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SERVICE MARKETING FOR SAFETY ENGINEERING
A CASE STUDY OF C.C.T. ENGINEERING CO., LTD.
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Abstract

The objectives of this study were to examine the efficient
marketing plan and marketing strategy concepts for safety engineering
service in case of C.C.T. Engineering Co., Ltd. The data were analyzed
by using industrial service information, customer business types, to
find out the procedure of marketing segmentation, target market,
positioning and also analyzed service marketing mix, to find out the
appropriated service marketing plan and marketing strategy. The
study indicated that service marketing plan and marketing strategy
can increase income 20% from 14,991,362 baht to 17,980,000 baht. It
comes from the ordinary growth rated 10% and after launching of
marketing plan activities. The marketing strategy can also increase
net profit margin about 3% greater, as shown in the information of

short-term plan 3 years financial statement.
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