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FEASIBILITY STUDY OF RAMA 1l SHOPPING CENTER
SAMUTSAKHON PROVINCE
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Abstract - The Objectives of this study are to investigate the
feasibility of investing in a regional shopping center project.
Key Success Factors and Risk Factors are also studied.
Business model is then determined. The Center is located on
the outbound Rama Il Road, Samutsakhon Province.
Sensitivity and Scenario Analyses are performed. It is found
that in the Base Case Scenario, the financial returns are at
12% cost of fund, the PB = 2.75 years, the DPB = 4.89 years,
The NPV = 600 million Baht and the IRR = 25% while in
the Worse Case Scenario, the financial returns are that the
PB = 3.79 years, the DPB = 6.89 years, the NPV = 554
million Baht and the IRR = 18% . It is worthwhile for The
Shopping Center Developer to at least generate 554 million
Baht NPV, the PB = 6.89 years and the IRR = 18% within
the acceptable risk.

Keywords - Feasibility Study.
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