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CHANON TERABOONCHAIKUL : MARKETING STRATEGY AS A DIRECT VARIABLE OF
THE MOTIVATIONAL INFLUENCE LEADING TO PURCHASE INTENT OF FUNCTIONAL
COFFEE ADVISOR : ASSOCIATE PROFESSOR DR.WUT SOOKCHARQEN, 55 PP.

Nowadays, Thai people have a growing demand for coffee consumption. The
survey found that coffee consumers are at an average rate of 15 percent per year Thai
people consume coffee on average at 300 cups per person per year. The influence of
ready-to-drink coffee that which is one of the components of functional coffee that plays
a role in consumers in the COVID-19 era. It provides additional nutrients, extracts from
natural herbs and helps to balance the body while consume

The researcher is interested in studying the marketing mix that influences
purchase intent. The objectives of this research consisted of 1) to study the influence of
motivation on functional coffee purchase intent 2) to study marketing mix as a control
variable of motivational influence leading to functional coffee purchase intention.

The researcher analyzed 206 online questionnaires among functional coffee
consumers. Using statistical analysis (Multiple Regression Analysis) to test direct and
indirect relationships between the model and empirical data and to test hypotheses. From
the research results, it was found that 1) the marketing mix in place and product factors
as a regulator had no direct influence on functional coffee purchase intent and motivation
had a direct influence on functional coffee purchase intent 2) The marketing mix in price
factor and marketing promotion factor as a regulator had a direct influence on functional
coffee purchase intent and motivation had a direct influence on functional coffee purchase

intent of consumers.

Keywords: marketing mix, motivation, functional coffee, purchase intention
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Actualization

Esteem Needs

Sense of Belongings

Safety and Security Needs

Physiological

U 2 unundnnuusegala Maslow's Hierarchy of Needs
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8. NAYNINMIAITMAULLRABNGE (Decoy Effect) Huilnadainusiia
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nwﬁam’%wmmm@Lﬂuﬁammmammmmﬁiﬁ;ﬂ?ﬁinﬂﬁﬁdau
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1. lawduen (Cost-Effective)

2. danuiFastas (Less Risky)

= A o ¢ % A o Yo v oA ¥ .
3. flamudedaduazaanInainnnudaduliiuguilnale (Authentic)

A A o o
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1. mIaszninifelawn (Problem Recognition)
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2. msﬁumﬁaQahﬁuﬁm?au’%ms (Information Search)
Q"U‘%Inﬂﬁmwﬁaomiﬁumﬂslazlfé'ﬂmTaylaLﬁmﬁ’u?zuﬁﬂﬁauﬁﬁms
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3. miﬂinﬁuﬁ"uﬁaﬂﬁuﬂ (Evaluation of Alternatives)
éh@”miamg’u’ﬂmL’%u‘ﬁﬁmiﬂiuﬁmﬁsauﬁ'ﬂmﬁmﬁu§uﬁﬂﬁfu1@m§u
v a o A =) =) v v =)
mnm:mumimn;ﬁlmlma:msnmmwawala%%aﬂ:LLuumﬁ'amumafmEuﬂnﬂ
1 A'l ci a 6€ @ A (2 3 1 ‘ﬂl QI v A ci v A
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1416 (Kotler Philip; and Kevin. 2016: 197-198)
wy .
4. nsaaaulade (Purchase Decision)
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au%‘[nﬂﬁ%’uﬁm%wammnmsﬂsuﬁuﬁuﬁﬂumﬁmauﬁauﬂﬁﬂ@ ¢l
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seninamasyinmIdauasluslugu sauaa (Kotler Philip; and Kevin. 2016: 198-200)
5. wqﬁmswé’oﬁ'ﬁa (Post Purchase Behavior)

Y Y A
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sanInenagninInemanuguilaandanudasnslundazfadouazsoldinnis
amenanfiguilne laodszneyuldean 4 Jads 6adt (Sarah Peterson. 2021)
1. Tadpdunisauladayasesduilna (Informational Intent)
di Y A QI 1 Aa o s Y A % U
Lwa;dminmiwwuﬂtym@m 5]1%%’3@]Uitﬁ]’]’auﬁduﬂﬂﬂﬂu%”m’ldLLﬂvL“ll
{ =) g 1 4 1 =) v & v v =) v
ﬂzymﬁmmuﬂauuauﬁawmmumﬁmmmmel,mﬂngmvl,ﬂvl,@Euﬂmlﬁmmaulfﬂ
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A o A A @ v o A o X o o v A .
aummﬂmmamﬂwuﬂﬁ%U%Lﬂ%ﬂﬂﬁﬂg%dguﬂmmu customer journey
2. NNIFTIIANNABINT (Investigative Intent)
;juﬂnﬂazﬁuﬂ%ﬁagaLLa:ﬁmsLﬂ%'ﬂmﬁwLma'aﬁm"uaﬁagm:ij
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NUNBUTUA T ﬂw”mﬁl,ﬂumiﬁmimwaapju%Inﬂmﬁu customer journey
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FIBUTERUNINIAR AT BN AN UK

Estimate S.E. CR. P Label

Intention <--- Motivation 637 323 1971 .049
Intention <--- Product 463 332 1.392 .164
Intention <--- MotiveXProduct -.065 .083 -778 .437

FIBUITRNNINIIARIAG I

Estimate S.E. CR. P Label

Intention <--- Motivation 659 336 1964 .049
Intention <--- Price 399 328 1216 .224
Intention <--- MotiveXPrice -.061 .085 -716 474
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Estimate S.E. @R P Label

Intention <--- Motivation 730 305 2390 .017
Intention <--- Place 616 325 1.898 .058
Intention <--- MotiveXPlace -.095 .080 -1.187 .235

AUUIERINIINIIARINAIWNNIFILRINNIIARNG

Estimate S.E. CR P Label
Intention <--- Motivation 1.227 £330 3EHEOESE
Intention <--- Promotion 1.308 .353 3.709  k*x
Intention <--- MotiveXPromotion -.239 .087 -2.735 .006



