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PATCHAREE PAKDEECHART : THE FACTORS AFFECTED TO THE DECISION
IN STYDYING JAPANESE LANGUAGE WITH JAPANESE LANGUAGE INSTITUTES
IN BANGKOK. ADVISOR : DR. BOONYADA NASOMBOON, 114 PP.

The study of the factors which affected to the decision in studying Japanese
with Japanese language institutes in Bangkok has objectives to 1. Study service
marketing mix factor, brand image, brand loyalty and brand trust which affected to the
decision in studying Japanese language 2. Compare demographics which related to the
decision in studying Japanese language and 3.Study the relationship of brand image,
brand loyalty and brand trust with the decision in studying Japanese language. The
sample groups are from 400 samples in Bangkok. The questionnaire was used as data
collecting tool. Additionally, the convenience sampling was applied, and the data was
analyzed by Frequency, Percentage, Mean, Standard Deviation, Independent Sample t-
test, One-way Analysis of Variance and Pearson’s product-moment correlation
coefficient.

Most respondents were men who have the age between 16-20 years old. The
educational level is bachelor degree, and most of the respondents are students/ college,
university students. The average income per month is lower than 15,000 baht.

From the research results, it was found that the samples emphasized on
people factor in the first place (§=4.41). The second is process factor and price factor
(X =4.30), physical evidence factor (X =4.27), product factor (X=4.24), place factor
(i=4.10) and promotion factor (i=3.87) respectively.

Furthermore, the samples also focused on brand loyalty in the first place
(§=4.04). The second is brand trust (i=4.01), and the last one is brand image
(X =3.96).

The samples with different age, educational level, career and income per
month have difference in the decision in studying Japanese language.

In addition, it was also discovered that brand trust has the highest relationship
with the Japanese language studying decision (r=0.520), and the second is brand image

(r=0.507) and brand loyalty (r=0.443) respectively.

Graduate School Student’s Signature........................
Field of Study Business Japanese Advisor’'s Signature........................

Academic Year 2015
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1. LL%Q@@LL&:V}Q‘HQmil’mfuwmm‘iiwduﬂnﬂ (Consumer Behavior)
. Ll,mﬁml,amqwﬁLﬁmﬁ'ud’;uﬂi:aumammm@ﬁm%’ugiﬁw‘%mi

. wwaRauazNgEiNgInuAIWaN¥oianI A (Brand Image)

2
3

a = dl Qs e A a v
4. WIRaULAs N NYINUANNANGHaAITUAY (Brand Loyalty)
5. wwfauazNnBHNeINUANNLToNUIRAIRWAT (Brand Trust)
6

. wfauasnnugiNgnuaulsznImsas

a = n:l' o a v Aa .
1. LLu’m@]LLa:‘nQH;}Lﬂsl’m‘l_lwmm‘i‘imiuﬂﬂﬂ (Consumer Behavior)

1.1 eNRINTaINDANITNRUS AR

lalanan (g0 alinglns. 2556; 81984310 Solomon. 2009) ldn&na4n
wq@mw;ju?‘[nwmﬂﬁa ﬂﬁﬁﬂizﬁwamﬂﬂaﬁlﬁm?Taaﬁ”umséTﬂ%uimﬁaﬂ (Select)
M358 (Purchase) M3ld (Use) uazmsinsasiniinga (Dispose) 1a9auan3au3nms
1499 LNEABLAHAIANURBINITURLANUUTITOWITEIA%

F59700 1835el uazaudug (2552) lananali wodnsuguilag
naeg msnszﬁwamﬂﬂahqﬂﬂa%ﬁaLﬁ'm{faﬂ@ymaﬁunws%wﬂﬁ”[ﬁunﬁa%anws
Iauduaz13Ms nasmanssinds nszuawmssagule mimzﬁwaoqﬂﬂaﬁlﬁmﬁ'ums
Fouszmslaud

20w tawala (2550) ldnanalidn wadnssuguilna nanetis wodnas
madqﬂﬂas[,umiﬁum (Searching) ms%a (Purchasing) ML (Using) M31/3218% (Evaluating)
uazM3kiane (Disposing) Asaruaudwiousmslasaanisindmnsiaraansnnoy
RUAIANUADINITVDIA

aenla 1y lomead §a (2549) N1k woAnssuyL3lna (Consumer Behavior)
wunde wednssamsuanilioudng ﬁLﬁﬂﬁulu%ﬁmmaw%wﬁ Fagniinlnnoldus
gxfauilifiaaInnzwindon wodnsva anuianiinda uazanaianuidilazasaysd
"ﬁdﬁﬂ’]ﬂﬂaﬂuuﬂma%}m&la wiawn@anisn guilnanansil SeafiAwafunsiiemsde

. . { é { v Qs U =)
(The Buying Units) Laznszuiumsianifoy Gangidasnumsiaan mvslaauazns
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alglumadanilin miaennudnla msltuasmsmianianmust U3y Uszaumanl
WIBUWIANNAR LNDRHDIANUABINTUAZANNING |9VBIAUAREAIU HANTENUVB
nIzIuMIaInan) Nildaguilnauszdana
mnmm‘ﬁmmjaawqaﬂﬁu@uﬁnﬂﬁﬂmamﬂj’wﬁu mmmagﬂ"l,ﬁdw
wodnssuguilnadunszuaunsfigaaaizassm dadan uazdadulada ielildunds
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FUFNIBLININEINNTAADUAKBIANNABINT TINANNTARAG NIV M3 TUU3

1 A | s o v a a et J
LL&&L%QNQ&’J%HQQN SINL‘L]%@]'JT']’]%%G]I‘MLﬂ(ﬂWf]@lﬂ‘ii&l@Nﬂa’]']

1.2 mieninginisuguilng

Lﬁavl,ﬁmmﬁamwwmwaawqé‘mﬁu;ﬁlnﬂﬁaﬁndﬂawﬁLLﬁa EF
TUABUVBINGANTINGNS Y F1anInsnIazRie e eaz Buaainadussuy
Fo3uninmya mmzﬁwqamm@:ﬁ‘[m (@370 16350l uazandng. 2552) lanana1d9n
ﬂ'lﬁLﬂi’]:ﬁWt]?lﬂii%J;EﬁU%Iﬂﬂ (Analyzing Consumer Behavior) LHunsdun1n3aiae
A mﬁquanﬁun’]s%almzmﬂ"ﬁmaa;\J}”n‘ﬂm N aNTUT IR NE NG 89N WaTWERNITY
m3Te uwazmilivasgyilng ﬁwauﬁvl,ﬁa:mﬂ‘lﬁﬁfmﬁ@]m@mu’]sn%@naﬂqwﬁmommm@
(Marketing Strategies) ﬁmmsnmauauaammwalwaa;ju%‘[nﬂvlﬁazmmm:au

m'ﬁme:ﬁwqamw;ju%lnﬂLﬂuﬂwsﬁuquaﬂﬁums%aLLa:m'{Iﬁﬁ
maag}Tu’%Inﬂ Lﬁamm5\1mwuﬁaomma:wnaﬂsmmiéﬁyamaa;Eu’%Inﬂﬁmauﬁ"Lﬁﬁ]:ﬁasJ
Iﬁﬁﬂmmm@mmsmwaLmuﬂaqﬂﬁiﬁ"amminauaamwuﬁaamsmao;ﬁu‘%‘[m”l,ﬁazm
wianzan lagld 7 donw duniwn@nssnvesduilnada 6Ws uaz 1H Fatyznavludas
WHO? WHAT? WHY? WHOM? WHEN? WHERE? wLkasHOW? Lﬁamﬁmau 70s 2%
1/3znaue8 Occupants Objects Objectives Organization Occasions Liaz Outlets Operations
Fam3lddnn 7 §ronw Wianidaey 7 ﬁi:mnﬁ'mﬁquamw;Eu’%lnmmﬁaaﬂasynf
mammm@lﬁaa@ﬂﬁaoﬁuﬁmamﬁmﬁ'quamm@u‘ﬂﬂﬂé’dLLaﬂalumﬁoﬁ NGERERI

LEIIA; LazAUDL Y. 2552)



10

17190 1 M3IEFIaNN (6Ws waz 1H) Wamdaay 7 faay (70s) LREINLUNEANTTY

Huslne
U

A10N (6Ws uaz 1H) ANMBUNABINITNIIL (7 Os)

1. lasadluaaaiihnane . .
b anwmznautinuig (Occupants)
(Who is in the Target market?) !

Aaa

2. lasigunulunsaazulage UNLNTBINGNEI ) (Organizations) NfiEnTwalu

o aa &
(Whom Participates in the Buying?) MInaawlaTe

v A & A Ao oa v & . A wa
3. ;duﬂnﬂsnaazvh aamduﬂnﬂmaamima (Objects) ¥IaAMENLALDI
(What does the Consumer Buy?) NRAA U (Product)

4. fuslnagaiiala .
“ lanmalun1ide (Occasions)
(When does the Consumer Buy?)

vV a z { 1 [l { Y a o
5. {uilnadafilnu WnAY (Outlets) Wiagadmd (Channel) NEuFlnalulvh

(Where does the Consumer Buy?) | N30

Tandizaialun1ifa (Objectives) fuilnaTaiia

o Y a A’ v k% 1 U a
6. inluiuilnaieza ADUAKDIANNABINITNNAIHININIY UazAuIala
(Why does the Consumer Buy?) Falasudninaanntedoniely Jadoniouan uas
Tavulamzynna
JuaanlunInasulade (Operations or Buying Process)
7. fuilnadaatngls Usznavlddeonaiuiiliym nmsdumdayanianinw
(How does the Consumer Buy?) #8977 MIUTHTUNANGANIIN NIAATWIITE AN
Py [ &
JENMBRRINITa

1.3 wuvusaaInganITuiuslaa

asnduwiadlawg@nsinvesd@efia mudilagdunuzasmneauiy
daFaLi WiagluuuwnAnsIumITa Fsmouan snnwIadeNnIMIaAaIzid iUy
8n223alv09Te quansMIaITe uaznszuunIaaaula azhlugnisdasulata

6

é‘aﬁua@ﬂugﬂﬁ 2 Aantaas AuAUE (Kotler, Philip. 2003)
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Fanszdu FonIzem ANWULVB ATLUIUMT N
: 4 i . MInaawlaTe
NMIAAIA e HTa daaulade
HAAAUH LTI TAUTITN ayznnniadywl dszian
N walulad FaAN Aundoya NRAN AN
MIIednie | Msias —> UAAR Uszfiunaien i P S
NIFILETN- INUDITY 9N dasulade Ko
N3AAA WaAnsTunaITe 1381
SIPFValaft

gﬂﬁ' 2 me'haaawqaﬂsiwjﬁim
‘ﬁm : Kotler, Philip. (2003). Marketing Management. p. 82.

1.3.1 éaﬂizﬁumammm@ (Marketing Stimulus) Lﬂuﬁdnizﬁuﬁﬁfﬂmi
mm@mmsnmuquLtazéfaﬁﬂlﬁﬁ%ﬂﬁlﬂuﬁaﬂiz@‘fuﬁLﬁmﬁaaﬁudmﬂi:aumo
MIna1a (Marketing Mix) Usznaueag %annﬁuﬁmwﬁﬂﬁ‘meﬁ (Product) 3191 (Price)
TAININNIIATIAUIY (Place) LazMIFILEINNNIANNG (Promotion)

1.3.2 ’éani:éjuﬁus] (Other  Stimulus) Lﬂuéans:@ummﬁmmwaa
g?ﬁ.lﬂmﬁa%imﬂuaﬂaaﬁmiﬁdu’%ﬁﬂmuqwvlajvlﬁﬂs:ﬂauﬁaﬂﬁam:éjumammgﬁa (Economic)
wmalulad (Technological) ﬂg‘ﬂm&lua:mﬂﬁad (Law and Political) LA IUUDIIN (Culture)

1.3.3 é’ﬂwmzmaa;gsﬁa (Buyer Characteristics) é’ﬂwmwaapﬁaﬁaw%wa
nnifadedne g Usznausie Tadsnuwiaustsy Tadssusaudadsdinyaaa uazilade
IUIAINGN

1. adudnwiausIN (Cultural Factors) T@IUDYIN Bansfy UuY
wigdfimiduiudiafiaundrulnnludiaupensy Salsznaudqe dfiua nsuaadaan
mﬂ‘*ﬁi’a@ﬁwaﬁmuﬁﬁu dutfastuiugulumsmnuaninadasmiuaswganTau
maamgmﬁtﬁnﬁﬁwé’aLau'%tyl,aﬂm:ﬁwj’?wm gluisasdnfinn mM3Tu3 anunala uas
WOANTTNEN U TUATOUASILAZRINTURAN AU g Tausssautitaanidu JausTiy
Nug1u Tausssudan LasTUTUMIFIAN

2. asu@uaIaw (Social Factors) Duilasafifisadasnudia
3e317% LLa:ﬁaﬂ%wa@iQWQammmséa Usznausiy Naud19ds ATAUAITI ARBAI

UNUINLRSRDTUNTN



12

3. 199U %YAAA (Personal Factors) ﬂﬁiﬁﬂ%ul%%ﬂmﬂd%ﬂ%lﬂﬂ
ld5uBnTwaan ansmzdiuuaaadng g dsznavdae quLa:éwTuﬂzuslmaai%% 9NTN
LAEEDUENALATEGTY JUUULMIELERTIe YaannwuazanuduilaanTy

4. 19986 HIAINEN (Psychological Factors) Liuiladunneluad
g&j’u‘%‘[mﬁﬁa‘n%‘wa@iams%val,m:wnaﬂsmmﬂﬁﬁuﬁmszﬂauﬁm wsigdla masu nalteud
ANuLTauazTiAua®

1.3.4 ﬂi:mumié’@'ﬁusla%amaa;Eu’ﬂnﬂ (Buyer Decision Process) LT
%u@aumsé’@%u’lm%amm;‘Jj”u‘ﬂnﬂ uisln 5 Tunow Usznaude

1. MIaszninalym mzmumsﬁm’%ﬂﬁlsﬁaLﬁ@%uLﬁagu%Tnﬂ
aszwinisdyniniannadainis lasduilnaiinisanuuand1ssznininiizeia
FasmsnuriassuaseUsisam m’mﬁadmsmagﬂm:@jﬂ@mﬁaﬁﬁmﬂluﬁ%amﬂuan

2. Madumdaya1nImg Lﬁﬂﬂﬂ%lﬂﬂ1ﬁ§Uﬂﬁiﬂiz@§/u azfluwa Ik
ﬁﬁ]zmia%lmﬁ'uLamﬁ'mﬁuauﬁwfue] s'fiaLmaia‘*iaga’zi’nmwé‘ﬂﬁﬁ%ﬂ%wa@iamsﬁﬂaﬂﬁ)
Foursaonidly 4 n§w laun

2.1 UWABILAAR L% ATOUAT Liow 1RauTH au3an Wuan

2.2 WABINNTAN LT% MILNHIT WHNITBTIEY AIUNUIIRUNE
msﬁg‘ﬁwﬁ MIs5a (Hudn

2.3 WARITNTY LT FORITNINTH antuduasaIguilng
@aamu%mmmmaﬁgﬁlﬁm’ﬁaa

2.4 WARINARDY LT% NITIANT NNIATIVFOY WAZNIINANDI LT

1.3.5 Mytsziiuniaiaen ;ju%‘[mﬂxmaﬁagmﬁmﬁ‘umw%uﬁm%a
wW3suay LLa:ﬁwmséT@%uh%laﬁwaa@mﬁfu6] ;ju'?ﬂnﬂﬁml,wiﬁm:mumsﬂs:LﬁuLﬁa
MINARWIINAUNTZUINANT LLa:LLuuﬂs:Lﬁmaag?u‘%‘[nﬂmu’l,mgﬁﬁugmag‘uumwﬁ
MIFun; s‘i‘%ouaadﬂ%Tuﬂﬂﬂﬁﬂmséf@%ﬂa%@mﬁmﬁ'mﬂ@ﬂmﬁ'ﬂ%mlﬁﬁ%’lﬁmm:ﬁmqwa
GBI
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Tuile 4Ps Alesunswanndwlusaandisss 1960 dﬁLﬂuyuuaqﬁ@iau%aLmuLﬁuvl;ﬂ
waz limanzaufesldiunsusmsdeiianwasiansduandrsansudi lagialy Snia
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4. WWAALATNYHALNHINUANNANA LATIFUAT (Brand Loyalty)

a = dl Qs Q = a v

NUWIAAUBL N BPLNBINUANNANG luas1FUeN (Brand Loyalty) @1

o 6 3; 1 ' o A a 2 I >
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Committed Buyers

Brands are Part of Their Lives

Friend to Brands
Like the Band

Satisfied Buyers

Switching Occurs Costs

No Reason to Change
Satisfied & Habitual Buyers

No Brand Loyalty

Switching Price-Sensitive Brand Indifference

U 3 ﬂﬂﬁmlaamwmﬁnﬁ‘ﬂﬁmaagﬂﬁw

U

"?'im : Aaker. (1991). Managing Brand Equity : Capitalizing on the Value of
Brand Name. p. 40.

5. LWIAALATNDHALAIINUANNLTONIWATIRUAN (Brand Trust)

A oA @ & o A o &
anuLTaNunIan 1inala (Trust) Lﬂummm@mawgﬂwwmmumsﬂu
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fUM (Brand Trust) Usznaveie 3 §a@ Nilnanueintsznau e anuitinngla (Credibility)

A o ¢ 3
ANNULNAAN (Benevolence) LAz ANUTARAE (Integrity)
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6. LAALATNHALNLINUMWIIZIINIANFAST
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LONENT 9IWIVLNLNIVDY
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WHNINRUSENLONTRITAUI 18 ladaLaan 15,001-25,000 UM &A1 INIEATLAU
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