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SITTISAK KIATFUENGFOO : THE IMPACT OF THAI DESSERT
CHARACTERISTICS ON THE FREQUENCY OF PUCHASING THAI
DESSERTS. ADVISOR : ASSOC. PROF. DR. WUT SOOKCHAROEN, 46 PP.

The purpose of this research was to analyze the characteristics of Thai
desserts that affect the frequency of purchasing Thai desserts among consumers who
have consumed Thai desserts. This was a quantitative research using a questionnaire
as a tool to collect data from a sample group of 368 consumers who have consumed
Thai desserts. The statistical method used was multiple regression analysis. The results
showed that at the significance level of 0.05, all nine independent variables had both
positive and negative effects on the frequency of purchasing Thai desserts among
consumers who have consumed Thai desserts. The variables that had positive effects,
in order of magnitude, were good taste unique shape distinctive packaging well-known
brand name and pleasant smell. The variables that had negative effects, in order of

magnitude, were low price modern production easy availability and product name.
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Minimum | Maximum Mean Std. Deviation
Predicted Value 210 4.82 3.54 .782 364
Residual -1.499 1.425 .000 .531 364
Std. Predicted Value -1.832 1.638 .000 1.000 364
Std. Residual -2.787 2.649 .000 .988 364
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2. audsismzasaaarnafanaadasi (Homoscedasticity)
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3. mm'mﬂmmmaaﬂuumwauwusmanu (Autocorrelation)

@1319N 7 Model Summary

Model Summary’
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Std. Change Statistics
Adjusted | Error of R

R R the Square F Sig. F Durbin-
Model| R |Square| Square |Estimate | Change | Change | df1 df2 | Change | Watson
1 .602° .362 .360 .756 .362|205.612 1| 362 .000
2 672° 451 448 .702 .089| 58.537 1| 361 .000
3 .728° .530 .526 .651 .079| 60.213 1| 360 .000
4 .750¢ .563 .558 .629 .033| 26.902 1| 359 .000
5 .760° 577 571 .619 .015| 12.471 1| 358 .000
6 766" .587 .580 613 .010| 8.324 1| 357 .004
7 .793° .629 .622 .582 .042| 40.346 1| 356 .000
8 .814" .663 .656 .555 .034| 36.033 1| 355 .000
9 827 .684 .676 .538 .021| 23.702 1| 354 .000 2.265

a. Predictors
b. Predictors
c. Predictors
d. Predictors
e. Predictors

f. Predictors: (Constant) 3871 WAAWUUYUIE UM TowRaAmsd ndu Mangn

: (Constant)
: (Constant)
: (Constant)
: (Constant)

: (Constant) 8716

TRTIA WRALUUNUINE

IRTIA WRALUUNURNE ussﬁ;ﬁm‘ﬁ

IRTIG NRALUUNURNE msgﬁmﬁ TONRAN UK

IRTNG WNRALUUNURNE msgﬁwﬁ TONRANDMN NA

g. Predictors: (Constant) 3871 WRAWUUYUAL LTI TowAanmdi ndu Tengn 31U

h. Predictors: (Constant) F8T1@ WRALUUYUAAE UITIAUH TowAaAmsi naw T1enan 3319

dq‘ U
wwe ladney

i. Predictors: (Constant) 38718 WRAWUUYURNE UITIAUH Towdadmsi naw Ma1gn 31U

A W o | &
‘V\']‘Tjavl,ﬂ\j'] g DALUIWG

j. Dependent Variable: aAnadlun1sTa

A . E AN o A . N .
IINHNI1INN 7 BN Durbin — Watson 'Y]v[a@ AANITKITN 1.5 — 2.5 LLRAIINAN

A & A o A ! AN o A | @ A | ]
ARNALAND WL UDRIZN TIAT Durbin — Watson ‘Y]VI,@]N’] AAUNINU 2.265 sﬁﬂagiz'ﬁ’]'] 1.5
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1N@19497 7 14 Model 9 2z1finladn de1 Adjusted R Square 1 nfiga il

0.676 ‘Mmmmmﬁmazlu,u,ﬂaam']unlumwamuu"lmwaa;duﬂm"nmﬂuﬂmmuﬂﬂ ¢l

\andniwazasaiutsduns o aauds Aatdusasas 67.6 ((iaanaudsdn 9 wanan

lunuugauauIosay 32.4) A9kuIdlaTNERaNUFNNBEVIGILUTAY 9 lasiiaann

Model 9 L¥iN1hi

A a 4 A . . . o
AN 8 WANTITIATIEHANMUNANBULTINHG (Multiple Regression Analysis) 28917298

Q nid 1 ni A’l’ Y A A a
qmaﬂum:mawwvlm gNINadanNu D lwN1I DU N ymaa;\qjuﬂmmmm‘[mmuu

e Nyzausiaima 0.05 (Model 9)

Coefficients”

Standardized
Unstandardized Coefficients Coefficients Collinearity Statistics

Model B Std. Error Beta t Sig. Tolerance VIF
(Constant) 873 206 4242 | .000

8T 871 058 972 14.910 | .000 210 4.762
NRAUULNWENE | -.753 057 -730 -13.256 | .000 294 3.398
UITIN A 438 .055 371 7.925 | .000 408 2.451
Souaanm -237 051 -.231 -4.661 | .000 363 2.755
nAw 320 072 299 4.428 | .000 195 5.127
palahly -.834 082 -813 -10.200 | .000 140 7.131
priegt) 863 .093 669 9.276 | .000 A72 5.826
v lain -.359 .056 -.289 -6.349 | .000 430 2.323
TouuTue 350 072 235 4868 | .000 382 2.620

a. Dependent Variable: anudalunsse

WANLAG : ITAUNDEAY = 0.05

AINA1ININ 8 LARLATT NIINAFAUANMURUNWINWLAIVDIAL T

. . . = ! gt v ' ¥ 1 A 1 {
(Multicollinearity) lagNa13a4191n6AN VIF VaINNAIUUT aelantasnii 10 T9AN VIF 0

A o \ ~ o &R " A o A
Nqﬂﬂqﬂ"ﬂaﬂ@nll’ﬂi@nﬂ & NA1 7.131 @Guuﬂﬂﬁ?ﬂ’l’]“’]uuﬂuﬂ‘ﬂmaﬂ 4
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