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YANISA SONKANOK : THE INFLUENCE OF PERCEPTION AND SOCIAL FACTOR
EFFECTING CUSTOMER LOYALTY INTENTION OF HEALTHY FOOD (ORGANIC)
AMONG CONSUMERS IN BANGKOK. ADVISOR : ASSISTANT PROFESSOR
SURASIT UDOMTHANAVONG (DOCTOR OF BUSINESS ADMINISTRATION),
86 PP.

The research on the influence of perception and social factor effecting
customer loyalty intention of healthy food (organic) among consumers in Bangkok, aims
to study healthy food (organic) consumption behavior among consumers in Bangkok,
study factor effecting customer loyalty intention of healthy food (organic) among
consumers in Bangkok and Investigate the consistency of the causal model to influence
of perception and social factor effecting customer loyalty intention of healthy food
(organic) among consumers in Bangkok. This study is quantitative research. By
surveying from questionnaires with a sample of 400 people from health lover's group
who used to eat healthy food in Bangkok, from the 400 sets of questionnaires to verify
the validity of the questionnaires, it was found that 364 sets have passed the
examination. Using techniques of descriptive statistics, the data collected were analyzed
through applying the techniques of percentage, mean and standard deviation. Structural
equation modeling (SEM) analysis was conducted through applications of the Partial
Least Squares Smart-PLS 3.0 computer software program.

The analysis of general data of the respondents found that Most of the
respondents are female, 21-25 years old, family status single. Job Employees,
companies with monthly income less than 15,000 baht. Regarding the analysis of
healthy food (organic) consumption behavior, it was found that most of the respondents
knew healthy food (organic) by themselves with the most channels to receive
information via the internet. The frequency of consumption is 1 time per week. Spending
100-300 baht per time for buying healthy food (organic). Most of them buy healthy food
(organic) at the place of selling/store. In testing the hypothesis from the structural
equation, it was found that perception affects the customer satisfactions. The social
factor affects the customer satisfactions. The perception affects the intention to re-
purchases. The social factor affects the intention to re-purchases. The customer
satisfactions affect the intention to repurchases. Attitude affects the decision to buy
products. Significantly.

Graduate School Student’s Signature........................
Field of Study Business Japanese Advisor’'s Signature........................
Academic Year 2020
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a137497 23 BNFWAVBIYNUITE (Antecedents) NilNAGaAILLTANY (Dependent Variable)

audsana R’ aINDNA " T
PE SF CSs
DE 0.738 0.113 N/A
CS 0.642 IE N/A N/A N/A
TE 0.738 0.113 N/A
DE 0.180 0.166 0.524
RI 0.600 IE 0.387 0.059 N/A
TE 0.567 0.225 0.524

W86 : DE = Direct Effect, |E = Indirect Effect, TE = Total Effect, N/A = Not Applicable
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