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PURCHASING BEHAVIOR OF FAN CLUBS IN BANGKOK
TOWARD PRODUCTS RELATED TO KOREA ARTIST
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Abstract

This study is conducted to understand the
purchasing behavior of Thai fan clubs toward products
related to Korea artists and factors that influence on buying
decision, then, determines the relationship between personal
factors and buying decision. The study is on fan clubs that
lives in Bangkok Metropolitan area and attending the
concert. They are likely to be crazy about Korea artists.
Sample size is 300. Questionnaire is used on this survey.
The statistics results showed in frequency distribution,

percent, and Pearson’s chi-square test by using SPSS
program.

The study found that most of the subjects preferred
to buy products that showed the pictures or names of their
favorite Korea artists, just for collection. The subjects
looked for product’s quality; design and materials they were
made of. They preferred to buy imported products, despite
their prices were high but they were willing to pay for them.
The only way to buy these products at cheaper prices was to
ask the close friends who traveled to Korea to buy for them.
However the Thai collectible shops were still popular among
Thai fan clubs. The subjects bought these products
whenever the new arrivals came out at the concert. From
the research finding, sales promotion got less attention from
the subjects.

Keywords - Purchasing Behavior, Fan Clubs
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