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NATIRAT TIANTHAI : ANTECEDENTS AFFECTING THE PURCHASE INTENTION OF
JAPANESE PRIVATE BRAND PRODUCT, THE CASE STUDY OF JONETSU KAKAKU
BRAND IN DON QUIJOTE THAILAND. ADVISOR : ASSISTANT PROFESSOR DR.
SURASIT UDOMTHANAVONG, 83 PP.

The objective of this research is to investigate the factors that influence
consumers' purchasing behavior of private brand products, specifically focusing on the
importance of the 7P marketing mix, store image, brand familiarity, and consumers'
intention to purchase private brand products. This exploratory study specifically examines
the Jonetsu Kakaku brand in the Don Quijote department store, Thailand branch. Data
was collected through a questionnaire survey method utilizing a sample group of
individuals who have previously used the service and have experience purchasing
Japanese private brand products, with a total sample size of 400 individuals selected
through one-stage sampling. Descriptive statistics, such as mean, standard deviation, and
multiple regression analysis were utilized to analyze the data. The results of the general
data analysis of the respondents reveal that the majority of respondents were female,
single, aged 18-24 years, with a bachelor's degree, employed in private companies and
earning a monthly income of 20,001-30,000 baht. In terms of purchasing behavior, it was
found that the respondents purchased private brand products 2-3 times per 3 months,
primarily on Saturdays and Sundays between 18:00-23:59, with an average purchase
amount of 1,001-2,000 baht. The most important factor for deciding to purchase private
brand products was found to be reasonable prices, followed by brand standards and
quality, brand image, and promotional activities. The hypothesis testing results indicate
that both the 7P marketing mix and brand familiarity have a statistically significant impact
on the purchase intention of Jonetsu Kakaku private brand products at Don Quijote in
Thailand at the 0.05 level. The results of the analysis indicate that brand familiarity has
the strongest influence, with a coefficient of 0.530, followed by the 7P marketing mix with

a coefficient of 0.304.
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Field of Study Business Japanese Advisor’'s Signature........................
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WO@nIaw (Attitude) LAZNNINADUAIUNGNEIBS (Subjective Norm)
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3UN 2 : NPNINITZYIEIBIAGRA (Theory of Reasoned Action : TRA)

ﬁ&l’] : Fishbein, M.; and Ajzen, |. (1975). Belief, Attitude, Intention, and Behavior

An Introduction to Theory and Research. Journal of Business Venturing. 5 : 177-189.
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gﬂ‘ﬁl 3 ﬂﬂﬁﬁwqﬁﬂimmmmu (Theory of plan behavior : TPB)

nun Ajzen, |. (1991). The Theory of Planned Behavior. Organizational

Behavior and Human Decision Processes. 50(2) : 179-211.
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Perfarmance
Expectancy’
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Expectancy? | T

Behavioral Use

I | vior
Sl Intention | Behavio
Influgnca ? /
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FaC|Il|t3l|ng 1. Moderated by age and gender,
Conditions * 2. Moderated by age, gender, and
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3. Moderated by age, gender, and
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Motivation 4. Effect on use behavior is _
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5. Mew relationships ara shown as
darker lines.
Price Valug
Hahbit

Age I Gender [ Expenence

3U7 4 : noudaanlunissenivuaznislinalulad (Modified unified theory of

acceptance and use of technology : UTAUT2)

‘ﬁm : Venkatesh, V., Thong, J. Y., & Xu, X. (2012, Mar). Consumer Acceptance
and Use of Information Technology: Extending the Unified Theory of Acceptance and Use

of Technology. MIS Quarterly. 36(1) : 157-178.
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4. | Don Quijote TudsznalnodalUudinazigudraun

WawlanInad

' aqz' A é‘ a 7 6
Tuawaarinunaslaaziiando R IWIINLLTA
5. | Jonetsu Kakaku i Don Quijote ludszind lneating

oA
fatiba

AWl 7 2oLEWIUBLNEINUAINAI LT AWA LWILINULIWA Jonetsu Kakaku

°11a=11auwazqmﬁﬁmlﬁma:nmmauLmuaaumu

NADE
U
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NTORITLITIYATIVROUUULRALDINI NI 3 VN VL@TLLﬂ'

qQ U

1. @3.390704 N3zuaARE 819138azdn anzuIwnansia andwmalulading-
i
2. AL.AIIEIY dan173 a1antilizd amuInnsgane aodwnaluladlng-
il
3. we.as.fdaniad ad193ad 219138dzd amzuInnInaia aniinenaunalulad

WIZRDUNAIWTZUATLARE TN VATZHB

1. d@mdszganien1inana (7P) (Jonetsu Kakaku)

a13197 20 10C Test #1u32aUNINIAIA (7P) (Jonetsu Kakaku)

dandszaunianisaana (7P) LB 828 A | &3dua
59 )
(Jonetsu Kakaku) 1 2 3 O]

AMHANA N (Product --> PD)

1. INUAATIERAT MWILINLLTUG Jonetsu 1 1 1| 3 1 ller

Kakaku tIWRUAN ﬁﬂmm‘w

2. YNWAATIRWA IANTLINULTUG Jonetsu 1 1 1| 3 1 1aler

Kakaku I WIUAINAANNAIINAANE

3. iwAaddua lwstanuuIua Jonetsu 1111113 1 15151
Kakaku tuauANNI8193371%0278

1aaans

4. INUBAATIRWA IWILINLLITUG Jonetsu 1 1 1 3 1 e
Kakaku ﬁuiﬁgﬁmsﬁﬁizqﬁﬂauﬁm§u€ﬁ

%> =}
TALAW N1 e

A1%31A (Price -- PE)

1. IBAATIRUAT INIINULTUG Jonetsu 1 1 1 3 1 15le

Kakaku U510 ANz

2. INUAAIIRUA W TLINLUTUG Jonetsu 1 1 1 3 1 1aler

=
Kakaku 39370RAINRANLINANATNYBIA

3. VIWAATIRWAN INTLINULTUG Jonetsu 1 1 TR 1 1aler

Kakaku fimenfilndifsnuiszinadgilu
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dwilszdauniinianana (7P) (Jonetsu

o A
ﬂl"l‘ﬂ']’lf'liy

Kakaku)

1

2

3

N

@

=)
laag

agﬂwa

A1131A1 (Price -- PE)

4. YNWAATIRWA INTIINULIUG Jonetsu
Kakaku ﬁsﬁmgﬂﬂiﬁﬂiwﬁuﬁ’lvlwmﬂLLu
Tuaanlnlszinelng

T le

awsn 1w (Place - PL)

1. IWAAITILENAIV89%19 Don Quijote
2 lwlng Fanumanzsurinlwvinn

82 INLAUNIIN 1T

T e

2. ¥INwAai1919 Don Quijote a1 lulned
FIWIBRIVNNANIZRUYIN LAY a0

=} Y A U ngl' n{
lRanltusnislanatanwn

l7le

3. YNuAAI1%19 Don Quijote &Nl lnei
natdadaniranzay

T le

4. VNUAAIIINITINTIAUIRUA INTLIN
LLTUG Jonetsu Kakaku 2a4%19 Don

Quijote @ lwlng ’unseanlat

1'le

AIMNIIFILEINNITAAA (Promotion--PM)

1. IBAATIRUBAT IWILINLLTUG Jonetsu
Kakaku 8n130%) 8 on0Las Ut aNnus

e9RELFND

15 la

2. INUAAINRWA IWILINLLTUG Jonetsu
= @ A 1
Kakaku An1390N9NIIUNIINITOINDENS

oA
Bt

{5451

3. YNWAAIIFWA INTLINLUIUE Jonetsu
Kakaku 890N1389L83UN1I8ANNNANS

@199 Irulrdanan nslvasuon ueu

15 le

4. NWAATIRUWA INTIINULTUG Jonetsu

Kakaku ﬁmﬂﬁ‘*ﬁa;&a o 9018 LTU N3

NANDILT 1w

17l
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AMYARNINT (People--PO)

1. winnullenuiuazanutwgluvms | 1 | 1 Tler
Ikduueiin

2. winemdnsiuuduusula 1] 1 le
3. wunaudnlaliusnsuazuusi®uan | 1 | 1 Teler
4. winanwianunisdesasulunsuustin | 1 | 1 Teler
U

A1WNILUIBAIS (Process--PC)

1. %14 Don Quijote @ lulnaiinina 1| 1 Tler
szaanmailunsliuinnanugnd

2. %149 Don Quijote M lulnefinsady | 1 | 1 ' le
andnluniatnazdu

3. ¥4 Don Quijote & lulng dn133a 1| 1 lle
nauandrilidan1sdum

4. %4 Don Quijote alulny dn13daga | 1 | Tler
VST IS MLALING

ATHA NHWENIINILNIN (Physical Evidence -- PH)

1. %14 Don Quijote 1w lne 14 1| 1 leler
ANUAAYNLANUFZENA ANEIN UAZ

qmmgﬁmaaamuﬁ

2. %14 Don Quijote a1 lulneg Tn1suds 1| 1 5 le
MEVBINUNIH FAW LTBUTBE

3. %19 Don Quijote sanlulng ifseasn | 1 | 1 ' le
Lﬁmwa@iaqjﬁﬁaaﬂﬁ%aﬁuﬁﬂ

4. %149 Don Quijote a1 lulney Un1s 1| 1 Tler

ANUGILITENMAN I IR aARAINY

FUAN




2. TayanINaN#at31%A1 Don Quijote Thailand

13191 21 10C Test Tayanwansadiudn Don Quijote Thailand

ANANBBE31%A Don Quijote Thailand

1. %19 Don Quijote a2l lnedmsdams | 1 | 1 | 1 | 3
NUNRILNNNUENE TAH LOALAILAS
FINA LAY LRI FUNUNTVIL R L1

qﬂﬂﬁ]ﬁgﬁu

15l

2. ¥19 Don Quijote a1 lulne fFsdwaw | 1 | 1 | 1 | 3
ANURZAINBENILNEINDRBANNABINNT
viw Thevandeyadiudl, SalaliTua

a v 1 dl 1
fudnanlminndgiu

T le

3. ¥4 Don Quijote & lwlne aweaas | 1 | 1 | 1 | 3

RIANMURUIEZFNLANITLAWLR DN T WA

l7le

4. ¥19 Don Quijote a1 lulnadinng 111111 3
%’U*}Jizr‘fumﬂﬁﬁmﬂﬁalﬁgﬂﬁwLﬁ@m’m

Waanlas 1219la

lalel

5. 19 Don Quijote &2l lne & 11111 3
vrssnmanalwndanlusandg il u &

L&E9LWAY Don Don Donki

lalel

3. ANNARTHAULLIUG Jonetsu Kakaku

AN39N 22 10C Test ﬂ’J’]&J@T‘L&%%ﬁULLUi%@T Jonetsu Kakaku

AMNABTRAULUIWA Jonetsu Kakaku

1. waadmiaduiuny gﬂIaIﬁ” I VI 1 1 1 3

AUAT INILINULLTWG Jonetsu Kakaku e

1le

2. vim@fu%umflﬁuﬁwaaﬁuﬁwiwuamm 1 1 1 3
46 Jonetsu Kakaku LWzl awanibly

luIaJag'LLé”a

lale

3. vimﬁju%uﬁ'uﬁuﬁw"lwsnﬂLLmu@T 1 1 1 3
Jonetsu Kakakug1a130 lAALsinUaL

A A v a oV o
219 NeInLRUM Lo

lale
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@137197 22 10C Test mm@jw?mﬁ'mmiu@? Jonetsu Kakaku (§8)

AMNABTHAULUIWA Jonetsu Kakaku

4. Ynududuny AUAT TN ITINULLTIEG 1 1 1 3 1 1 ler

Jonetsu Kakakutwz w5247

5. uGUIUNL AUAT IWITINULTUEG 1 1 1 3 1 1o

Jonetsu KakakutWinztagaaananu

q

4. ANAI B2 FWA INTLINUUIKEA Jonetsu Kakaku 11 Don Quijote Tiiszinalng

(Purchase Intention)

@139 23 10C Test ANNAILATFUA INTINUUTUG Jonetsu Kakaku 1 Don Quijote bt

Uszind lne (Purchase Intention)

AN LT FWA1 INILINLLT WA Jonetsu Kakaku 7 Don Quijote Tnilszinelng

(Purchase Intention)

1. YINuA9 29z TaRUA INTINWUTS 1 11| 1] 3 1 15l
Jonetsu Kakaku 71 Don Quijote luszine
Tne

2. YINUAZULUSH LN AULAZATALA I LD 1 1 1 3 1 1 ler
AU INILINULIS Jonetsu Kakaku 71 Don

Quijote luszinealng

3. mndiFudnvinudasnsdeanniglu 111113 1 15151
[
@

f R = A a o
ﬂquﬁlzuﬂﬂ\‘]LLazsﬁaﬁuﬂquW§nﬂLLU'§

Jonetsu Kakaku t11auauLIn

4. INuAI 99 TaRUAT INTINULIA 1 1 1 3 1 1o
Jonetsu Kakaku 91 Don Quijote lt/5zine
Inodallwidnaciguaanniigwlaning

Al

5. luauwiaarinuaslaaziiandafua lws 1 1 1 3 1 1ler

LINULTIA Jonetsu Kakaku 91 Don Quijote

Tuilszina g atnsdaiitas
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	001 ปกสารนิพนธ์ภาษาไทย เนติรัตน์ เทียนไทย
	002 ปกสารนิพนธ์ภาษาอังกฤษ เนติรัตน์ เทียนไทย
	003 ใบหน้าอนุมัติสารนิพนธ์ เนติรัตน์ เทียนไทย
	004 บทคัดย่อ - เนติรัตน์ เทียนไทย
	005 บทคัดย่อสารนิพนธ์ภาษาอังกฤษ เนติรัตน์ เทียนไทย
	006 กิตติกรรมประกาศ เนติรัตน์ เทียนไทย
	007 สารบัญ - เนติรัตน์ เทียนไทย
	008 สารบัญตาราง - เนติรัตน์ เทียนไทย
	009 สารบัญรูป - เนติรัตน์ เทียนไทย
	010 บทที่ 1 - เนติรัตน์ เทียนไทย
	020 บทที่ 2 - เนติรัตน์ เทียนไทย
	030 บทที่ 3 - เนติรัตน์ เทียนไทย
	040 บทที่ 4 - เนติรัตน์ เทียนไทย
	050 บทที่ 5 - เนติรัตน์ เทียนไทย
	100 บรรณานุกรม - เนติรัตน์ เทียนไทย
	101 ภาคผนวก - เนติรัตน์ เทียนไทย

