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NARONGSAK SRISAOWAKONTHON : MARKETING STRATIGIC PLAN
FOR INDUSTRAIL PRODUCT. ADVISOR : ASSISTANT PROFESSOR
DR. AROONLUCK VITHAYAVUJIN, 82 PP.

The purpose of this Study is to devise a business plan to expand sale volume
in industrial products. Data come from case study of a company who has been in the
business for over 10 years with the current sale volume at 25 Million bath.

Industrial environment data from The Department of Business Development
and internet were studied and analyzed to understand the products to see which
products are popular in what markets. Strength, weakness, structure and management
of the organization were analyzed then target market were set. A 5 year sale forecast
of products with target of 100 Million baht at the fifth year were performed. Eleven
product items were specified for sale forecast and were adjusted with seasonal index.
Then strategic plan with market segment, target market, positioning was formulated.
Marketing mix strategies that consist of product, price, place and promotion plan were
devised to sell the products. A research of customer satisfaction was conducted to
check brand loyalty of the company. A 5 year financial plan was then formulate and 3
cases of sensitivity analysis were presented. Three scenarios of the probability
analysis were conducted to compare the probable outcomes of the business. Key
success factors were also identified. Contingency plan was also prepared to counter
the unexpected events that may happen. From the study the researcher believes the
devised business plan has high probability of reaching the target sale goal of 100

million baht in the fifth years.
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- FFUANILATVDIVIEN
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- a%"nﬁal,mn@m'«n’lr]@;l,wim”’symﬂ‘*ﬁ‘?@n@mﬂu HDPE

q
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- ﬁ’mﬂﬂﬁgﬂﬂﬁ@jm}oﬁa NI UL NINRARIIATIFUAIALDI AR

U

avadan | F
2. nailawiky Safety Glove

wiwnsauwa ldmdnnung@nssunislaan

mswﬁwmslmwwzﬁ’mm%ﬁaa@ﬁunugﬂﬁw

MIEINTUT NN wUIaTIUa
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3. 944 Nit Touch Glove

nmsthegrumandeanningliindeaadunuiudiuazaavauasdn
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- RFNATIRWANVBILSENY tNavg1ulanElkn1IAN Lﬁadﬁ]’mvl,&iflﬂLL?id
TiTa9a 3 FuaN V‘iﬂﬁgﬂﬁwﬁvlﬁ%'umw%mi ANALUATIFRAN WiomunInugIgndzad
M. X
QLLma"L@mmm
4. Y99.¥NHINe Safety Shoes
- Lﬁm;maaLﬁﬂLﬁaLﬁumoLﬁaﬂﬁuﬁﬂumm@ VNI SE NN I RLL9NN
gjl,miﬂum’muu mem@momﬂq%aﬂszmw‘%a%ﬁﬁ’m (Walk In)

5. Service Mind

FRUANIUIANATI AU WENNUSRIDEIUG (4 Al)

wispntoyaluzasduduianaudodnauuazuidymliiugne

P a =< a v A = o
3JLLN%luﬂ’]ilhzquﬂquW\‘]W'ﬂlﬁ] LLASNII8 aﬂLﬂUﬂJE‘}ﬂﬂ’]LwaLﬂUTaﬂﬁla

MITUUTEARFERAINLBAITRI AN NN INE LD LLﬂZﬂ’]ﬂﬁQﬂﬁ”lWEﬂﬁﬂ%

auﬁﬁgaq@
~ A o o v o Ada v A v & . @ « a

- mnﬂaﬂuauml%gﬂm WNNFBANTYURILRIIIFITDLN9T9V89

Yyn1aunad
6. 32UULIILGEW Fire Alarm wasiuadszinninadia (Technical)

- 9191 Brand &uanlniidnaaalagianFuaIaaIaUkiNa’I19nNN
oA oA
wTane

o ea o ® o = A = A =i
- AINLLIWAFRANTIAKLA a8 TNNUTEINeR W it wniglRan?
2 lﬁﬁugﬂﬁﬁﬂitﬁ auﬂs:mmgﬂﬁnﬁﬁhﬁ'@

- °11mslNa@jﬁuﬁﬂﬂi:mwmﬂiuiaﬁﬂszmmia"l,ﬂ Tﬂﬂifﬂaq'ﬂﬁ@u

3191 (Price)
1, mséf\mm'«nﬂ%ﬂaqwﬁg

o v

N9unw (Cost Leader) ﬂitﬁﬁadmmﬁﬂﬂ@iag’f
ﬁuﬂwﬂﬂummm@u
A A Iz o Y \ A o o o a
2] msuuﬁmmul%ﬂugﬂmvmuaumw 5 1) LNaRIIIANIITNANG Le T
§uA1 Brand Loyalty
3 msmuaﬁmgﬂﬁﬁ'umamiugﬂﬁﬂLﬁalﬁtﬂu"lﬂmuﬂavlﬂmadgﬂﬁﬁu,@i
USENTNUUINIINLAELA 17U N1T89189 N1IVN ’FanFWAIlagLanIz ®Ian1s

SUUsenuLUURNLAS
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g0 (Place)

1, ﬂ‘amq’aLﬁ%ﬂ’%ﬁ‘ﬂhﬁﬂyq@]m%miﬂumﬂ@:i‘uaamwsﬂzﬁmmmm@ﬁ

Twajun

2. J3u139  Website Lﬁalﬁﬁagmﬁnﬁ’]mmﬂ’nﬁUmmmzamiau’%ﬁ'wma
Internet

3. n1InaTuIn1Tie %ﬁﬁwmﬁ‘aLiﬁﬁﬂ@ﬂﬁmm@LLuu%a%ﬁﬁ”ﬁu
(Walk In)

4. NN mmmmj@haﬂi:mmﬁamu"lﬂaﬁfumgumjugﬂﬁ'}Lawﬁﬁmsmmﬂ

@ P v A o & A a o @ | <A
@lm@]v[,ll U TELNALN E]%U’]u‘ﬁﬂ‘i]zvl,@ﬂ\‘]@ﬂq@ﬂm EnﬂLW@JLLazﬂ’ﬁiﬂﬂqE’]u@ﬂﬂan’]\‘] FNFINAS

NINTZAWNITVNE (Promotion)

v Aa o

1. NM1390¥N ﬁuﬁwmaaﬂ%‘lﬁﬁugﬂ MARANENAIW Lﬁalﬁgﬂﬁuﬁ@muﬁaﬂ

mn%uﬁmﬁmaaﬂum

2. Mdyanadandudn  (Consignment Stock) lnugn il
UIumunn

3. nathlasandudlufinsansgaannisn aasaaunsiiodsznie
pwalngluiuiiio

4. fguduins  (Technical Center) iNalianuianuidnlaiasiillg
anuanlalunraedulaianseiud

mséwaamwﬁawaiagn?ﬁ
n1IdrTanazite sz anuiinalazasgndidiafaunguaian2sss
mamuﬂ%’uﬂgaﬁuﬁﬂLLazu‘%mﬂﬁgﬂﬁ'}Lﬁ@mmﬁawala auﬁﬂﬂ;jms%’nmmw%uﬁﬂﬁ

agnugneagafaiin (Brand Loyalty)

Lﬂéaoﬁaﬁlﬂumnﬁuﬁaga
IFuuusaumudslsznaudie 2 vatanan fa ausueuazusmslasfithwnofiada
anudanalavedgndr drodruwan 18 dnna Tadae 5 szdu lasaunga Aa 54 3 2 uaz
1 39NEAY I@UnqmﬁaﬂwLﬂumsﬁmﬁaﬂﬁﬂﬁwﬁﬁUa@m’]sjézau@i 1,000,000 N6
T4y nevaa 30 U3HN wazaauNsuAN 24 1380
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ATAALAUTBNA

Tagnsenldnuninauny Insfada wazgIuwng wIoaanunudiannIanng
a [ 4:{' 1 £ > o @ ' [
(8-148) "Lﬂmhmdgmm:uummﬂaa@nmlumsmmu LRIFINAUNN

LUUR1329U52naua8 18 fanuadt
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- uanuanudrunglundadun

. ANNRINTA UM T RUEEUA

. @mmmL%ﬂumi‘%’uﬁagaauﬁw FGCF
Canunas lumsliluiauanen

2
3
4
5. qum‘wLLa:é'ﬁmﬁ'ﬂvLu@%"uaawﬁfmmmﬂ;;l
6. ANUEIUFUOVDINIANA BT DNITEWLVBINENITUD Y
7. MIsanuuUFRA IFRaNuRIsNuRT o uaNe

8. MIDANULVUTIAATUN

9. ANULTILTIRIBNUMNUVDINAAN UM

10. AMNRAINWABVBIRUA L4 Catalog

11. MNoazdoafuails Catalog

12. mm@j’wﬂ'waa%uﬁma:u%msﬁ“tﬁ%’u

13. FUAHNINIPIUANTD TR UATBILIEN

14, NMIFIVDLRWAIGINTINUE

15. MyUIzNUEUAN

16. Sz lumITuysenin

17. MIfadeFoEIUaLNTUTE a0

18. MIFAFIN Internet



NARNI29ANUNIN 91"1]

AN19N 4 Namsﬁ%ﬁnmmﬁawahgﬂﬁ'}

40

10 4 4 4 4 5 4 4

M1 5 5 5 4 4 4 4

12 3 3 3 3 4 4 4

13 3 4 4 4 4 3 3

Customer

14 4 4 5 5 5 4 4

%5 5 5 5 5 5 3 4

1B "5 & G ECE 5 K

17 4 4 4 4 4 4 5

88 5 5 5 5 4 4 3

9 5 5 5 5 4 3 3

20 5 5 5 5 4 4 3

21 g WS 5 4T

22 5.5 5 5.5 243

23 5 "505 5 31303

24 5 5 5 5 4 4 3

Satisfaction Topic

15

17

Total

76

66

76

70

73

74

60

65

76

74

80

63

65

79

81

86

82

82

80

82

88

74

69

82

Avg

4.2

3.7

4.2

39

41

4.1

3.3

3.6

42

4.1

4.4

3.5

3.6

4.4

44

4.1

3.8

LRAIJNANITIINEITIINIANA 24 Qﬂc«fﬁ @18 18 WATaAIDIN LNaILATITHAN

ﬂsuﬁumsﬂ%’uﬂgaﬁuﬁ'} LRZUINT
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Service and Product

Product
20%

Service
80 %

Eﬂﬁ 13 ﬂ’]Wi’JNluﬂ’]iﬁ’ﬁ’)ﬁ]ﬂ')’]&lﬁdW81’% WONANKNRAN T LAZUTANT

Qnﬁﬂﬁmwﬁawalmmnﬁumsu‘%mi 9 80% sIni309a9FUMTIRES 20% 7
Twanuinsnalannn

Tuwdzasmsuimagndmalasnvasdud Tuduvasnmafunasgrmdulleny
Farnue d1wi3aspesnsnianuiineladrazidutosvasniseanuuulidaany
RILINURENBENE

luwdzasmsinmsgnéranelaananudmwinaumnsluginsasnnugninus:

o o a A a Aa = o A ' o v a 9
El‘ﬁzl’lﬂﬂvl,ll@li ﬁ’J%LSE]x‘]‘IJE]Gﬂ”liﬂiﬂ’]iﬂ&lﬂ?’llw\m‘wE]Iﬁ]@]’mﬂIuLLGﬂJadﬂﬂiiﬂJﬂiZﬂuauﬂ’l
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Overview Customer Satisfaction

Good

Outstanding

21%
29%

Fair

8%

Satisfy
42%

Eﬂﬁ 14 Mwanlwnsaanuisnelausnauszauanuiswaladuiaaay

lunIwsINaTWULN 29% gﬂﬁwﬁmmﬁawalageﬁu%uﬁma:u‘%mi Faunla
o A o =< ~ =< 9 A
luszaunwala 42% szauanunanala 1unans 21% wazdanuninalatios 8% @l
, g = o =< , eaa e e & q
gandinanadidinldianuiinelalasnuagluinmsing wdnsiinsuuaisriinig
A q i A A o ~ ~ a £ o a
Uilinadidaiflasfasinanmalisuudasnenafiatulainmzsfadszinnanouas

u‘%miﬁgjwﬂammwiazﬁ ﬂifﬂﬁLquIuﬂWiﬁﬁ]:LLaiaahul,l,ijmm@lag'@ma@nm
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Satisfaction Level by Customer

T T T T T T T T T T T T T T T

123456 7 8 9101112131415161718192021222324 (Customer)

317 15 mwsawlumiéﬁnmmﬁawalaLwn@nugﬂﬁw
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4.5 -
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3.5

3.0 -

2.5
2.0

155

1.0
0.5
0.0

Satisfaction Level by Topic
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( Topic )

Eﬂﬁ 16 ﬂ’]Wi’)&lIuﬂ’]iﬁ’ﬁ’)ﬁ]ﬂ’N&]ﬁdW alaugnaurTarau Ny
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Satisfaction Level by Topic Rating

Ul
|

( Satisfaction Level )
= N w £
)

b % NG oY ( Topic )

P a o o = @
E‘Lh"l 17 ﬂ']ilﬁﬁlﬂﬂq(ﬂﬂﬂ?quw\ﬁwalﬁ]"llaﬂaﬂﬂ”]

wudﬂgﬂﬁﬂﬁmmﬁowahmﬂ ﬁ'u@TmmmimL%’Jmaamﬂﬁﬁa;&a RSN
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daldluauae
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- analasarnunlwanuiswalanuFnALaz LI N1TVEI89ANT

=
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- ANANAMNANIND L L ULIAITVIIANTNININEUAT AW INITUWITDINT
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Uiudysiamndudliuandsuazasanuanuaaniszasgndn (Customer Expectation)
- andnlanafanalariuwinaunsluuiyadnninuazasindolued asdns
S9arsRammslLSMaEsuSnsundu 1w nsdadafesns lanaITayadeg e
%’uﬂs:ﬁuﬁl,l,@ﬂ@mmn@,vﬂa maamumimwauﬁgnﬁwﬁawa‘lm waaIimMIfadefess
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FUNAIIUNIINITEIN

1. dszunmwmIgaavy

AMNNANMIFUHWNTVBININIINHIBUIDZRINIID ﬁ?ﬂ LazlIsznmnITaay

=

leasanT9n 5I@ﬂﬁ?{uﬁﬁmﬂuﬂﬁymmﬁu%agﬂ@ﬂﬂizmm 11 Tumlay 2 Tuan

]
=)

URAIIU AT waz 3 Dndazuaatinied

AN 5 Lquﬂa@mmﬁamiqlﬁmmsﬂu 5 1]

Sale Forecast Plan (2010-2015) to achieve 100 MTHE in § Year

1 Sum 2 Zurn 3 4 5

Bzrn| % Froduct Line 1 2 3 4 MTHE 1 2 3 4 MTHE MTHE MTHE NTHE
1 S0% | Satety Shoue =] 5.5 4 4.5 20 e 715 5.2 5.45 26 335 42,25 | 325125
2 5% | Swtaty GhRoues 0E 0nss 0.4 0.45 2 0n7s 0.71s nsz 0585 2B 3.38 4225 | 525125
3 105 | Satety Glove 1.2 141 0.5 04 4 1.56 1.43 1.04 117 5.2 .76 G545 10.5625
4 5% | Chernical Glore 0E 0ss 0.4 0.45 2 07s 0.71% nsz 0585 2B 3.58 4225 | 525125
S 5% | Swiaty Hat 0E 0nss 0.4 0.45 2 07s 0.71% nsz 0585 2B 3.38 4225 | B.2E125
] 3% | Fall protection 056 053 0.24 0.27 1.2 0,655 0,423 0312 0.3%1 1.56 2025 2535 | 316575
7 3% | Fiteer Mask 036 033 0n.z4 0.27 1.2 04638 0.429 0312 0351 1.56 2028 2535 | 316575
& 63 | Fire protestion 0.72 (0] 0.45 0.5 24 0956 0555 0.624 0.702 312 4056 5.07 63375
g 3% | Saiety wign 056 053 0.24 0.27 1.2 0,455 0423 0312 0351 1.56 2025 2535 | 316575
10 5% |Chernipal Sui 0E nEs 0.4 0.45 2 0n7s 0.71% nsz 0585 055 3.58 4225 | 525125
11 5% |Feapime Seb 0.6 055 0. 0.d45 b 075 0715 05z 0.555 26 3.58 4225 | 525125
1005 Todal 12 11 L] ] 40 156 143 10.4 11.7 S005 ETE 45 105 628

Quantity Forecast Plan (2010-2015) to achieve 100 MTHE in 5 Year
1 =um 2 sum 3 4 S

Bzrn| % Froduct Line 1 2 3 4 Pc= | 2 3 4 Pc= Pc= P= P
1 S0% | Satety Shone 12000 2750 2000 2250 19000 15600 14300 10400 11700 | S2000 | E7800 | S4500 | 105625
2 5% | Sataty GhRoues So00 4583 ik 3750 1BEET EB500 Lt 4333 4575 21667 | ZE16T | 35205 | 44010
3 105 | Satety Glove 15000 | 13750 | 10000 | 11250 [ S0000 19300 17575 13000 | 14825 | 65000 [ S4900 | 109625 132051
4 5% | Chernical Glore 12000 11000 s000 an0o 40000 15600 14300 10400 11700 | S2000 | E7800 | S4500 | 105625
S 5% | Smiaty Hat 2400 2200 1600 1800 a000 31z0 2860 2080 2340 10400 13520 16900 | 21125
[ 3% | Fall protection 2d0 2z0 160 150 &S00 312 256 205 25d 1040 1352 1690 2113
7 3% | Fiteer Mask 000 2750 2000 2250 10000 Q00 IETS ZEQ0 2925 13000 16900 | 21125 | 26408

&8 63 | Fire protestion G0 550 400 450 2000 TE0 715 520 555 2E00 330 4225 5281
g 3% | Saiety wign 720 G50 450 240 2400 Q36 G55 G624 70z 3120 4056 2070 B335
10 5% |Chernipal Sui 1714291 1571 1143 [ 125571 5714 222857 2043 1456 1671 T42a aBs7 12071 15059

11 5% |Feapime Seb 15 14 10 11 50 20 15 13 15 G5 Gd.5 106 132
100% Todal S2E59.5| 40045.5) 29126.2( 32767 | 154631 654951 627551 45664 | 51572 | 235320 | 296346 | ITH020 | 463TTS




muldtaguu@zim (Assumption)

~ = L A Aoy A
1. Grow Rate 71 25-30% lag) 3 YuInUui 30% Was 25% NN 4-5
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2. Inflation Rate 'LitAi 5% Lazeaaw1e Sale Volume ‘ﬂq@ﬁ’mﬁ 100 8UUIN

3. Seasonal Index AWadaFUFNNGILYNAL lasuns 1 nu 2 2zan3lasung 3

nu 4

2. Uszanamnisnyle

@397 6 auﬁw"lwm“qum AINANITNULNBL DAL

suilszanw (un) 1 2 3 4 5
uld 40,800,000 52,800,000 67,200,000 85,200,000 105,600,000
swngla 40,800,000 52,800,000 67,200,000 85,200,000 105,600,000
AUNWIBUAZLINT 20,400,000 26,400,000 33,600,000 42,600,000 52,800,000
IINAUNWINY 20,400,000 26,400,000 33,600,000 42,600,000 52,800,000
fnlsiman 20,400,000 26,400,000 33,600,000 42,600,000 52,800,000
AlEnesuazuinig 5,280,000 5,832,000 6,624,000 7,392,000 8,340,000
fuFauussdnldanadaing 60,000 140,000 270,000 410,000 470,000
TulTIssuazLIHT 5,340,000 5,972,000 6,894,000 7,802,000 8,810,000
Mlsnmadfines 15,060,000 20,428,000 26,706,000 34,798,000 43,990,000
mlsnewinms 15,060,000 20,428,000 26,706,000 34,798,000 43,990,000
wn MdAauAaa 30% 4,518,000 6,128,400 8,011,800 10,439,400 13,197,000
ilsgns 10,542,000 14,299,600 18,694,200 24,358,600 30,793,000
sumnlsazan
M lsazananing 0 10,542,000 24,841,600 43,535,800 67,894,400
ils (1an) and 10,542,000 14,299,600 18,694,200 24,358,600 30,793,000
mlsazandatsein 10,542,000 24,841,600 43,535,800 67,894,400 98,687,400
T R, - 50% 50% 50% 50% 50%
ilsgndieanzin 26% 27% 28% 29% 29%
sanalzgonaluwnisane
WAL 5,280,000 5,832,000 6,624,000 7,392,000 8,340,000
fadwenlzangmale % 12.94% 11.05% 9.86% 8.68% 7.90%




3. Uszunansa uni

AN 7 auﬁunuuazdﬂ%ﬁh gAanN3
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1w InIna g1 1N U9 1 U4 2 U4 3 9 4 4 5
LHULADBURZANRIRANS 3,000,000 3,360,000 3,840,000 4,200,000 4,800,000
AL 600,000 600,000 720,000 840,000 960,000
ﬂ"ﬁi’] Wi wazlnsdwdd 180,000 192,000 204,000 216,000 240,000
‘Fi’]’s‘ﬁ@‘ﬁﬁﬁﬁfﬂ\‘ﬂ% 120,000 120,000 120,000 144,000 180,000
@iﬁ'a@;??mﬂﬁau 60,000 60,000 60,000 60,000 60,000
ALTOLNAS FWIWE WaZALEUNS 300,000 360,000 420,000 540,000 600,000
ANVLE 600,000 660,000 720,000 792,000 840,000
FFILETNNITVILES L ow 300,000 360,000 420,000 480,000 540,000
ANTUTDY 120,000 120,000 120,000 120,000 120,000
saualzansluwnisvisuazusnis 5,280,000 5,832,000 6,624,000 7,392,000 8,340,000
algana / sale % 12.94%  11.05% 9.86% 8.68% 7.90%
lassasen1asns (un)

Cmnumyuﬁ Umﬁ'u%uqﬂ% 5,950,000 1,750,000 2,100,000 2,625,000 2,975,000
IANIRIHNNU / TIU6AN 0 0 0 0 0
AauLasnazinasiiees 500,000 100,000 100,000 200,000 200,000
iw3aslfuazaunsatinsinam 100,000 100,000 1,000,000 100,000 100,000
ﬂumsamuﬁlﬂuauﬁwﬁ 600,000 200,000 1,100,000 300,000 300,000
i’J&IL‘a%a\‘l‘Yg% 6,550,000 1,950,000 3,200,000 2,925,000 3,275,000
L’?‘iuﬁiw:é?u 0 0 0 0 0
WHufEezeNM 0 0 0 0 0
Runuaasnans 20,000,000 0 0 0 0
s’amméaﬁmmm(&%vgu 20,000,000 0 0 0 0
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AN99N 8 auﬁuvguua:ﬁﬂ‘*ﬁﬁhUﬁﬁ]mivﬂu%’aﬂa:

A lzane 1 el % 41 4 2 94 3 9 4 45
HuhanuasagIgans 7.35% 6.36% 5.71% 4.93% 4.55%
fLan 147%  1.14% 1.07% 0.99% 0.91%
Aiseth i uasTnsewed 0.44%  036%  030%  0.25% 0.23%
ANEEITNI 029%  0.23% 0.18% 0.17% 0.17%
csh*s"a@éum’éaa 0.15%  0.11% 0.09% 0.07% 0.06%
ANLTDLWAY UAZANLAWIN 0.74% 0.68% 0.63% 0.63% 0.57%
ANVUE 147%  1.25% 1.07% 0.93% 0.80%
fnaudviu 0.00%  0.00% 0.00% 0.00% 0.00%
FNEILRIUMITVILURE W 0.74% 0.68% 0.63% 0.56% 0.51%
fATUTaY 029%  0.23% 0.18% 0.14% 0.11%
3 12.94%  11.05% 9.86% 8.68% 7.90%
2AIINIVLILA %

HulAauuazAIRIEANIT 0.00% 12.00%  14.29% 9.38% 14.29%
AL 0.00%  0.00%  20.00%  16.67% 14.29%
dingszih i uasTnsewt 0.00%  6.67% 6.25% 5.88% 11.11%
ANFAAUNIH 0.00%  0.00% 0.00%  20.00% 25.00%
ANLTDLNES UAZANLAWTN 0.00% 20.00%  16.67%  28.57% 11.11%
ANYUES 0.00%  10.00% 9.09%  10.00% 6.06%
FNEILRIUMIVIBURE BN 0.00%  20.00% 16.67% 14.29% 12.50%
ATUTaY 0.00%  0.00% 0.00% 0.00% 0.00%

POFUNFI

= o a A & Yy A &
- IULADBLAZEIFAN LNV UATUN NI LNV T

1 g A a d QI ! A v v { l&/
ﬂ’?L%BLWﬂOLLﬂZL(ﬂWYﬂx‘iﬁLW&]“lluLﬂ(ﬂ"ﬂ’mﬂ’]‘i@]BGBBﬂWUQﬂﬂ’WﬁM’]ﬂ“U%

' J a [l o ' ¥ [ ,ﬁ' A v A a
ANV mﬁmNavl,ummuaamnnaqwﬁﬂmmagluwuwiﬂam HINW

@hqﬂmtﬁé’nﬁfmwmﬁ mnﬂLaﬂmiﬁﬁaﬂ"ﬂuﬂﬁ@@@iaﬁugnﬁﬂ
wWatnsununylauswuingsnglauinanl s deaaasnin
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4. Nﬂ@laULLﬂ%ﬂﬂ‘m\‘m‘Iﬂ%ﬁﬁm’]i

ANT9N 9 JUNIZURIIUER

HANBUUNWIINNITAING
(L) 79 1 1 2 U7 3 7 4 Ui 5

WEATU
A lsanmsdiinan 15,060,000 20,428,000 26,706,000 34,798,000 43,990,000
wn aEEule -4,518,000 -6,128,400 -8,011,800 -10,439,400 -13,197,000
u3an ‘ﬂ"]La:E]N‘S’]ﬂ’] 30% 60,000 140,000 270,000 410,000 470,000
@ﬂ%‘iﬂ’]iﬁ’] -6,800,000 -2,000,000 -2,400,000 -3,000,000 -3,400,000
FUAAILARND -850,000 -250,000 -300,000 -375,000 -425,000
L%’]‘Iﬁ“ﬁ’ﬂ’]iﬁ’l 1,700,000 500,000 600,000 750,000 850,000
NITUANBAAIN
NIALRWIT 4,652,000 12,689,600 16,864,200 22,143,600 28,288,000
1IN YadIgIng
(M8TINI)
FINEHEATY 4,652,000 12,689,600 16,864,200 22,143,600 28,288,000
HURATE
@i'}sl%ﬁimmnu 600,000 200,000 1,100,000 300,000 300,000
FINEWEADNE 600,000 200,000 1,100,000 300,000 300,000
n‘s:uaﬁua@mmﬁaqw% 4,052,000 12,489,600 15,764,200 21,843,600 27,988,000
NILUANBIAAILRA DAL EN 4,052,000 16,541,600 32,305,800 54,149,400 82,137,400

Guse o yadidagtie 15% 4,052,000 10,860,522 11,920,000 14,362,522 16,002,230
Wuan o yaaifogiinazaa 4,052,000 14,912,522 26,832,522 41,195,043 57,197,273




5. JUNALAZININEIUNIINITIN U

31971 10 dﬂ@laﬁ%ﬂ’]‘i
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Juga (Un) U9 1 94 2 Ak U9 4 4 5
Funing
HUFALRZLIWHINTUIATT 24,052,000 36,541,600 52,305,800 74,149,400 102,137,400
gﬂ%“l«{ﬂ'ﬁﬁ’l 6,800,000 8,800,000 11,200,000 14,200,000 17,600,000
FUAAILARND 850,000 1,100,000 1,400,000 1,775,000 2,200,000
%uw%’wﬁmguﬁﬂuﬁlu 0 0 0 0 0
FImAUNITNENaIen 31,702,000 46,441,600 64,905,800 90,124,400 121,937,400
fidn 0113 uazaunsoigns 540,000 600,000 1,430,000 1,320,000 1,150,000
sandunindlainguiion 540,000 600,000 1,430,000 1,320,000 1,150,000
SaNARNINE 32,242,000 47,041,600 66,335,800 91,444,400 123,087,400
ﬁdﬁ%uazd'sumaaé’ﬁaﬁ’%
L%ﬁ%ﬁﬂ’ﬁﬁ’] 1,700,000 2,200,000 2,800,000 3,550,000 4,400,000
iwﬁﬁtﬁquwﬁﬂu 1,700,000 2,200,000 2,800,000 3,550,000 4,400,000
Runtuszezen 0 0 0 0 0
wftﬁu‘himguﬁm’é‘lu 0 0 0 0 0
SINNIRARITEZE 0 0 0 0 0
i’)N‘Vi‘lfﬁ% 1,700,000 2,200,000 2,800,000 3,550,000 4,400,000
Lﬁuamu 20,000,000 20,000,000 20,000,000 20,000,000 20,000,000
i lsmzau 10,542,000 24,841,600 43,535,800 67,894,400 98,687,400
SAINEINVDY é’ﬁaﬁ% 30,542,000 44,841,600 63,535,800 87,894,400 118,687,400
SannABILAZEINV D
é’ﬁaﬁ% 32,242,000 47,041,600 66,335,800 91,444,400 123,087,400
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DATEINNIINITI% wian | 991 | D72 | D73 | Dii4 | Diis
AATEIURNINANDY (Liquidity Ratios)
1.1 dansunywdon (Current Ratio) Wih | 18.65 | 21.11 | 23.18 | 25.39 | 27.71
1.2 8@98URY AV (Quick Ratio) Win | 18.15 | 20.61 | 22.68 | 24.89 | 27.21
1.3 8@318ULIIUFA (Cash Ratio) Win | 14.15 | 16.61 | 18.68 | 20.89 | 23.21
Samdmanumansolumstisnil (Leverage)
2.1 SandIuniERAaNY .
! LN 0.06 | 0.05 | 0.04 0.04 | 0.04
(Debt to Equity Ratio)
2.2 wilsudaFunindsn ,
LN 0.05 | 0.05 | 0.04 0.04 | 0.04
(Debt to Total Assets)
AATEIUANURNTA BN TR WY
3.1 Sammyudougnii 30U | 6.00 | 6.00 | 6.00 | 6.00 | 6.00
3.2 SzU:Lia’]LﬁUMﬁ W 60.00 | 60.00 | 60.00 | 60.00 | 60.00
3.3 8aTMUIDUFUAAILATD 39U | 24.00 | 24.00 | 24.00 | 24.00 | 24.00
3.4 szgzALALARA luaRS % | 15.00 | 15.00 | 15.00 | 15.00 | 15.00
35 é”mwmguﬁuunﬁ”mf: 38U | 12.00 | 12.00 | 12.00 | 12.00 | 12.00
3.6S$U$L’Jmﬁhﬂ‘lﬁ‘i o 30.00 | 30.00 | 30.00 | 30.00 | 30.00
3.7 danwywABURUNING T Win | 1.27 | 112 | 1.01 | 0.93 | 0.86
aanauaNuauTalunIminls (Profit)
4.1 8ainlsTudn (Gross Profit Margin) % | 50.00 | 50.00 | 50.00 | 50.00 | 50.00
4.2 aanmlsnnmsdininm
% 36.91 | 38.69 | 39.74 | 40.84 | 41.66
(Operation Profit Margin)
4.3 8amilagnd (Net Profit Margin) % | 2584 |27.08 | 27.82 | 28.59 | 29.16
4.4 BATHANDUUNUADFEWNTNETIN (ROA) % | 32.70 | 30.40 | 28.18 | 26.64 | 25.02
4.5 AATIWRADLUNUADFIUDDILI18Y (ROE) | % | 34.52 | 31.89 | 29.42 | 27.71 | 25.94
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ATIERDATNFIUNIINTII

1. anwadasfiamInnaanainnywion (Current Ratio) Nasginilonlidand

A o ' e AE & a a Y a = =
wzlandindt 50%  udnsiinanufamIsansnnyudnldannduaaluzuy 39l
Jymignnaaas

ke

2. \afansanisenuaunsalunmstrswil wui ﬁ@h@‘iuwm:ﬁamivlajvlﬁm
L’fmmﬁﬁgiﬁaﬁﬂﬂﬁﬁmimaﬂL‘ﬁrmmzmwmmmlums“ﬁﬁwﬁa

3. wudwamﬁuwﬁagﬁ 60 LL@iszﬂ:ﬁhmﬁagﬁ 30 u assitlaidutlym
L AINIRINN TR TOITOUMTENTE I LT LL(ﬂ'msﬂmimgnﬁﬂﬁﬁ‘samﬁm‘fm 30
SwRuunniu

o o 1 ‘é 1 ¥ a v 1
4. ﬂ’ﬂNﬁ’]&l’]iﬂluﬂﬂ'ﬁﬂ’]ﬂ’]‘l‘iﬁﬁdﬂ’ﬂ 30% ‘ﬁdaﬂ’lﬂ@]ﬂﬂt‘ﬁULG%N’]ﬂ/Qﬂﬂ’]UL'ﬂ’]



nsdsziinnsilfsnulaimiegsne (Sensitivity Analysis)

mMsdszanamsgaausausiwin nsdiduldanuiwune (Base Case)

A319N 12 2aa LT U UIBTUTDIRUAIULHG (T)
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1 Sum 2 Sum 3 4 5
ltem % | ProductLine 1 2 3 4 Pcs 1 2 3 4 Pcs Pcs Pcs Pcs
1 50% |Safety Shose 12000 | 2750 | 2000 | 2250 | 19000 | 15600 | 14300 | 10400 | 11700 | 52000 | 67600 | 84500 | 105625
2 5% |Safety Glasses | 5000 | 4583 | 3333 | 3750 | 16667 | 6500 | 5958 | 4333 | 4875 | 21667 | 28167 | 35208 | 44010
3 10% |Safety Glove 15000 | 13750 | 10000 | 11250 | 50000 | 19500 | 17875 | 13000 | 14625 | 65000 | 34500 | 105625| 132031
4 5% |Chemical Glove| 12000 | 11000 | 8000 | 9000 | 40000 | 15600 | 14300 | 10400 | 11700 | 52000 | 67600 | 84500 | 105625
3 5% |Safety Hat 2400 2200 | 1600 | 1800 | 8000 | 3120 | 2860 | 2080 | 2340 | 10400 | 13520 | 16300 | 21125
6 3% |Fall protection | 240 220 160 180 800 312 286 208 234 1040 | 1352 | 1630 2113
7 3% [Filter Mask 3000 2750 | 2000 | 2250 | 10000 | 3900 | 3575 | 2600 | 2925 | 13000 | 16900 | 21125 | 26406
8 6% |Fire protection | 600 550 400 450 2000 780 715 520 583 2600 | 3380 | 4225 5281
9 3% |Safety sign 720 660 430 540 2400 | 936 858 624 702 3120 | 4056 | 5070 6338
10 5% [Chemical Suit | 1714.29| 1571 | 1143 |1285.71| 5714 |2228.57( 2043 | 1486 | 1671 | 7429 | 9657 | 12071 | 15089
11 5% |Rescuse Set 15 14 10 11 30 20 18 13 13 65 84.5 106 132
100% 52689.3 |40048.5| 29126.2| 32767 | 154631 | 68496.1|62788.1| 45664 | 51372 | 228320 | 206816 | 371020 ( 463775
(ﬂ'ﬁ']dﬁ 13 gaqung Lﬂuﬁ’m’mlﬁm@rm LN b (‘U']‘Y])
1 Sum 2 Sum 3 4 5
Product Line 1 2 3 4 MTHE 1 2 3 MTHB | MTHB | MTHB | MTHE
Safety Shose 6 5.5 4 4.5 20 1.8 715 5.2 5.85 26 33.8 432.25 |52.8125
Safety Glasses 0.6 0.35 0.4 0.45 2 0.78 0.715 0.2 0.385 2.6 3.38 4,225 |5.28125
Safety Glove 1.2 1.1 0.8 0.9 4 1.56 1.43 104 1.17 3.2 6.76 845 |10.5625
Chemical Glove| 0.6 0.55 0.4 0.45 2 0.78 0.715 0.52 0.585 2.6 338 4,225 |5.28125
Safety Hat 0.6 0.55 0.4 0.45 2 0.78 0.715 0.52 0.385 2.6 3.38 4,225 |5.28125
Fall protection | 0.36 0.33 0.24 0.27 1.2 0.468 | 0.423 | 0.312 | 0.351 1.56 2028 | 2.535 |3.16875
Filter Mask 0.38 0.33 0.24 0.27 1.2 0.468 | 0.429 | 0.312 | 0.351 1.56 2,028 | 2535 |3.18875
Fire protection | 0.72 0.66 0.48 0.54 24 0.936 | 0.858 | 0.624 | 0.702 3.12 4,056 | 5.07 | 6.3375
Safety sign 0.36 0.33 0.24 0.27 1.2 0.468 | 0.429 | 0.312 | 0.351 1.56 2.028 | 2.535 |3.16875
Chemical Suit 0.6 0.55 0.4 0.45 2 0.78 0.715 0.52 0.585 0.65 3.38 4,225 |5.28125
Rescuse Set 0.6 0.35 0.4 0.45 2 0.78 0.715 0.52 0.385 2.6 3.328 4,225 |5.28125
12 11 8 9 a0 15.6 14.3 104 11.7 50.05 67.6 84.5 |105.625

NIUsEuNNIILaaTIL NN Ulﬁﬁaauwamu

madulasaaniy 25% lagiiw N 11 Items VasFwe waziiirangnuaa

100 874 il 5 lagludnansznuanfiiadauninluuaznauwanaasnnnysy
9




79N 14 msﬂsuﬁmuﬁﬂwmnu asmdwldauiihwaneg (Base Case)
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auﬁﬂimﬂnu (um) 41 94 2 94 3 9 4 Ui 5
ne'le 40,800,000 52,800,000 67,200,000 85,200,000 105,600,000
yoldau 0 0 0 0 0
el 40,800,000 52,800,000 67,200,000 85,200,000 105,600,000
ﬁunum PURZUINIT 20,400,000 26,400,000 33,600,000 42,600,000 52,800,000
AiFeuTauazanldinadasny 0 0 0 0 0
‘smﬁunumﬂ ] 20,400,000 26,400,000 33,600,000 42,600,000 52,800,000
s 20,400,000 26,400,000 33,600,000 42,600,000 52,800,000
fbanelunmsouazusng 5,280,000 5,832,000 6,624,000 7,392,000 8,340,000
AFeunauazealdinadasng 60,000 140,000 270,000 410,000 470,000
Tudlgaslumzne
LRSUTANT 5,340,000 5,972,000 6,894,000 7,802,000 8,810,000
flsanmsdiinan 15,060,000 20,428,000 26,706,000 34,798,000 43,990,000
#wn @amﬁvmhm'ﬁuﬁ 0 0 0 0 0
mlsnaunns 15,060,000 20,428,000 26,706,000 34,798,000 43,990,000
wn mBduldidyaea 30% 4518000 6128400 8,011,800 10,439,400 13,197,000
ﬁ”l‘li’s!‘ﬂg 10,542,000 14,299,600 18,694,200 24,358,600 30,793,000
sumlsazaa
A lsazanawinn 0 10,542,000 24,841,600 43,535,800 67,894,400
mls (2101%) E‘gﬂ% 10,542,000 14,299,600 18,694,200 24,358,600 30,793,000
mlsazandaigen 10,542,000 24,841,600 43,535,800 67,894,400 98,687,400
i lstudu / sane 50% 50% 50% 50% 50%
mlsanmsaituew/sanne 0 0 0 0 0
ilsandimanua 26% 27% 28% 29% 29%

WUINTN80978 LU AU AAaa TR LT N1 25-28% lagdaasinsiaule

YBILDAVILN 25% ¢iall



n3oMAwNINLTNRU1E Best Case (Optimistic)
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Nyl seun Ny a@mwmm‘i’]mﬂ@ HENNINYIN AN BN NN RINY 20%

AN19N 15 saaaetuwinwInte VaIFWAN NIk Best Case

1 Sum 2 Sum 3 4 5

Item| % | ProductLline 1 2 3 4 Pcs 1 2 3 4 Pcs Pcs Pcs Pcs
1 | 50% |Safety Shose 14400 | 13200 | 9600 | 10800 | 48000 | 18720 | 17160 | 12480 | 14040 | 62400 | 81120 | 101400| 126750
2 | 5% |Safety Glasses 6000 5500 4000 4500 | 20000 | 7800 7150 5200 5850 | 26000 | 33800 | 42250 52813
3 | 10% |Safety Glove 13000 | 16500 | 12000 | 13500 | 60000 | 23400 | 21450 | 15600 | 17550 | 78000 | 101400 | 126750 | 158438
4 | 5% |Chemical Glove| 14400 | 13200 | 9600 | 10800 | 48000 | 18720 | 17160 | 12480 | 14040 | 62400 | 81120 | 101400 | 126750
5 | 5% |Safety Hat 2880 2640 1920 2160 | 9600 3744 3432 2496 2808 | 12480 | 16224 | 20280 25350
6 3% |Fall protection 288 264 192 216 960 3744 | 343.2 | 249.6 | 280.8 1248 | 1622.4 | 2028 2535
7 | 3% |Filter Mask 3600 3300 2400 2700 | 12000 | 4680 | 4290 3120 2925 | 15015 | 20280 | 25330 31688
8 6% |Fire protection 720 660 480 540 2400 936 858 624 702 3120 4056 5070 6338
9 | 3% |Safetysign g4 792 376 648 2880 | 1123.2 | 1029.6 | 7488 | 8424 | 3744 | 4867.2 | 6084 7605
10 | 5% |Chemical Suit | 2057.14 |1885.71|1371.43| 1542.86| 6857 |2674.29(2451.43|1732.86(2005.71| 8914 |11588.6|14485.7| 18107

11 | 5% |Rescuse Set 18 16.5 12 13.5 60 23 21 16 13 78 1014 | 126.75 158
100% 63227.1|57958.2|42151.4| 47420.4 | 210757 | 32195.3| 75345.7| 54797 | 61061 | 273399 | 356180 | 445224 | 556531

A & o a ~
ATNN 16 BAVIULT HITWINLIH (Un) NItk Best Case

1 Sum 2 Sum 3 4 5

% | ProductLine 1 2 3 1 THB 1 7 3 4 Pes Pcs Pcs Pcs
50% |Safety Shose | 7200000 | 6600000 [4800000| 5400000 | 24,000,000 | 9360000 | 8580000 | 5240000 | 7020000 | 31,200,000 | 40360000 | 50700000 | 63375000
5% |Safety Glasses | 720000 | 660000 | 480000 | 540000 | 2,400,000 | 936000 | 858000 | 624000 | 702000 | 3,120,000 | 4056000 | 5070000 6337500
10% |Safety Glove | 1440000 | 1320000 | 960000 | 1080000 | 4300000 | 1872000 | 1716000 | 1248000 | 1404000 | 6,240,000 | 8112000 | 10140000 | 12675000
5% |Chemical Glove| 720000 | 660000 | 480000 | 540000 | 2400000 936000 | 858000 | 624000 | 702000 | 3,120,000 | 4056000 | 3070000 6337500
5% |Safety Hat 720000 | 660000 | 480000 | 540000 | 2400000 936000 | 858000 | 624000 | 702000 | 3,120,000 | 4056000 | 5070000 6337500
3% |Fall protection | 432000 | 396000 | 283000 | 324000 | 1440000 561600 | 514800 | 374400 | 421200 | 1,872,000 | 2433600 | 3042000 3802500
3% |Filter Mask 432000 | 356000 | 288000 | 324000 | 1440000 561600 | 514800 | 374400 | 421200 | 1,872,000 | 2433600 | 3042000 3802500
6% |Fire protection | 864000 | 752000 | 576000 | 643000 | 2880000 | 1123200 | 1029600 | 743800 | 842400 | 3,744,000 | 4867200 | 6084000 7605000
3% |Safetysign 432000 | 396000 | 288000 | 324000 | 1440000 561600 | 514800 | 374400 | 421200 | 1,872,000 | 2433600 | 3042000 3802500
5% |Chemical Suit | 720000 | 660000 | 430000 | 540000 | 2400000 936000 | 858000 | 624000 | 702000 | 3,120,000 | 4056000 | 5070000 6337500
5% |Rescuse Set 720000 | 660000 | 430000 | 540000 | 2400000 936000 | 858000 | 624000 | 702000 | 3,120,000 | 4056000 | 5070000 6337500
100% 1440000013200000| 3600000 | 10800000{ 48,000,000 ( 18720000 |17160000|12480000( 14040000| 62,400,000 | 81120000 | 101400000 | 126,750,000

v a
FRIENEN NS

Aamsaunsaringaaviaunnininme LHhnane 20% Whasaninisuenean

mitasmgialanuazluiiiasinsadndaiiosludn 5 Tdrewin



79N 17 auﬁﬂsmmnumtﬁ"lﬁmnﬂdﬁLi’h%mﬂ (Best Case)
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suirlszani (un) U1 U9 2 U4 3 U1 4 Ui s
ele 48,960,000 63,360,000 80,640,000 102,240,000 120,000,000
soldau 0 0 0 0 0
sl 48,960,000 63,360,000 80,640,000 102,240,000 120,000,000
FUNUIBUAZLINT 24,480,000 31,680,000 40,320,000 51,120,000 60,000,000
AuFauTauazalEIedadng 0 0 0 0 0
INAUNUINY 24,480,000 31,680,000 40,320,000 51,120,000 60,000,000
inlsiudn 24,480,000 31,680,000 40,320,000 51,120,000 60,000,000
algaelunsouazusnig 5,280,000 5,832,000 6,624,000 7,392,000 8,340,000
AFeTnuazaldinadasny 60,000 140,000 270,000 410,000 470,000
T Ielunmsvsuazuivns 5,340,000 5,972,000 6,894,000 7,802,000 8,810,000
Mlsnnmadfinans 19,140,000 25,708,000 33,426,000 43,318,000 51,190,000
#n @amﬁmhm‘?mrj 0 0 0 0 0
flsnewinms 19,140,000 25,708,000 33,426,000 43,318,000 51,190,000
wn mBtuldfdyana 30% 5,742,000 7,712,400 10,027,800  12,995400 15,357,000
ilsgnd 13,398,000 17,995,600 23,398,200 30,322,600 35,833,000
sumlsazan
M lsazananing 0 13,398,000 31,393,600 54,791,800 85,114,400
il (@1anw) gnd 13,398,000 17,995,600 23,398,200 30,322,600 35,833,000
milsazanlatseia 13,398,000 31,393,600 54,791,800 85,114,400 120,947,400
ilsiuanaanng 50% 50% 50% 50% 50%
mlsanmsaiwwaansie 0 0 (i} (] 0
ilsgnd/eanma 27% 28% 29% 30% 30%

MIIATIZANE

NUINYDAVIULNY 20%

O vy
lAs SN NN e 2-3%

¥ WERINNaI1%

aguné’uﬁﬂn‘ﬁm 2-3% LHayUNULaaUI8IEAU 50-100 a1 noaduiluadtaun hitas



n3th bt lanuilinune Worse Case (Pessimistic)

NMIUIZANUNITLAVIUATNT TN (Thh)

AN319N 18 Baa eI wIntu VaIFWAINTH Worse Case

57

1 Sum 2 Sum 3 4 5
% | ProductLline 1 2 3 4 Pcs 1 2 3 4 Pcs Pcs Pcs Pcs
50% |Safety Shose 9600 8800 6400 7200 | 32000 | 12480 | 11440 | 8320 9360 | 41600 | 54080 | 67600 84500
5% |Safety Glasses 4000 | 3666.67|2666.67| 3000 | 13333 | 5200 |4766.67|3466.67| 3900 | 17333 |22533.3|28166.7| 35208
10% |Safety Glove 12000 | 11000 | 8000 9000 | 40000 | 15600 | 14300 | 10400 | 11700 | 32000 | 67600 | 24500 | 105625
5% |Chemical Glove| 9600 8800 6400 7200 | 32000 | 12480 | 11440 | 8320 9360 | 41600 | 54080 | 67600 84500
5% |Safety Hat 1920 1760 1280 1440 6400 2496 2288 1664 1872 8320 | 10816 | 13520 16900
3% |Fall protection 192 176 128 144 640 2496 | 228.8 | 166.4 | 187.2 832 | 1081.6| 1352 1690
3% |Filter Mask 2400 2200 1600 1300 8000 3120 2860 2080 2925 | 10985 | 13520 | 16900 21125
6% |Fire protection | 480 440 320 360 1600 624 572 416 468 2080 2704 3380 4225
3% |Safety sign 576 528 334 432 1920 | 748.8 | 686.4 | 499.2 | 5616 2496 | 3244.8 | 4056 5070
5% |Back support 1371.43 (1257.14| 914,286 | 1028.57| 4571 |(1782.86(1634.29|1188.57(1337.14| 3943 |(7725.71|9657.14( 12071
5% |Rescuse Set 12 11 8 9 40 16 14 10 12 52 67.6 84.5 106
100% 42151.4 | 38638.8| 28101 |31613.6| 140505 | 54796.9| 20230.5| 36531 | 41683 | 183241 | 237453 | 296816 | 371020
NIYUIZNIWNITHAAVIY (LN
A & o a ~
ATNN 19 BAVIULT HINWINLIH (Un) NItk Worse Case
1 Sum 2 sum 3 4 5
% | ProductLine 2 3 4 THB 1 2 3 4 THB THB THB THB
50% |Safety Shose |4800000 | 4400000 | 3200000 [3600000| 16,000,000 | 5240000 | 5720000 | 4160000 | 4680000 | 20,800,000 | 27040000 | 33800000 | 42250000
5% |Safety Glasses | 430000 | 440000 | 320000 | 360000 | 1,600,000 | 624000 | 572000 | 416000 | 463000 | 2,080,000 | 2704000 3380000 4225000
10% |Safety Glove 960000 | 880000 | 640000 | 720000 | 3200000 | 1248000 | 1144000 | 832000 | 936000 | 4,160,000 | 5408000 6760000 8450000
5% |Chemical Glove| 480000 | 440000 | 320000 | 360000 | 1600000 624000 | 572000 | 416000 | 468000 | 2,080,000 | 2704000 3380000 4225000
5% |[Safety Hat 430000 | 440000 | 320000 | 360000 | 1600000 624000 | 572000 | 416000 | 468000 | 2,080,000 | 2704000 3380000 4225000
3% [Fall protection | 233000 | 264000 | 192000 | 216000 960000 374400 | 343200 | 249600 | 280800 | 1,248,000 | 1622400 2028000 2535000
3% |Filter Mask 288000 | 264000 | 192000 | 216000 [ 960000 374400 | 343200 | 249600 | 280800 | 1,248,000 | 1622400 2028000 2535000
% |Fire protection | 576000 | 528000 | 384000 | 432000 | 1920000 748800 | 686400 | 499200 | 561600 2,496,000 | 3244800 4056000 5070000
3% |safety sign 288000 | 264000 | 192000 | 216000 | 960000 374400 | 343200 | 249600 | 280800 1,248,000 | 1622400 2028000 2535000
5% |Chemical Suit | 430000 | 440000 | 320000 | 360000 | 1600000 624000 | 572000 | 416000 | 468000 2,080,000 | 2704000 3380000 4225000
5% |Rescuse Set 430000 | 440000 | 320000 | 360000 | 1600000 624000 | 572000 | 416000 | 468000 2,080,000 | 2704000 3380000 4225000
100% 9600000 | 8800000 | 6400000 | 7200000 32,000,000 | 12430000| 11440000 | 8320000 | 9360000 | 41,600,000 | 54,080,000 | 67,600,000 | 84,500,000

TagNNATIU

1. Lﬁ@maﬂaﬂé”aua U"‘Ix‘l@ial,ﬁax‘lﬁﬁiﬁﬁﬂ’ﬁ"ljzﬂ AFININIINRG

2. lesugnalantianiirzane

3. MILlasm olutlszine
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@1319N 20 duﬁﬂvl,smmumtﬁﬁwa@mﬂ@hﬂi'u,ﬂmmﬂ (Worst Case)
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suilszanw (un) 41 U4 2 94 3 U9 4 45
Te'le 32,640,000 42,240,000 53,760,000 68,160,000 84,480,000
eleau 0 0 0 0 0
el 32,640,000 42,240,000 53,760,000 68,160,000 84,480,000
ﬁunwwuazu’%mi 16,320,000 21,120,000 26,880,000 34,080,000 42,240,000
fiFounuazaldiadaing 0 0 0 0 0
imﬁu‘qumw 16,320,000 21,120,000 26,880,000 34,080,000 42,240,000
ﬁ’lv[,ii}‘%(;l‘% 16,320,000 21,120,000 26,880,000 34,080,000 42,240,000
aldaalumsmouazuivg 5,280,000 5,832,000 6,624,000 7,392,000 8,340,000
AFeuTuazaldinadaing 60,000 140,000 270,000 410,000 470,000
el slunsoouazusuig 5,340,000 5,972,000 6,894,000 7,802,000 8,810,000
lsnmadfines 10,980,000 15,148,000 19,986,000 26,278,000 33,430,000
#wn ﬂamfﬁmhﬂﬁutj 0 0 0 0 0
flsnawinas 10,980,000 15,148,000 19,986,000 26,278,000 33,430,000
wn mEduldidyaaa 30% 3,294,000 4,544,400 5995800 7,883,400 10,029,000
ﬁ']‘lie!ﬂg 7,686,000 10,603,600 13,990,200 18,394,600 23,401,000
sumlsazan

mlsazanawinn 0 7,686,000 18,289,600 32,279,800 50,674,400
mls (2191%) E!“ﬂ% 7,686,000 10,603,600 13,990,200 18,394,600 23,401,000
mlsazandaisen 7,686,000 18,289,600 32,279,800 50,674,400 74,075,400
fnlsiudun / sanne 50% 50% 50% 50% 50%
mlsannsaitwew/sanne 0 0 0 0 0
ilsgniimanus 24% 25% 26% 27% 28%

MIALATIZHNE

HOATNUNANRI  20% SINANIZNUNUAN I3UaIRaINITNeS 2-3% UEAFIA
ﬁamsﬁaaﬁmimuqumiﬁwaaLﬁuLLaxszﬂ:LﬁU%ﬁlﬁLfJu"lﬂmmaumwqm
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79N 21 Mmsdszifiwnativhoeae laaauiwansudifadywidduuimsanea

(Weak Currency Exchange Rate)

GUﬁ’IVL‘a".lJ’WW!% (un) 4 1 4 2 94 3 9 4 A5
nule 32,640,000 42,240,000 53,760,000 68,160,000 84,480,000
yoldau 0 0 0 0 0
swngla 32,640,000 42,240,000 53,760,000 68,160,000 84,480,000
AUNUIBUAZUINS 21,216,000 27,456,000 34,944,000 44,304,000 54,912,000
AuFauTmauazalfieaaing 0 0 0 0 0
INAUNUINY 21,216,000 27,456,000 34,944,000 44,304,000 54,912,000
fnlsinan 11,424,000 14,784,000 18,816,000 23,856,000 29,568,000
algaelwnsouazusnig 5,280,000 5,832,000 6,624,000 7,392,000 8,340,000
AFauTauaza g dang 60,000 140,000 270,000 410,000 470,000
T lielumsusuazuivns 5,340,000 5,972,000 6,894,000 7,802,000 8,810,000
lsnmasines 6,084,000 8,812,000 11,922,000 16,054,000 20,758,000
#n @amﬁvmhm?uﬁ 0 0 0 0 0
mlsnewinai 6,084,000 8,812,000 11,922,000 16,054,000 20,758,000
wn mBGuldidyans 30% 1,825,200 2,643,600 3,576,600 4,816,200 6,227,400
ilsgnd 4,258,800 6,168,400 8,345,400 11,237,800 14,530,600
sumlsazan
M lsazananin 0 4,258,800 10,427,200 18,772,600 30,010,400
ils (@1anw) gnd 4,258,800 6,168,400 8,345,400 11,237,800 14,530,600
milsazanlatseia 4,258,800 10,427,200 18,772,600 30,010,400 44,541,000
finlsudn/ sanne 35% 35% 35% 35% 35%
mlsannisaiinewaanans 0 0 0 0 (]
ilsgns/anna 13% 15% 16% 16% 17%

MINATNLHANE

LAIEgNe InsdurInedmIneeudiuddulidandiinenizduiasgia o4

NUINANANTENUABUTININLEDIINAINTA BIUNTFUA1NEIUTE NG V‘iﬂﬁa‘gﬂvlﬁ

]
Qs 1 a =3

P e A o Aa A o A )
T WUINFAUNUNSFDNINIINAD DG TILANLU R W 1LD

2



60

a @ a ¢ 1
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s

anHanInauuny 15% lasinidluastosuufgulmdegifia 3 Uszidu de nadl

-5 =Sp.

sAndwldaanmn ﬂsﬂgsﬁﬂﬁlﬁuﬂ’hLLNuLLazmtﬁqiﬁwﬁ’m’mmu LazinnIT e

iunsnanutlu bl lavasunwdwld 3 aawnnl laaiuaasd

=

NN 22 wa@a‘uLmummmummlﬂu"lﬂmwme (Base Case)

HAABULNHIINNITAING (UIN) 41 94 2 43 4 4 45
SPELT

flsanmsdiinan 15,060,000 20,428,000 26,706,000 34,798,000 43,990,000
wn mEduld -4,518,000 -6,128,400 -8,011,800 -10,439,400 -13,197,000
uan ﬂ"ll,a‘a&ﬁ’lﬂ’] 30% 60,000 140,000 270,000 410,000 470,000
Qﬂ%ﬁﬂﬁiﬁﬂ -6,800,000 -2,000,000 -2,400,000 -3,000,000 -3,400,000
Fumadnie -850,000 -250,000 -300,000 -375,000 -425,000
Li’mﬁﬂ'ﬁﬁ'l 1,700,000 500,000 600,000 750,000 850,000
%uﬂ%'wﬁmwﬁyué"u 0 0 0 0 0
%uw%’wﬂ&imuﬁw‘é"u 0 0 0 0 0
flganeiasne 0 0 0 0 0
%fr‘i%umqmﬁuu'é"u 0 0 0 0 0
Mf:‘i%uvl,&imgm‘iﬂu'é‘u 0 0 0 0 0

NITHANUFADINNIIANBIHIY 4,652,000 12,689,600 16,864,200 22,143,600 28,288,000

UIN YAFNDIN (11NU1YT319)

FIINPUAATY 4,652,000 12,689,600 16,864,200 22,143,600 28,288,000
RusaaNe

mlq?amamu 600,000 200,000 1,100,000 300,000 300,000
FINFHEADE 600,000 200,000 1,100,000 300,000 300,000
NIUFIUFAAIARDGNT 4,052,000 12,489,600 15,764,200 21,843,600 27,988,000
nzuARwEAAILRR DA 4,052,000 16,541,600 32,305,800 54,149,400 82,137,400
Huaa o yadndagin 15% 4,052,000 10,860,522 11,920,000 14,362,522 16,002,230

Wnan o ga@hﬁa’gﬁuazau 4,052,000 14,912,522 26,832,522 41,195,043 57,197,273




13191 23 NAABLUNUANITAIMY NTWNAANIILKY (Best Case)

61

HAADUUNKIINNITAIN S (UIN) 94 1 94 2 94 3 99 4 i 5
UEaTU

M lsanmsdfinean 19,140,000 25,708,000 33,426,000 43,318,000 51,190,000
#in mEGuld -5,742,000 -7,712,400 -10,027,800 -12,995,400 -15,357,000
uIn ﬁ’]LéaﬁJS”lﬂﬂ 30% 60,000 140,000 270,000 410,000 470,000
gﬂ%‘d/ﬂﬂiﬁ”l -8,160,000 -2,400,000 -2,880,000 -3,600,000 -2,960,000
Fuaadnaa -1,020,000 -300,000 -360,000 -450,000 -370,000
L%ﬁ%‘l‘fﬂﬂiﬁ/’] 2,040,000 600,000 720,000 900,000 740,000
%m%’wﬁmuﬁuuﬁu 0 0 0 0 0
%w%’wﬂajmuﬁwgu 0 0 0 0 0
flTaneaaane 0 0 0 0 0
%ﬁ%maﬁmﬁw’é‘lu 0 0 0 0 0
ﬁf:'éuvlaimguﬁw'éiu 0 0 0 0 0
NITUFIBHAADINNTITANBIIN 6,318,000 16,035,600 21,148,200 27,582,600 33,713,000
1IN YafgIng (31A12187309)

SAINNBEASY 6,318,000 16,035,600 21,148,200 27,582,600 33,713,000
HURATL

ﬁ’]l‘ilﬁll']tlﬂd“/‘!% 600,000 200,000 1,100,000 300,000 300,000
SAINIBEAINE 600,000 200,000 1,100,000 300,000 300,000
ﬂizl,l,aﬁua@mmﬁaqw% 5,718,000 15,835,600 20,048,200 27,282,600 33,413,000
nIzuANHEAAILR DFT AN 5,718,000 21,553,600 41,601,800 68,884,400 102,297,400
UEN D Hﬂﬁﬁﬂ%?ﬁu 15% 5,718,000 13,770,087 15,159,319 17,938,752 19,103,991
Juan o yaadeginazan 5,718,000 19,488,087 34,647,406 52,586,159 71,690,150
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79N 24 WAABUUNUNIRIN Y NYONAFINITULHY (Worst Case)

HAABUUNKIINNITAIN (UN) i1 94 2 4 3 7 4 ins
UEaTU

M lsanmsdfinean 10,980,000 15,148,000 19,986,000 26,278,000 33,430,000
wn mEEGuld -3,294,000  -4,544,400  -5995800  -7,883,400 -10,029,000
uIn ﬁ’]LéaﬁJS”lﬂﬂ 30% 60,000 140,000 270,000 410,000 470,000
gﬂ%‘d/ﬂﬂiﬁ"l -5,440,000 -1,600,000 -1,920,000 -2,400,000 -2,720,000
Fuaadnae -680,000 -200,000 -240,000 -300,000 -340,000
L%ﬁ%‘l‘fﬂﬂiﬁ/’] 1,360,000 400,000 480,000 600,000 680,000
%m%’wﬁmuﬁuuﬁu 0 0 0 0 0
%w%’wﬂajmuﬁwgu 0 0 0 0 0
AlTaneaaane 0 0 0 0 0
%ﬁ%maﬁmﬁw’é‘lu 0 0 0 0 0
ﬁf:'éuvlaimguﬁw'éiu 0 0 0 0 0

NITHANUFADINNIIANHBIHIN 2,986,000 9,343,600 12,580,200 16,704,600 21,491,000

1IN YafgIng (31A12187309)

IINRPUAATY 2,986,000 9,343,600 12,580,200 16,704,600 21,491,000
Nuaadng

nldanoaanu 600,000 200,000 1,100,000 300,000 300,000
IINFHEAIY 600,000 200,000 1,100,000 300,000 300,000
nmmﬁua@mmﬁaqn‘ﬁ 2,386,000 9,143,600 11,480,200 16,404,600 21,191,000
NITUAIHEAAIRA DALY 2,386,000 11,529,600 23,009,800 39,414,400 60,605,400
uaa o yadnifagin 15% 2,386,000 7,950,957 8,680,681 10,786,291 12,116,023

Wuan o yaailgtnwazaa 2,386,000 10,336,957 19,017,637 29,803,928 41,919,951
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o971 25 wantaziiuenadulyldnegifiaudududndagiu (Present Value)

0.1 571,800 1,377,009 1,515,932 1,793,875 1,910,399
§ 571,800 1,948,809 3,464,741 5,258,616 7,169,015
0.5 2,026,000 5,430,261 5,960,000 7,181,261 8,001,115
=~ o
-% § 2,026,000 7,456,261 13,416,261 20,597,522 28,598,637
g
»
. |04 954,400 3,180,383 3,472,272 4,314,516 4,846,409
]
;3 954,400 4,801,183 8,273,455 12,687,971 17,434,380
|_2 1 4,052,000 | 14,039,652 | 24,987,856 38,277,509 53,035,432
0.2 1,143,600 2,754,017 3,031,864 3,587,750 3,820,798
§ 1,143,600 3,897,617 6,929,481 10,517,232 14,338,030
0.5 2,026,000 5,430,261 5,960,000 7,181,261 8,001,115
o o
% é’ 2,026,000 7,456,261 13,416,261 20,597,522 28,598,637
3
»
. |03 715,800 2,385,287 2,604,204 3,235,887 3,634,807
]
g 715,800 3,101,087 5,705,291 8,941,178 12,575,985
E 1 3,885,400 | 14,454,965 | 26,051,033 40,055,932 55,512,652
0.4 2,287,200 5,508,035 6,063,728 7,175,501 7,641,596
§ 2,287,200 7,795,235 13,858,963 21,034,464 28,676,060
? 0.5 2,026,000 5,430,261 5,960,000 7,181,261 8,001,115
-: m
s § 2,026,000 7,456,261 13,416,261 20,597,522 28,598,637
3
(/2]
w |01 238,600 795,096 868,068 1,078,629 1,211,602
o
= 238,600 1,033,696 1,901,764 2,980,393 4,191,995
|_2 1 4,551,800 | 16,285,191 29,176,987 44,612,378 61,466,692
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Lmuqmau (Contingency Plan)
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