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KANJANATAT BURANASING : THE IMPACT OF OPINION LEADER AND
PERCEIVED VALUE TOWARDS WILLING TO PAY FOR JAPANESE BRANDS
OF ORAL CARE PRODUCTS IN BANGKOK. ADVISOR : ASST.PROF. DR.SURASIT
UDOMTHANAVONG, 93 PP.

The research of the impact of opinion leader, media exposure and perceived
value towards willing to pay for oral care products in Bangkok. Aims to study the
influence on the willing to pay for Japanese brands of oral care products. This study is
quantitative research. Surveyed by questionnaires with a sample size of 400 people
who had the experience of treatment service at dental clinic in Bangkok. After the
completeness of the questionnaires verified; total 358 sets have passed the
examination. Using techniques of descriptive statistics, the data collected were analyzed
through applying the techniques of percentage, mean and standard deviation. In
addition, Structural equation modeling (SEM) analyzed by the Partial Least Squares
Smart-PLS 3.0 computer software program.

Regarding the analysis of general data found that most of the respondents are
female, age 25-40 years old, single status, completed level of a bachelor's degree,
being company employee with monthly income 30,001-50,000 baht. The analysis of
behavior of media exposure, the frequency of media access is every day, spends time
for 1-2 hours per day in time period of 18.01-24.00, the purpose is to update the daily
news, especially the contents of entertainments and sports. For oral health care
practices recommended through brands and dental professional’s media is in medium of
perceived level, mostly known by family or friends repost in online social spaces.
However, the dental clinic’s channel has become the favorite online media in the
previous 3 months ago. In addition, the test of hypothesis from the structural equation, it
was found that Opinion leader and Perceived value has a positive influence on Brand
trust. In addition, Brand trust and Perceived value has a positive influence on Willing to

pay for oral care products in Bangkok at the significance level of .01.

Graduate School Student’s Signature........................
Field of Study Business Japanese Advisor’'s Signature........................

Academic Year 2021
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A13197 29 AEDALAAIANNLNLIATILTI N B (Convergent Validity) Lazanutbatiale
(Reliability) 289010376

aaudsudsuazanasia Cronbach-Q, | Loading | AVE CR
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Kex1 : HIT8I TN UNI9NUanITNdnN3Ing
aU Vv aU
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ai 1 aa dl a A - di A v
A1379N 29 ANRDALRAIAINULNGIAIILDILANB Y (Convergent Validity) LLﬂzﬂ’J’]ﬁJLTaﬂavL@
(Reliability) 2833161370 (6i8)

aandsuelsnazunnsia Cronbach-0, | Loading | AVE CR

Kre1 : Tauanananananngiaeisinig
. Y - - 0.831
NUANTINENIDININNINWITENIITINT

Kre3 : TauaNnangnaaangisaIzIeung
a4 U v
. . - . 0.838
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. A wad a4 a d ¢ 0.701
nwrinensuiidudigaidsluzessulon

Kcot : ifignmanisnuanssndenuidulaniaz
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theunaatoya

Kco2 : F 8T N INWANIINEONaaTaua Lo
uU v aU
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Kco5 : fiisampyynariuanysanduuwanialunis
) L, LA . 0.841
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ai 1 aa dl a A - di A v
A1379N 29 ANRDALRAIAINULNGIAIILDILANB Y (Convergent Validity) LLﬂzﬂ’J’]ﬁJLTaﬂavL@
(Reliability) 2833161370 (6i8)

aandsuelsnazunnsia Cronbach-0, | Loading | AVE CR

PVE3 : th:jﬁﬂ%wﬁauijavlﬁﬁ?}vawﬁmﬁ'mﬁgtl,a
zgmmwﬁaomﬂﬁﬁa‘immﬂluamuﬁumﬂiw 0.822
mnn’hﬁaaman’m‘immuﬁuq
BT : enuifagudaasauen 0.952 0.838 | 0.963

&€ a o [ 1
BT1 : WuuGHAaAMYiguagunIwtednan
Uinadyuiianuingaialudugmniw 0.911

NAAN U

BT2 : uuTudNAaAMaiguagun wgadtnain
Uinadyuiianuingaialuswunslvdaya 0.920
NAAN U

BT3 : LUTUANAAAMIQUATINWT 1NN
Uinegudufudndanuingeialuany 0.917
W URUTUANE I

BT4 : LUTUANAAAMIQUATYNWTBI1NIN
Umnadyuiianuaislalunsaiisanugadu 0.930
LLﬁE»JT‘lJ%Iﬂﬂ

BT5 : LUTUANAAAMIQUATINWTBININ
Uinadyusianuidaiulasinmunagu 0.900
Nﬁmn”mmﬂlﬁﬁqmmwgﬁg@

WTP: ﬂ’J’]&JLﬁ&Jlﬁl%ﬂ 0.882 0.679 0.914

WTP1 : Vi'ml,ﬁuhﬁa:%aLLUiuﬁwﬁmﬁmﬁng
gunmwrashnideuauiaamudiuusingn 0.819
LTI YR TINUI T A FIN UL TUGaU 9

WTP3 : vihuiaslaflazGouusudnaan miigua
gumwtashnfsmiheluanuiuanssuudsem 0.776
FIngeInIiminean g

WTP4 : vhmﬁmhﬁ'ﬂ:sﬁameﬁwﬁm‘”mﬁgua
qmmwﬁaomﬂﬁﬁﬁ‘immﬂluanmwmmﬂsimﬁa 0.839
WaTanua AN I NaLABILLTUA DU

WTP5 : uidnlaniazGouusudnaanmigua
gunmwsesthnandsimaduuailinengni 0.861
WLTHADY )

WTP6 : nuidulanazGauusudnaaimigua
gumwtesthnandsimadiuliioRasanuaain 0.824
§3m
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N9 29 WuIeauals (construct) Nne den Cronbach’s 0L 11NAI1 0.70
wazdudsurannalien Composite Reliability 311091 0.70 F9a31/ld97 mMviasauds
urlansnualuauuuianuiigeia was; uazame (Hair; et al. 2014) §IUA1ANNEWBLLT

L1288 (Average Variance Extract-AVE) 8gj3znI9 0.679-0.838 Gadud AVE npewsule

Ao = 0.50 g3, Azt (Hair; et al. 2014) Baungaa71 ALUTNATIARAIANUNEIATI
L%dmﬁaugo ﬁaﬁﬂmw%m@lﬁ@nﬂiaﬁﬂamé'uw”uﬁﬁ'uﬁaLLﬂsﬁﬁﬂmuazmmmlﬁﬂu
= JQ/ = 1 = Qs v 1 L 1 ﬁl v a 1
mm@muﬂﬂuﬂqm@mﬂuvlm I@U"luﬂ:ﬂuﬂuﬂquauﬂ LazaNNINRZHaUNDANTINGAN
w5370 1a6a lagsu13n 103893 lUruIaUDIAkIaI b6 IINDINAIAINNELLITNINU
v o Ao A A A A o A

°11aamuﬂsmwmLLﬂsmmsﬂmuqu"L@"T@mnﬂ%m@ummmL’ﬁaﬂalmmuwgmm
pnciuaiuly Kre2 : Hifisamananuanssusannadaldiiuianuindedld fdn
Loading L¥i1riL 0.674 uaz WTP2 : vinwdwlanazfauusudnaanmsiguaguningadin
Aa A v A o Q o A @ | A | Aa 1

mqmawmlﬂammmuu:mmn;dLmamzymmumﬂﬁmmmﬂmgnmw 736" Loading

] [ ;:é oq/’ v 1 ol 1 1 d o v U 1o a
LNy 0.690 ‘ﬁdmﬂdﬁﬂd‘ﬂE’Jﬁﬂ’]@nﬂﬁ']ﬂﬂﬁﬂﬂ&li‘ﬂvl@ Y]WGI’:‘JI’]%U%GVL&I%'INWW%']SM']

A3197 30 HANNIALATIZRANNNSIATILTIS NN (Discriminant Validity)

) Cross Construct Correlation
Construct CR R AVE
BT KOL PV WTP
BT 0.963 0.624 0.838 1.000
KOL 0.967 N/A 0.679 0.732 1.000
PV 0.929 N/A 0.685 0.726 0.706 1.000
WTP 0.914 0.667 0.679 0.764 0.592 0.748 1.00
dlady | 0943 | 0645 | 0.720

WA : Gof = 0.645 *0.720 A91iH GoF 0.681

NANTI97 30 Wud1 ~/AVE ﬁaulﬁ]ﬁmgaﬂi’] Cross Construct Correlation
‘qﬂd'ﬂua@uﬁ L uEasiInasiadenud mmal,%aaﬁmuﬂlunn Construct  7isNaNI0
f@ﬂa’lmﬁmmﬂum\juLﬁmﬁuvl,@ﬁl,a:vl,ajﬁ’]majw"l,ﬂ@ﬁLLiJs‘éiu wazwudl CR - fidngendn
0.700 7nein was; uazAtue (Hair; et al. 2014) uaz R ﬁ@hg@ﬂ’h 0.33 fidluszaunans
(Chin; and Wynne. 1998 : 323)

frs UM LeNeRe T ne i s9n39pa9aauuUlunIWTIN (Goodness of Fit-
GoF) Ao sumslassasuazaumsnasiadenufissasanasda wuin Tassaesauuy
fannuiilssasslwnInsauwinny 0.681 LLam'jW'l"aLLuuﬁqmmm%awmﬂmI (Prediction
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Performance) lunwaiwagluszaud deanuiiriuais (AVE) dduafuiiiy 0.720
& 1 = U =1 a (2 ] % s ci o e [
911NN 0.50 magﬂ"lm’l 10NUATIBIRNARAITENINIAILUITRINANRINAAI LS
LLNaLﬁﬂaﬁ'ulunﬂm”au,ﬂ‘su,mmawﬁu,uu wat; uazAne (Hair; et al. 2014) Waz@ILUUS
LA oA A A @ =< ' o X a A
ANNWLTENE (CR) UAUARULYINND 0.943 WAMIANBILIAIIMULIRaIRIANUNLIATY
Eamilan stﬂznﬂ@"‘ﬁﬁf@ﬁ@hg\‘lﬂdﬂ 0.7 ﬂan@ﬂa;ﬂ"l@T’h AU IFNMTLERUNIIFINITD
fo o o o A o Aa o A
WEINIDAITIAV DI IO ULFUNI LA LmuﬂumLLuumqmmwlmmm

Kex1 Kex2 Kex3 Kexd Kex5

'\“‘\ N4 /

0836 0848 0873 gga3g 0.837

Kre1

ST

0.911 0920 0917 0930 0900

Kecd WTP1
Keco2 -a
x / - wTP3
Keco3 861 ~a
x / g WTP4
Kco4d R —
x WTPS

PVE1

g'ﬂﬁ 10 LEWNIANMURTUN KTV I LLLFUNNILATIRIS

a13197 31 ANTWavasyWLI9E (Antecedents) NilHadad LAy (Dependent Variable)

auisana R? dNBNA Rt

KOL PV BT

DE 0.439 0.416 N/A

BT 0.624 IE N/A N/A N/A

TE 0.439 0.416 N/A

DE -0.098 0.444 0.531

WTP 0.667 IE 0.225 0.214 N/A

TE 0.127 0.658 0.531

HNBLNE : DE = Direct Effect, IE = Indirect Effect, TE = Total Effect, N/A = Not Applicable
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mngﬂﬁ' 7 WRTINTIN 31 Lﬁaﬁmstmxé'uﬁﬂﬁwammywﬂ%ﬁ'y@ﬁuﬂimmm6]
Yaeulsmouen (External Endogenous Variable) waz@uisnelu (Internal Endogenous
Variable) lwsmisuit e ﬂ%%ﬁ’ﬂﬁdowmiammL@“ulﬁls‘f?aNﬁ@m”msﬁ@mqmn’lwﬁaamﬂlu
wangamwamuaTlumMmERNS wuilasmugaimamaiienziauuuaunslassing
Wuen a1 &nSn13vh s (Coefficient of Determination : R’) fldngindn 0.5 usadin
luiaadgmnwazaunatd uas; uszanis (Hair; et al. 2014) Tagdulsanudaiuaea
ﬁuﬁwﬁﬁw%wamamo@iammLﬁula%amﬂﬁq@éﬁoﬁmé’uﬂszﬁwﬁiﬁummmﬁu 0531 U@
e R® vinu 0.667 098987@8 m‘s%’uj@fu@hﬁﬁn%amama@iammLﬁuia%a%aﬁm
ST AN WL 0444 SBMEWaISaNWINAL 0214 TanSwalasTiuinty 0.658
uazdien R winu 0.667 Qﬁwmamwuﬁ@ﬁ'ﬁw%wamoma@iammL%ﬂ&fumwﬁuéﬁ o)
L3 AnDLlEwNMIuas BNt Walag Nyt 0439 uazddn R winny 0.624 MITLIA N
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