1 ] 1 A A [ 1 as Y Y
gnA1eszme 393093 1802198A898A 19 NINEINVNITEAIBDN ATITHIITNIAINIGNAIIY

1 [ 1 o 1 [ | Aa A 4 o
Tn3i Tag 190 an196199) wagszuumsmausnnuieladadnd msdstmaindennudes

Y a A

AumvesgnAnlszmaaieg nmsianziivoya tazmaauiuanuudd Yszmeou Tatidod

v
S 1

Aa Y ] = o = 9 YA a
ﬂ'lﬁWﬁ@]LlllVlﬁﬂﬂﬂ'Nil']ﬂcluﬁ’ﬂ‘Uﬁﬁnﬂl] WIUUN Iﬂﬂﬁ'ﬂﬁ?ﬂﬁaﬂﬂ“D'\UJ']%']ﬂﬂ']ﬁﬂ'llliﬂﬂWﬂ

[ a

1 Y 1 Aq Y ¥ o A Y ) 9
NHNIY ﬁﬂNaiﬁq@ﬁTWﬂiﬁN@’l\iﬂ‘VIGI,G]flllll‘]Juﬂﬁﬂﬂﬂiuﬂ'ﬁﬂuuu\ﬂu ADNNYDYUUVTIIN

a

1 43
aalszmenitodlumsuiilym

9 9
HazNMIAUHUNUNINUA IMstnaanuAanalalumsiauluuienss ‘lfj)"IWL"lg]}"I"l,g]}

[

U d’ a 3 \ o dy
WUﬂ“]JﬂiLlﬁ'l‘VllﬂWUL!'ﬁZﬁ’)Nﬂﬁ‘ﬂNTLl JU

v ! 4 o (A
1. guasmamsmiumidaw

v A [} [} 9

v g = - S A
Q@]ﬁﬁ/fﬂiimthlﬂigﬂﬂiﬂﬂﬂ\‘]ﬂﬂ uﬂﬂ@uﬂﬂlﬂ\‘liﬁﬂ uazw%@m“luwammmw 11N

@ @ < ° v
Uszmaunuin nazeesaiu lasuanuauleainunglszma suldidudidmumsdseon sl

Ja a <3 % 1 1 LY [ {
115aina (Particle Board) 32111 1d9A1101ANIUNBUMNIA 43013199 5.1

1 U 1 a Y d‘l Y

2. N3N Sample FIDYINAHATINAIV
A Y v o " a v A o o A ' A Y o oA
LN@%WQQﬂﬂTW@QﬂTj@?@ﬂTQﬁuﬂTGUBQVI']\ﬁJ'iB‘ﬂ NIV IAUATIVUTITUAIAIDY NN

Yy 9 T a 1 w ] ] = 1 d‘ v 1 o A
ANAIABINITNIUNIY VTNITUUFIVDI DHL ﬂﬂ@]’J’t’JfJNLG]mTﬂEJ!JJEJ\WH“VIllﬂﬁ]%ﬁ\illﬂﬂigifMﬂ@

4 a Y Y g
N7991M5A1 (Jakarta) Uszmaou Tatiide Tagez ldnalszana 3-4 Ju Tuieasanezgnms

v 9 Y 1A 1a Y =2
NNNINIINGNAN ’Hl,llflul"rﬁﬁuﬂﬁ]Zﬂ\?



34

Particle board, export volume (cu. meters)
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2] E
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K
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E
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N3ENINMIANYITLNA (Ministry of Foreign Affairs to the Kingdom of Thailand .
ulevealsemauosdu latide . (eau'lal) |
9

https://sites.google.com/site/rungphilina/nyobay-tang-prathes . (fuﬁﬁ’umaga 6

NOYNIAN 2557)

wiaeq Tuies351551% . N¥RNIM5213191524N8 (International Trade Theory) .
(aau"laﬁ) . http://www.stou.ac.th/study/services/sec/60340(2)/Trade.html . (ﬁ”u‘ﬁﬁ'u

Foya 5 WOHNAY 2557)

o o

) LY a . d.
amﬂwmuﬁﬂﬂ’Jmam150114mmmwumuﬁwgn% . Diamond Model . (aeu"l,au) ;

http://cm.nesdb.go.th/pop_diamond.asp . (’S'uﬁﬁ’wﬁ'mga 5 NYUNIAN 2557)

Asmindo : Indonesia Furniture Industry and Handicraft Association . Overview of
o
Indonesia Furniture Industry and Handicraft Association . (@au"lau) .

http://clients.squareeye.net/uploads/ttap/documents/ittfd 1/11%20-

9

%20ASMINDO%20presentation%20Indonesia.pdf . (i’uﬁﬁ'umay,a 8 NOHNIAN 2557)

Factfish . World Statistics and Data Research . (i’)’e)uhlﬁﬁ) . http://www.factfish.com .

[ Yy 9

(unaudaya 10 NGBIAY 2557)
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