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CHUTIKARN KLONGKRASAESIN : MARKETING MIX AFFECTING THE PURCHASE
DECISION OF WEIGHT LOSS SUPPLEMENTS VIA ONLINE CHANNELS OF
CONSUMERS IN BANGKOK. ADVISOR : DR.PINRADA KAEWKHIEW, 61 PP.

The objectives of this research were as follows: 1) to study personal factors
and the marketing mix of weight loss supplements among consumers via online
channels in Bangkok. 2) to study the differences between the personal factors of
consumers of weight loss supplements via online channels and their purchase decision
of the weight loss supplements via online channels of consumers in Bangkok. 3) To
study the marketing mix that affects the purchase decision of weight loss supplements
via online channels of consumers in Bangkok

The researcher analyzed the data from 200 questionnaires. The population
was defined as the population in Bangkok. The population was a consumer group of
weight loss supplements purchased online in Bangkok. by using online questionnaires
as a tool to collect data. The researcher chose descriptive statistics and inferential
statistics by using t-test statistics, one way ANOVA and using multiple regression
analysis to analyze and explain the level of influence of the marketing mix on the
purchase decision of weight loss supplements via online channels of consumers in
Bangkok.

The results of the research showed that 1) the consumer group of weight loss
supplements via online channels in Bangkok prioritizes the marketing mix factors of
product first followed by distribution channels, price and promotion. 2) the different
personal factors affect the purchase decision is not different. 3) the marketing mix factor
in terms of distribution channels and promotion affect the purchase decision of weight
loss supplements via online channels of consumers in Bangkok. The distribution
channels had the greatest effect on the purchase decision of weight loss supplements

via online channels of consumers in Bangkok followed by promotion.

Graduate School Student’s Signature........................
Field of Study Innovation of Business and Advisor’'s Signature........................
Industrial Management
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ANAZUUHLAADAILA 1.81-2.60 BANBANUIN d/itoe
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