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TITLE

CREDIT
CANDIDATE
PROGRAM
FIELD OF STUDY

FACULTY

I took responsibilities to input product codes as following customer PO (Purchasing Order), SO (
Selling Order) and Original Tax Invoice, also on working process I needed to study and delivery
all documents to other departments. Moreover, I had a chance to learn about product’s catalogue
from sale & marketing department. I found something that will be their obstacle on side job,
especially new sale employee in the future. Due to their current product’s catalogue has been
showing only product name, picture, and packing size only. Lacking of some detail, for example;

Product detail about what kind of menu that is suitable for , Product shelf life , How to keep the in

CATALOG PRODUCT FOR NEW SALESPERSON
DAISHO (THAILAND) COMPANY LIMITED

1

MrsNGAMSIRI NAKTANOM

BACHELOR OF BUSINESS ADMINISTRA TION
BUSINESS ADMINISTRA TION JAPANESE

BUSINESS ADMINISTRA TION

Abstract

storage , Matching product that can be introduce together

Therefore, I created new product’s catalogue for them by adding above necessary detail on it.
In order to support the new sale employee with completed detail on catalogue when they have

presentation on side job.

Keyword : New sale employee / Product’s catalogue / Working process
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Allouanieazdeadumilsziane1msusude (FROZEN ITEM)

A E C (0]
DESCRIPTION CTH UHIT IMAGE
T ; : - el
Hikar i Red Miszo (Dashinano) HTlszuma 1K X 10pkt FKT 7 -
. :
Hikari White Hiso (Dashinano) H%sizua 1KE ¥ 10pkt
9
Ikvra Sheyr ‘luvdawhamaudbonlais 00g x 20pkt
10
Hotate Size 35 (61-80) vamyaagan e 1kg x 10pkt
11
Hotate Size 25 (36-40) vamyadganlanim 1kg x 10pkt
13
Hotate SizeS (21-35) viaumsadtanlaia 1kg x 10pkt
14
Hotate Sized (26-20) vaumsasganlain 1kg x 10pkt
15
Hotate Sizel (21-25) vomdaadonlaia 1kg x 10pkt
16
Boiled HotateS5 (61-80) wouinascw 1kg x 10pkt
19
Boiled HotateZL (B0-80) wawmwasou 1kg = 10pkt
. | I -
(W4 » M| FROZEN ITEM - DRY ITEM < Blank
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w = w

DESCRIFTION CTH UnIT ‘ MAGE

Dried Wakama 1iamiszusia 100g x 60pkt PKT
g

Dried Wakame Tiimizutis 500g x 20pkt PKT

Roasted seaweed Economy Whole 180x200 mm 100 sht x 40pkt PKT
10

Roasted seaweed Economy Half 180 x 100 mm 200 sht x 40pkt PKT
i

Roasted seaweed Premium Whole 180x200 mm 50 sht x 80pkt PKT
i

Roasted seaweed Premium Half 180x100 mm 100 sht x 80pkt PKT
13

Onifiri seaweed film (Instant) 100 sht x 40pkt PKT
14

Kizami lori #winiuslay 250g x 20pkt PKT
15

Agsa I 500g x 20pkt PKT
16

SEAGRACE HOTATE FUNI HOGUSHIMI dianauaiaiiiiusdn 6709 10 pkt pkt
17

PESCADISH KANT FUMI SHRED izyfisin 6709 x 10 pkt okt
18

PESCADISH HOTATE FUMI WHALL vauriasidiay 700gx 10 pt
19

H4-b-M|, FROZEN ITEM | DRY ITEM / Blank , ¥

4' 1A = a Y Y
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: DESCRIPTION CTHN UNIT IMAGE
0
| —
: Hikari Red Miso {Dashinano) :dituzuaa di 1KG X 10pkt PKT ﬁ% :
| 8 3 4 -
l -/ A =
| Hikari White Migo (Daghinano) gz 1KG X 10pkt PKT %)
| o 4
- e
| Ikura Shoyu ‘ladareavausanlaia 500g x 20pkt PKT % g I«
: 10 =)
|
I Hotate Size 55 (61-80) vamzassanlnia 1kg x 10pkt
| 11
|
| Hotate Size 25 (36-40) wvamyasnanlnin 1kg x 10pkt
|
13
I
: Hotate SizeS (31-3%) vamdaadanlnia 1kg % 10pkt
| 14
|
| Hotate SizeM {26-30) wamyadzanlain 1kg x 10pkt
| 15
|
: Hotate Sizel {21-25) wamzadmanlnin 1kg x 10pkt
| 16
|
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4’ 1A = [N~ | [
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: DESCRIPTION CTH UNIT [MAGE
7
| I
: Dried Wakanie Tin1tzuia 100q x G0pkt PKT |
8
I
: Dried Wakanie Tin1tzuia 500q x 20pkt PKT
g
I
: Roasted seaweed Economy Whole 180x200 mm 100 sht x 40pkt PKT
10
I
: Roasted seaweed Economy Half 180 x 100 mm 200 sht x 40pkt PKT
!
|
: Roasted seaweed Premium Whole 180x200 mm 50 sht x 80pkt PKT
12
I
I Roasted seaweed Premium Half 180x100 mm 100 sht x 80pkt PKT ﬂ'
XE
I T
| Onif seawead fim (Instant) 100 sht x 40pkt PKT S S
| “ =
I
: Kzami ot v 2500 x 0pkt PRI
15
| i %
: Aosa A 500g x 20pkt PKT ' : B
6
I
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L |
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