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KRITIN SUNGKABOON : MEDIA EXPOSURE BEHAVIOR AND ATTITUDES
THROUGH CELEBRITY ACTIVITIES AFFECTING TO THE BRANDEQUITY :
A CASE STUDY MR.ARTIWARA KHONGMALAI (TOON BODYSLAM). ADVISOR :
ASST.PROF.DR.TANYAMAI CHIARAKUL, 95 PP.

The objective of this research is to 1. to identify the media exposure behavior
through celebrity activities 2. to identify the attitudes through celebrity activities 3. to
identify the media exposure behavior through celebrity activities affecting to the
brandequity 4. to identify the attitudes through celebrity activities affecting to the
brandequity.

The samples of 270 consumers be used to study in this case only known
mr.Artiwara Khongmalai (Toon Bodyslam).The multiple regression statistics were
applied. The major findings from this study included; 1) Inviting mr.Artiwara Khongmalai
(Toon Bodyslam). as an agent in advertising and publicizing information about products
or services. including corporate news and add activities allowing consumers to
participate. It is connected between mr.Artiwara Khongmalai (Toon Bodyslam) and the
organization. Most of the respondents The focus is on searching for information about
your lifestyle of mr.Artiwara Khongmalai (Toon Bodyslam), searching for information
about your music of him, and searching for information about related products or
services with him which will affect the brand value of the organization. 2) Having an
attitude that intends to keep up to date with news about mr.Artiwara Khongmalai (Toon
Bodyslam) always. This will affect the brand's value can bring benefits to the
organization and entrepreneurs can use the results of research to promote policies that
are involved with the his music. It can affect the brand value of an organization. There
can also be a policy that encourages him to use the products or services of the
organization, Including to publicizing the products or services of the organization. The
research indicates that The intention to purchase products or services related to

mr.Artiwara Khongmalai (Toon Bodyslam) can affect the brand's value.

Graduate School Student’s Signature........................
Field of Study Innovation of Business and Advisor’'s Signature........................
Industrial Management

Academic Year 2021
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