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PUNIKA THAWEETHANATHATREE : THE BEHAVIOR OF GENDER FOR
BUYING HANDMADE PRODUCTS IN THE ONLINE CHANNEL. ADVISOR :
ASST. PROF. DR. TIWA PARK, 102 PP.

The objectives of this study were (1) to explore gender’s behavior on lifestyles
for buying handmade products via online channel (2) To study participant’s opinions of
buying handmade products via online channel. (3) To study the gender’s lifestyle on
buying handmade product via online channels. (4) To study what marketing factors that
were suitable for selling handmade products via online channel.(5) To study the
marketing strategies to strengthen competitiveness for handmade products.

The research sample consisted of the customers who were buying handmade
products via online channel. The research instrument was questionnaire which
measured the both content validity and reliability. There were 420 participants, six focus
groups which each had 8 participants. F-test and ANOVA were use to analyze the
quantitative data, whereas qualitative research used content analysis. The research
findings were as follows:

The finding found that, The price factor was major factor that effected to the
competitiveness, follow by product, promotion and place respectively. In addition, the
studies found the participants who had different gender would not be different on buying
online behaviors. However, participants who had the different life styles would have the

different behavior on buying online.
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Field of Study Executive Enterprise Management Adyvisor’'s Signature........................
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‘ﬁlm : SRI Business Intelligence. (2009). GeoVALS. Connecting Motivations
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ﬁm : Phillp Kotler. (1997). Marketing Management : Analysis, Planning,

Implementation and Control. p. 48.
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‘ﬁm : Phillp Kotler. (1997). Marketing Management : Analysis, Planning,

Implementation and Control. p. 98.
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31 : Yamane. (1967). Statistic, An Introductory Analysis. p. 75.
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RHRITNEUAN 186 44.29
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www.ebay.com 116 27.62
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@3N 12 Aafy LAz Do UuNINTZIN VEINDANTINNITaFUAYINNaN1ITaINS

aau"l,aﬁ UWNAULNE

AU
LN X S.D. - @
ANHNAALAY
a3 3.475 0.818 UJrnad
e e TN 3.495 0.736 Uunans
ANWNR G N WA . g
NRUINATNRIY 3.355 0.407 Yunans
PIEY 3.476 0.748 yn
78 3.178 0.901 Y1nand
. VTN 3.029 0.745 Uunans
AUINAN . B
NYNLNANEIN 3.048 0.759 U1nae
I 3.087 0.810 YInad
S| 3.612 0.953 un
TAINIINIT TN 3.595 0.821 Vel
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37U 3.598 0.860 un
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o Sum of
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Between Groups .583 2 .291 520 .595
MUNRANIMHN | Within Groups 233.657 417 560
Total 234.240 419
Between Groups 2.151 2 1.075 1.645 | 194
AU Within Groups 272.681 417 .654
Total 274.832 419
. Between Groups 106 2 .053 071 .931
PAINNNIY
_ Within Groups 310.017 417 .743
QA UY
Total 310.123 419
L% Between Groups 3.222 2 1.611 2102 | 124
NIIRILRIN
Within Groups 319.631 417 767
N3V
Total 322.853 419
Between Groups 484 2 .242 482 .618
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Total 209.853 419
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4. O wisseuaaeden 5. [ sesewlast 6. (3 malnsvien o TV Direct
7.0 8ug TU3032Y

2. NuAaFwlATaIUAIRIaNRAN M Handmade A NBuLAIITARID LTI T ALTALSA

(danla unni 1 Ta)

1.0 www.ebay.com 2. [ www.amazon.com

3.0 www.weloveshopping.com 4. O www.etsy.com/

5. [J www.rakuten.com 6. (J www.facebook.com

7.0 www.youtube.com 8.0 Instagram/Twitter

9. [ www.alibaba.com 10. 3 'é‘lue] Illim:l! ..............................

3. 129unannyinunaIoN lwn1ITa’ e Handmade aaw bail

-_—

O qunn 2. O anudsznvlausniiu
3. O susnwal 4. O e

5. mwﬁmﬁumﬂ@ﬁﬁﬁmﬁu 6. J u3mInasniang

7. dszaumsaimadangs 8. [ Useluminsldaen
9

O 3ug T0T2Y

4. quAaatslinumaiandefud) Handmade W ivlad (@aulduinndt 1 4a sz

1U503aauay)
1. [ &za3n 2. O Uszndaanaunis
3. O Yszndaim 4. O fanunanuans
5. O fdayansutou 6. O 5uq JO Ny

5. londn@viubefudeng 1w irerh, 13eanng, aug nnunsdla (Useszuduay
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1-5 JUAU)
1. O seassndud 2. (3 asaviarialy
3. O winawanuass 4. O vilsFounaandan
5. (3 Fooaulasd 6. (J nslnsnient 1o TV Direct

7. 03 849 TS o

6. vinwilanmsidandafumaanlatlasasdiidladaifaan
1. O saanin 1 asindon 2. (11 asondan 3. CJ 2-3 aso/dan

4. [ 2-3 \faudania 5.0 lauviuen 6. O aug lusaszy ...
7. w1 gleivinultizoziialunisiiansunazdazuataaw halszamvinle
1. [ 0-3 T2 lass 2. [ 4-6 lu9

3. 3 7-9 $7lus 4. [ 10-12 4lug

8. YnwiianTaRumrutasnsean laklunuialatedalud (@auldunnndt 1 d9)

1. O Forhunsu 2. O w3a9dnans 3. [ w30aniis

4. O vaaan 5. (J 2asfis=an 6. [J wiiase

7. O w3oadon 8. [ e300l Indh 9.0 qﬂﬂmﬁams
10. O enuwnue 1. O eauiaes 12. O o3
13. O washiaas 14. O aua3/duiia 15. O dwlsl/da5iaes
16. O duetesin 17. O Tssuswikaann 18, [ Bug ST ETIO

9. Wawlyndrzdunvhufaimanzauigalumatiszineanlad @auldinnnii 1 a)
1. O dasnesda 2. O Guaa 3. O vnvsalanButndsuwas
4. dwandn 5 O Eeswiens 6. O szuu Pay Pal
7.0 3ug TI0TY

10. inulRenTadumyinde (Handmade) Enutasnisaan latluruialatnedalui
(@avldunnin 1 4a)



1. 03 we30sudeme (Fai, sa9ui)

2. [ w3oatlszau (WIRND, BuN, nIztin)
3. [ wesiees (16, 13, @)
4. O vasanudathu (MWAanks, wanu)
5

. O vesftazlin (waanaua, §nean)

] [l U 1
g1 4 Tayailvaninananisiiandansadenin&ua Handmade

o A o { ' = ) a & ]
ﬂ']%l:l:ﬁ]\‘] Iﬂi@ﬂql’ﬂ%aﬂﬁuqﬂ \/ a@lufﬁa\j PIAINNUAINAALA UV INTY

LALALNIN

L AUANNANLRAL 5=Lﬁuﬁauwwnﬁq@ 4

2 = AUAIDNBE 1

5 = ARABUTWARNI

LAKA? Uﬁaﬂﬁqm
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2uaan13anaRlae 1 wHNAAA I (Product)

Qs = G
ILAUAINNAALTD

4

3

2

—_—

. 8¢ Handmade ﬁqmmwmﬂu

. @1 Handmade Jau15etia 82897

. &A1 Handmade JANUNUFNE

. A1A1 Handmade #n13aanuuunlaatas

a ¥ = o 6 o
. ¥%#1 Handmade JLaNANWIULANIZA

OOl |~ |OWIDN

a U = a %] (dl a
. Gud" Handmade T3UuuunRanmsingaanun
= 6
Su'led

7. 8e1 Handmade Jl#t8anuainwaigaiie

8. RF1 Handmade J3gazidgauasfuallums

1TznaumInaawla

9. fuen Handmade FanasgIUluaIRUA

10. A1 Handmade 4TaLR8ILAZANRUANNLTIUN

Jan
U

11. 84A1 Handmade ﬁms%’uﬂszﬁ'uqmmw

[ a 3
ITAUAINAALE

l9fan1IAARWIaA1WIIAT (Price)

4

3

2
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1. R4A1 Handmade H710 1 ANZRA bWt 11

2. &A1 Handmade ﬁmm@j&lmﬁmqmmw

NINNINIAN

3. R4@1 Handmade ﬁmﬁzyi’]mﬁ"ﬁ'@mu

4. FWA Handmade ﬁﬁmﬁgﬂﬂ’mﬁmﬁﬂuﬁu

=) v lﬂl
FUAUIZLANDN

5. A1 Handmade sNa1IRHaUTNIL L6

6. Fua1 Handmade luidu ladanunsnda laazain

LLﬂ::ﬁﬂ’J’]&Jﬂﬂﬂ@]ﬁ&lluﬂ’ﬁ‘ﬁﬂiZﬁu

7. A4A1 Handmade R1N1IDTIIZHIWIATLATA L6

1123 8AanN1IAARK AT BINIINITIAI NI FLAUANAALA
(Place) 4 3 2
1. U1 Handmade a1aNI0&38Ns Inewyile
2. & Handmade snansndsdanocsy e e
3. U1 Handmade USNIAQ&IRHAN
4. 5% Handmade Saoufisnwinsfisunsadnis
Tadne (@)
1123 8AaN1SAARWIAIBNITAILEINNITVY FLAUAINAALIA
(Promotion) 4 3 2

1. mﬂﬁﬁa;&amadauﬁ’] Handmade LazeLkiein

BAINNTVNY LT ADMTALINE AT 1T %e

2. M3l ELETUTeTRUN LT a1A1 Handmade

A A A A
ARNIRDANN ) UNTBNNRINARINHARL

a

ANTALABFIRIUIRNITNNTAFUAN Handmade

A

EN

A v g d‘f a ¥
um‘ﬂvmaal,m URIINNIIDVBRUWAT Handmade
a

EN

MIARIWAa LN1ITaRUA Handmade

W
3.
4.
5.
6.

fdasiuaniatasuanda (Voucher) luasssaly

7. NOTLWWRERNLAULND LTUNWIIHRE

1 4 a (=3 { %) a 1 1
g1l 5 A1NAALAKLINEINY 53719 WA1 Handmade HAUNI9B 9N awlaik
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1. wlauAaARaLN9 ISASINUNITININUNLRWAT Handmade  HABNI9T0IN
aau"l,aﬂuﬁm;ﬁ'u LT llTaI U0 iagaauﬁ’] ATAIW 37107 AMNUNLTODBVBIRUAN

L & a ' P & €% o £
m’mﬂaa@mlumsﬂja UINIANN ¢ “(W]’NL’J']JVLGIWH]@Y]’]TH

1 3

2. mumudﬂuﬂaqﬁumﬁmmﬂauﬁﬂ Handmade HYWNNITaINI90awla IN130W

v

WONABRZNTHUAFUANATINUAMNGDINITVAIVING LTU NTAALRANTUAIATNLNE T8

U

W4 uszwanany Wianinminaiandudanaiaguzasdmsling sansaaieany

= v 1 v = ]
Wawalaldnurinuwunnitasnedla agnels

3. INWLARINNNIIINRUILRUAN Handmade mumaﬂiaomaaauvl,aﬁmiﬁmiﬂ%’uﬂgmﬁ”lm

f9laig atngls

4. AUNTBLRWOLULN UG NIALINUNNTINUNLFUAT Handmade HIBNN9TadInIaanlal

wiala agngls
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5. INWLABIWINII WA UIAAT DS RUNOFUAT Handmade  HIUNIITING

aawlatt Juwdlinldlumeneanisl 'maﬂmmaaqsﬁa uazlamalunisvineana

I o & o A & A a
i madhdsandnaNnIu Wi Alulad
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1. mﬂ;j@mml,uuaaumwﬁaﬂ@lau

4 = iudeifuazusununinngluanne asusduuudniiniiadni

Ta1hlh )
3 = ndaaaniag WiRuesuwwaanUnngluassavaannis (1) adlu
sUundwuTIad Tty

2 = limudrsidnitas WiRuazuwwanun s ingluansavesnaes (2) adlu

gmmuﬁfnﬁu%%ﬁm%’uﬁaﬁ?uﬂ
1 = lidudeldifivezuuumaiivnngluaneaueenau (-3) aalugtuny

fuiiuTiagmiutaing

2. azunnlimaninfiddosniigud nieldawsadeauld

3. Nm'ammuuéﬁu‘l@gaﬁqm:ﬁaﬁg@auLLuuaaumuﬁgﬂLmumi@‘mﬁu%%
ﬂé’fﬂmuﬁ'ﬁ“ﬁagﬂl,l,uuﬁ?u LLazNamuﬂ:LLuuﬁmﬁgﬁaammﬁmmmﬁagﬂLLuumse‘hLﬁu
TIR309

4. L'ﬁ:aaﬁnngﬂLLuumi@‘hLﬁu%'em@iauﬁ'mﬁmmsfi'usﬁaumsu,ﬂﬁaﬁwmuLm’a:
ﬁalﬁmmam:qgmmmﬁLﬁufﬁ‘i@Lﬁmgﬂuumﬁyﬁuﬂuvlﬂvlﬁmﬂ ;ﬁ%’ﬁaﬁwmgmmu

fMONULALLNIUTNNTIAN (RI5N BIAZIR. 2542)

A 3 1 A o a Aa
AN 24 ﬂ’]ﬂ,ﬂﬂzLL%%LL‘]J‘U&E‘]‘UE]']SJ@’JWY] 2 E‘].]LLUTIJT]']?@]’]L%%T’]@]
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o =
& i v = 2
« r 2 oz I c
w a2 = = S v (4
= D 2 - | & 7 2 5 g - ey o 2 2@
. s = 8 |[£ 3 | 2§ |8 |£¢ | RS  &E | 22
Jamnn | °C = g = w2 e > = O RS = W&
= © — 3 [} = K] R = =] —_ < 4 A3 =]
. g2 2 |w 3 B B TS5 | 2 3 € s |2 2 2 B
Lifestyle a2 &) §§; g a§; @ 3 a§; (23 = 2 2. 2 -g, &
2 2 - éga 2 c w [t
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[~ @ AZa
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@397 24 MIAASURBULLLFBUDNEINA 2 sUupumMsdiiugia (da)
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(spajiying)
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