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Banner Size
300x250
W. (weight
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/NN 3.3 729819 www.kapook.com
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BunBun Online Media Plan

Period 2015 i . 5
website Section Rotate Ad type Cost Unit Estimate Imps / KP1 Discount Total
JuL | AUG | SEP
Awareness - Website Display Banner
; Flash Banner300x250 | + &+ &+ |+ |0 _ ]
Kapook Movie 3slots (B [ (I 50,000 THB/month 1 month 1,100,000 imp/month/slot 5% 47,500.00
px PR I B
) Flash Banner 728x90 trrfrreforod _ .
dek-d writer gslots . e N 20,000 THB/month 1 month 3,000,000 imp,/month/slot 5% 19,000.00
Px. L1 L1 L1
Total Imps receive 4,100,000 imp/m Total Net 66,500.00

MNA 3.4 MINWEUT Tyl
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line Media Flowchart : DM Yogurt (Budget 250,000 B.)
Period Estimate View
website: Section Rotate Adtype Cost Unit Cost/month | AD Period Estimate Imps . Total [THB.)
SEP Receive
Promote clip
FB Boost VDO News Feed CFC Promote 25 30 BTHB/click lday 0 views 40,000.00
Youtube Truaview Prerollad CPy Trusview Ad 3THB/click lday 0 views 15,000.00|
Gossip link to FB VDO 25,000 THE/past 1time 0 views 25,000.00
YOULIKE linkto FBVDO 30,000 THB/past 1time 0 views 30,000.00|
Khaosod link to FEVDO 25,000 THR/past 1time 0 views 25,000.00|
Siamha Embed Vdo 15,000 THE/week 1week lweek 15,000.00|
Clipmass Headline +Clip 15,000 THB/week 1week 1wesak views 15,000.00|
Mthai Hilight Clip Fix Headline +Clip| 25,000 THE/week 1week 1week 25,000.00
upyim Fix Embad Vdo 35,0 HE/week lwesk lwesk 35,000.00|
you2play Fix Embed Vdo 10,000 THB/week 1week 1week 100,000 imp 10,000.00|
1,000,000imp 34,000 views
Online Media Flowchart : Promote Teaser
Timeline
‘website Section Rotate Ad type Cost Unit Cost/month | AD Period Total [THB.}
Weekl Week2 Week3 Weekd
Google display network News Feed cPC ad network H H H H 3 THB/click 830,000 3days 30,000.00|
Youtube trueview Fre roll ad cPY Trusview Ad ! ! ! ! 3 THB view 820,000 Idays 30,000.00)
chillpainai.com ! ! ! ! BTHB/click 5,000 cli 840,000 Tdays 10,000.00)
painaides.com Homepszs =y Banner] | | ! ! BTHB/click 3days 40,000.00]
EDTguide.com | | | | 3 THB/click Idays 40,000.00)
chillpainai | | | | 3 THB/time 3days 30,000.00|
painaidee H H H H 3 THB/time 3days 30,000.00|
Teaser t t t t
t 1 EDTguide News Feed Share link Page Post g g g g 3 THB/time 10,000 views/week 3days 30,000.00|
! ! ! ! 3THB/time 10,000 views fweek Jdays 30,000.00)
| | | | 3THB/time 10,000 views fweek 3days 30,000.00|
chillpainai i i i i 4 THB/click 10,000 views fweek Sdays 40,000.00]
painaides : : : : 4THB/click 10,000 views/week Idays 40,000.00)
t t t t
EDTguide: NewsFeed | Sharelink i ' ' ' 4THBY/click 10,000 views/week 3days 40,000.00]
! ! ! ! 4 THB/click 10,000 views/week 3days 40,000.00)
| | | | 4 THB/click 10,000 views/week Idays 40,000.00)
390,000.00
v '
= A I
MUN 3.6 NTINUNUTD LNYUT NNN.
nline Media Flowchart TTF (4 months Budget : 300, b.)
TIMELINE 2015
website Section Maesure | Adtype Cost Unitperweek | AD Period Reach Total [THE.)
AUG SEP ocT nNOV
Facebook CTA Newfeed CPC share link i i i i i i i i i i 4week 62,500 '60,000.00
Targetad [ T o [
B Facebook Boost VDO Newfeed CPC share VDO o 8 B . T 4week 82,500 £0,000.00
Media ) } T TRt
Google Display Network AD network cPC AD Banner Vo ! . I N 15 THB/click 4week 240,000 180,000.00|
265,000
*Facebook : selective target 300,000.00

MNAN 3.7 MINWHUTD T TTF
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Dutchmill GEN-I | Online Media Flowchart

Online Media Management

momypedia

Timeline 2015-2016 | AD
Channel develop cost  |management cost| Total Cost | oo Het (THB.)

JAN| FEB | man eriod
webe] T T T o o
Youtube | HH BN il ® 125,000)
Facebaok Page | NN E N 505,000
1,470,000

Online Media Strategy

aD
Material website Section Rotate Ad type Unit Cost/month ; Tatal (THB.)

1an | FEB | nan aug Period
momypedia He adine+sonter AR 28,000
mamaexpert He adine+onterd i BB 20,000

. Homepags Advertora B B

theasianparent He adine+sonterd HH 50,000
realparenting He adine+sonterd B Al 20,000
momypedia 1week 0

1week

Newfeed Sharefink Fage rest -

theasianparent 1week 0
realparenting 1week 30,000
T | 10,000

Online Media : Promote Tree Bank (Phase 2)
website Model | Rotate | Adtype Cost Cost Estimate Imps Ei‘l':‘":"' ES":'“";“ Total (THE.)
FB Promote Past . ¥DO Mews Feed CPC Promote Post | T $195.000 mp| 30000 views 195,000.00
N Fiash Banner B
MationT¥ Mobilefeed CPmM 300x250 1 $21.000 WA N | 21,000.00 |
Thairath Lifestyle CPM | 170 THECPM £32000 N N 34,000.00,
PR News | prachachat. i
khaosod. matichon. Thi : . ‘_
Bt Prarernth, o Inden M| e I 200,000 THEfime 4200000 N Wi Foc
N H
#uAuUAY [FB Promote Post CTA Mews Feed [ v 6.5 THEcick 865,000 N/ 130,000.00
Google display network Mews Feed D metwor | TE0TrEe 350000 200000 mp A 120,000.00
2,860,000 imp 30000 vews 58000k
Total 500,000.00
TasenisrnnmnTee BNk 2,150,000 imp 250,000
uausEiAHlszme 1,700,000 imp 250,000

MNN 3.9 mi’muwuﬁaimym Tree Bank
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www.dek-d.com/writer

Download a
free
audiobook

www.dek-d.com!

Section : writer

Banner Size : 728x90 px. (Weight 35 kb.)
Roiate : 8 Sigt
st £3080,000 Tmpressions/month/sleE
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aundinu Dek-D.com nnindu od:-mm-
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Movie.kapook.com

= 47,500 b./m

Gender visited
OVERVIEW Target Audience : Age

Page views 240,000,000
Unique IP 4,200,000
Visitors 21.000.000 .

NN 3.11 Online media proposal

INTERNET SCHEDULE

Prakit Holdings Public Company Limited CLIENT : mamiifuin s REF_NO. : C-BUN-IN-0303
88 Soi Sukhumrit 62 Tectiond, Sukbumvit Road, PRODUI : BUNBUM DATE : 6 July 2015
Bangchark Prakhanong Ad Period : August 2015

Bangkok 10260
Tel 02-3328555
Fax D2-332853F8

Adrerticing Cost
Media WEE EITE Ad Type Zection Uik Ad Period Total Het Bakt

Ad RatedUni Dizc. | Het Cost

Eannar Type : Flash
Kapook.com Zize 300x250 px. | Roate 3 sloks [ 1 month August 2015 50,0000 5 47,500.00 47,500.00)|
Filz Zize : 40 kb

Banner Typs @ Flash

Dick-D1.com Sine TE5E30 pa. | Foate & slots riter 1 manth Auguzt 2015 zoooooo | sx | 1900000 13,000.00)
Fils size : 35 ki
55.500.00
TOTAL NET £5,500.00
Remark  : AGEMCY FEE 3% LESRGG
TOTAL COST+FEE 68,425.00
war 1z " LA EE
GRAND TOTAL 1328965

MEDIA PLANNER MEDIA BUTER CLIENT APPROYAL

NN 3.12 113917 Schedule TupaNIiuIY
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INTERNET SCHEDULE

PRAKIT ADVERTISING LIMITED CLIENT : DKSH (THAILAHD) LIMITED REF.HO. : D-VETA-IN-0709
88 Soi Sukhumvit 62 Section, Sukhumvit Read, PRODUCT : VETA CORPORATE DATE : 21 Aug 2015
Bangchark Prakhanong Ad Period : September 2015
Bangkok 10260
Tel 02-715-3000
Fax 02-3328544
Media WEB SITE Ad Type Section Unit Ad Period e Total Net Baht
AdRatelUnt | Disc_ | MetCost
Facebook News Feed AD HewsFeed & BE.lolick
Internet Facebook T Promotion o e P Seplember 207 80.000.00 80,000.00 80,000.00
50.000.00]
TOTALNET 6000000
Remark AGENCY FEE 127 280000
TOTALCOST+FEE 5360000
VATTx"  srmar
GRAND TOTAL  95.872.00
MEDLA PLANNER MEDIA BUYER CLIENT SERVICE CLIENT APPROVAL

MWN 3.13 113911 Schedule TayanId
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Movie.kapook.com

Flash Banner 300x250 px. (40 ki

L Y-w Member Us:haawiuodounGe

et
bx e ® 42,141 au
ey -

© 1m0 dudetrasdorevadetinambhy: -
DRy -

1 i L L [CTR %

Fal o e e o v e el ] ) e PN P

Impressions Ad : 981,620
Clicks:

CTR: 0.

KPI: 1,100,000 imps
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Impressions Ad : 5,258,883 Over KP
Clicks: 1,936
CTR:0.04%
KPI : 3,000,000 imps

175%

Normal Rate!

Y
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