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JIRAPATH JAWANA : A FEASIBILITY STUDY FOR BUSINESS PLANS OF
PRODUCTION AND DISTRIBUTION OF SCRAP MACHINE A CASE STUDY
OF SIAM TOOL ENGINEERING CO., LTD. ADVISOR : RUNGSUN
LERTNAISAT, 128 PP.

Business plans of production and distribution for scrap compact machine in
Siam Tool Engineering Co., Ltd. aim to study the feasibility of distribution for scrap
compact machine include analysis of risk factor that effect to the business. The object
was study in 2 models.

The study was conducted to the possibility of four aspects : technical,
marketing, management and finance. To study the environment related industries from
interview reports, articles, books, journals, publications and technical information. After
that to analyses the SWOT of the organization and customer target groups include the
management company with 10 years business plan. The goal is sell 3 units/month for
analyses the business of production and that hiring outsourcing company to production
instead. The financial planning to analyses sensitivity to the changes and feasibility of
business in 3 cases and the most appropriate strategy for determine the future direction
of organization, factors make the project successful and contingency plans.

The study of marketing, engineering, management and financial shown that
project is high possibility to conduct the business of production and distribution for scrap
compact machine with one year warranty. If the investment composed of 1 million baht
of capital coming from the entrepreneur and joint venture 1 million baht. The balance of
3 million baht came equally from the bank loan (interest rate was estimated at 9%). The
object were found to be interest in term of the need to facilities and increase value for
waste from production that shown if the actual investment, the return is high. The
estimate income in first year is 5.4 million baht with payback period 28.5 months, Net
Present Value of 49,423,601 baht. A 86% Internal Rate of Return can be achieved
when compared with the business model of distribution for scrap compact machine with
one year warranty that hiring outsourcing company to production instead can return
better. Therefore, the business was feasible for investment.
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1. The Threat of New Entrants #38 mwmﬁmmn;jmTﬂmjaﬂﬁ'umﬂmi

2. The Bargaining Power of Suppliers %38 §114136830928471870 0L

3. The Bargaining Power of Customers #1138 éﬂ%’lﬁl@iaiawa\‘igﬂﬁ’l

4. The Threat of Substitute Products and Services %38 ANULHEINEWAT
RIDLIMINAUNY

5. The Intensity of Rivalry between Competitors #38 ANULTNTUVBIRATN

msmia{fmmjwvjLLﬂia{J'uluq@lm%mm

Fotential
Entrants

Threat of
Mew Entrants

Industry
Bargaining Power| Competitors | Bargaining Power

of Suppliers of Buyers
Suppliers > \_/ * Buyers

Fivalry among
existing firms

b

Threat of
substitute Products
or Service

Suhstitutes

gﬂﬁ 3 NNINVAN Michael Porter's Five Forces Model

ﬁm : Porter, Michael E. (1985). Competitive Advantage : Creating and

Sustaining Superior Performance. p. 5.
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3. Marketing Channels ﬁy'aaaal,'%f'm’lwﬁaamaﬁ’m
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3.2 Communication Channels ﬁaawwﬂﬁﬁamsﬁaﬂéjmﬂ’mmﬂ
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m‘ma‘ﬁ 5 Nine Business Model Building Blocks

Pillar

Business Model

Building Block

Description

Product

Value Proposition

Gives an Overall View of a Company’s

Bundle of Products and Services.

Customer Interface

Target Customer

Describes the Segments of Customers a

Company wants to Offer Value to.

Distribution Channel

Describes the Various Means of the Company

to get in Touch with its Customers.

Relationship

Explains the Kind of Links a Company
Establishes between Itself and Its Different

Customer Segments.

Infrastructure

Management

Value Configuration

Describes the Arrangement of Activities and

Resources.

Core Competency

Outlines the Competencies Necessary to

Execute the Company’s Business Model.

Partner Network

Portrays the Network of Cooperative
Agreements with Other Companies Necessary

to Efficiently Offer and Commercialize Value.

Financial

Aspects

Cost Structure

Sums up the Monetary Consequences of the

Means Employed in the Business Model.

Revenue Model

Describes the Way a Company Makes Money

through a Variety of Revenue Flows.

W : Osterwalder, Alexander; Pigneur, Yves; and Tucci, Christopher L. (2005).

Clarifying Business Models: Origins, Present, and Future of the Concept. p. 18.

3. 238N lAUszauAINEILSe Key Success Factors

1laaunvinlwdszauanudsa nanuns tasanvinlvianisdszauainudnsa

aafiiinua liluiinansgsfa Jedoufinunsigaldidiouvedianis (Competitive

Advantage) niinfhaguaanadn dniduiisfingkesnuiaudiiasnamuazinans

8 msnﬁﬂamamdgsﬁﬁ] I 152 L Lo FmSefitfninmwainnninguas
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4. N13N1 STP : Segmentation Targeting and Positioning
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4.1 ;ﬁ'@miﬂwwﬁ@ 1 Q% LIULADWAWAL 25,000 LN
4.2 NUNIUDANLUL 1 A% WULAaUAKES 20,000 N
4.3 WHNIWLATAITLAUT 2 A% LIULADWAKA 10,000 LN
4.4 WENULAIBIINTAUTIN 4 A% TAauanas 7,500 11
4.5 FIUANZNAN9IB 1WI% 3 A% LD UIEIUNIFK 3,500 LN
4.6 RIFANTT 1.5% VaIIwLAa%
4.7 TUBRIUAT 1.5 N0 wAan
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5. dszanmmilaiunin@a
5.1 e I 20,000 LINGaLfian 240,000 L ndall
5.2 §%in1J5211 1,000 LndaLdan 12,000 Lndal
5.3 @1L0115991% 3,520 Undatian 195U 3 Dusn waz 20,000 UINde
WWandmniuldag lu
5.4 @hﬂﬁ;@%’ﬂmm%aﬁm 3% @ad maaﬁunum’%aﬁm 90,000 LN¢ial
5.5 anysznuaslssas 15,000 Uneall
5.6 mm'ﬁ;ﬁuﬁa 500 LNGaLASS 1 70
6. Yszanawnsan Manelunsansuazusnng
6.1 lutia 1.5 Wwinwaduifian
6.2 LA UNTINANILIANT 40,000 LneiaLhan
6.3 [WWLABBNHNIIHNE 20,000 ULINFBLADK
6.4 aNlNIANY 3,000 Lndialfian 36,000 Lndall
6.5 FN%iNeTTD 20,000 LNAaLA0w 240,000 LNeal
6.6 AnaNAaT® 3% va9eld
6.7 fdaLgdun15uelusn 200,000 v Rndudaz 5% lulde 5 11U uas
i wring iWoiuiasminaaringaluii 4



AN319N 18 Jurls WAZUIAY maagmm‘uﬁ 1

A1T9aun s llaill"lﬂi’!i{-

aurls uazmanm it 1 4 2 i 3 i 4 i s e U7 i s e I 10
la 5,400,000 7,560,000 Q720,000 30,240,000 34 560,000 38,880,000 38,880,000 38,880,000 38,880,000 38,880,000
@ ‘.—"TiL"r'!:.Lﬂ”ISNﬁ(-’I‘S):LJ 3,387,600 4.123,230 4 863,242 12,413,429 13,876,501 15,347,926 15,632,122 15,725,525 15,928,605 16,141,835
@ ltdelums 1,448,000 1,577,100 1,709,415 3,884,612 4 163,052 4,448,998 4.613,126 4,785,462 4 966,415 5,156,416
NHLAZLFTATT
EBITDA 564,400 1,859,670 3,147,244] 13,941,950 16,520.417| 19,083,078| 18.734,752| 18,369,009| 17,984,930 17,581,749
@ ﬂm‘%am’m’u 300,000 300,000 300,000 GOO0,000 GO0,000 G00,000 00,000 GOO,000 Goo,000 GO0,000
@ ﬂ’l:%ﬂﬂﬂﬂﬂﬁ?:'?’lﬂ‘; 12,000 12,000 12,000 24 000 24,000 24,000 24,000 24 000
@ 'F]’I:%ﬂ-ll‘?’lﬂ’l‘?flﬂwﬁ 120,000 120,000 120,000 240000 240 000 240 000 240000 240 000
@ ﬂ’l:%ﬂil‘i"lﬂ’lqﬂﬂ‘ﬁﬂi 40,000 40 000 40,000 80,000 80,000 80,000 80,000 80,000
EBIT 92,400 1,387,670 2,675,344 12,997,959 15,576,417 18,139,078 17,790,752 17,425,009 17,384,980 16,981,749
aanidadrasunens 135,000 135,000 135,000 135,000 135,000 135,000 135,000 135,000
aanidadratug =
EBT 42,600 1,252,670 2,540,344 12,862,959 15,441,417 18,004,078 17,655,752 17,290,009 17,384,980 16,981,749
Tax (30%) = 5,215,404 5,004,525
Profit 42,600 1,252,670 2,540,344 12,862,959 15,441,417 18,004,078 17,655,752 17,290,009 22,600,474 22,076,273

0.



PN a A
@19719N 19 JUNITURIUTA ‘?JE]\‘]EI]LLLIU‘YI 1

AITIIUATZUALRER

JUNTUAGHARA 1 1 i 2 i s il a it 5 ite i 7 i s it e it 10

ATZUAGHAAINAINTTUA LRI

SusadumnmamaFud 5400000 75600000 97200000 30240000 34560000 38880000 38280000 38380000 38880000 38380000
SuaedradnBaiud 1620000 22630000 29160000 9072000 10358000 11684000 11684000 11684000 11.664.000 11.684.000
Guaadaaldialumsdifivnussg 3215600 3432330 3656657 7.226.041 7.671.583| 8132922 5481248 5846991 9231020 9634251
Suaairadaand 135,000 135.000 135,000 135,000 135,000 135,000 135,000 135,000 0 0
3%51'?171"@9?@19?1:53519] 0 0 0 0 0 0 0 0 0 0
SuaadaaimBGuled 0 0 0 0 0 0 0 0 5215494 5,004 525
FIATZUAGHAAIIAMTA TR 429,400| 1,724,670| 2,012,244| 13,806,959| 16,385.417| 18,948,078 18,599,752| 18,234,009 12,769,486 12,487,224
T‘I‘Szl_lﬂlﬁil—ﬁﬂ‘ﬂﬂﬂﬁ‘aﬂ‘i‘ﬁlﬂﬂ‘iadi‘!it:

Suaednouiafunsndnis 3.860.000 0 0| 3.860.000 ) 0 0 0 0 0
SIUASZUAGTHAAIINANTAINH 3,860,000 0 o 3,860,000 0 0 0 0 0 0
ATzUAGRAAIINTINTTUAITIRW

GuaniuINMTIANEUYH 2.000.000 0 0 0 0 0 0 0 0 0
Guasiunmsiduszazad 5.000.000 0 0 0 0 0 0 0 0 0
SuaaiiaduHs 0 0 0 0 2,000,000 2,000,000 2,000,000 2,000,000 2,000,000  2.000,000
Suaednadissvi a 0 1,500,000 0 ) 0 0], 1,500,000 0 0
SIUASZUATHAATINANTIAW T 5,000,000 o 1.500.000 0 2,000,000 2,000,000 2,000,000 3,500,000 2,000,000 2,000,000
:\‘aua@g-n‘%zﬁyﬁu (A@a) 15694001 1724870 1512344] 99469059 14385417 16948073 16599752 14734009 10789486 10487224
1IN Fuanduale of 1569400 3204070 4806414 14753373 20133700 46086867 62686619 77420623 88,190,114
Rudanaavaalaisaa 1,569,400| 3,204,070 4,806,414| 14,753,373| 29,138,700 46,086,867 62,686,619| 77.420,628 88,190,114 98,677,338

L.



a1319% 20 sunszuaduae (Dusn) vaagduuui 1

MFIUATZLEGHER (Tusn)

JUNTUAGHAR ondl 1 | 1faufiz | Houfls | Houda | Howdls | Houfle | wHoudd7 | iHowds | iHonile | uHoudl 10 [ifand 11| idand 12
AszuAGHAAINAAINTTUA TR
Buaasunnnisunadudn 0 800,000 900,000 900,000 900,000 900,000 900,000 900,000 200,000 1,200,000 1,200,000 1,200,000
Guaedndidaiud 135.000 135,000 135,000 135,000 135,000 135 000 135,000 135,000 135,000 135000 135000 135000
Guandzaildialumsdfinnusngg 267 967| 267.967| 267987 @ 267.967| 267.967| 267.987|  267967| 267.967 267 967 267 967 267.987| 2867967
Guaedndiaanids 11,250 11,250 11,250 11,250 11,250 11,250 11,250 11,250 11,250 11,250 11.250]  11.250
Guaeinzamandodug
FINATTUATHAAIIAATTANRI -414,217| 485,783  485,783| 485783 485783 485,783 485783 485,783 485732 785,783 785,783 785,783
ASZUABHAAINAAINTTUNITAIN:
Suaeinzudafunswdnns 3.860.000 0 0 0 0 0 0 0 0 0 0 0
$NTUATHAAIIANTAIH 3,860,000 0 0 0 0 0 0 0 0 0 0 0
AzUARHAAIATINTIINTIONT
Guaniuannsaanyium 2,000,000 0 0 0 0 0 0 0 0 0 0 0
Suasdunmsfauszazam 3,000,000 0 0 0 0 0 0 0 0 0 0 0
FHIATTUAGHAATIAMTIANITUNW | 5,000,000 0 0 0 0 0 0 0 0 0 0 0
iﬁﬂﬁsﬁ%zﬁﬁu [GLEN) 725783| 485783| 485783| 485783 485783| 485783| 485783  485783| 485733 7a3783| 785.783| 785 7a3
1N Buaadnng 0 725,783| 1,211,567 1,697,350 2,183,133| 2,668,917 3,154,700 3,640483| 4,126,267 4.612,050|5,397,833| 6,183,617
Hwdaaimaalanaana 725,783 1,211,567 1,697,350| 2,183,123 2,668,917 3,154,700 3,640,483 4,126,267| 4,612,050 5,397,832| 6,182,617 6,969,400

¢l



a13199 21 9098 (s uFul) va9ztuuun 1

GITNIUNA T Thaw

uQa ililo i1 il 2 i3 4 i s e 7 s iliie i 10

Aundnd

GuaeuazSuaaluilyf 1.140,000] 1.569.400| 3204070 4.806.414| 14753 373| 20.138,790| 46.088.867| 6288619 77420628 88190114 08677338
suBunindnawdon 1,140,000( 1,569.400| 3,294,070 4,806,414 14,753,373| 29,138,790| 46,086,367 62,636,619 77.420.623 88,190,114 95,677,338
wiardns 3.000,000] 2,700,000 2.400,000] 2100000 4.500.000| 3.9000000 2300000 2700000 2100000 1500000 900,000
gunsaluazMEud se0.000] ©8s.000] 516,000 344000 s60.000| 516,000 172,000 0 0 0 0
suAwnindans 3,360,000 3,388,000( 2,916,000 2,444,000| 5,360,000 4.416,0000 3.472,0000 2,700,000 2,100,000 1,500,000 900,000
suunind 5,000,000 4,957.400( 6,210,070 7.250.414| 20,113,373 33,554,790 49,555.367| 65,336,619 79,520.623| 89,690,114| 99,577,338
witanuazdmuaadina

wiGuszz e (@EMTNTSW) 30000000 3000,000( 3000000 30000000 3000000 30000000 3000000 @ 3.000000 0 0 0
e P EIT 0 0 0 0 0 0 0 0 0 0 0
SAiER 3,000,000 3,000,000{ 3,000,000 3,000,000( 3,000,000 3,000,000 3,000,000 3,000,000 0 0 0
nwaemzidon 2.000,0000 2000000] 2000000 2000000| 2000000 2000000 2000000 2000000 2000000 2000000 2000000
filsazau of 42800 1.210070[ 2250414 15.113373| 28.554.700| 44558867 60.386.610| 77520828 o7.690.114] 97577338
sudmpandnag 2,000,000 1,957,400 3,210,070| 4,250.414| 17,113,373 30,554,790 46,558,867| 62,336,618 79,520,628| 59,690,114| 99,577,338
sawitanuazdmaniinas 5,uun,uuu| 4,95?,4uu| 5,21n,u?n| 7,250,414| 20,113,373| 33,554,790| 49,558,367| 65,386,619) 79,520,623 89,690,114 99,577,338

€.



NAADLUNWNIINTITR WY ITULLUN 1

A @ = a A v ] = wad o
L‘WQlﬁﬁ’lwqiﬂ‘ﬂi?ﬂﬂ\‘lNﬂ@lE]ULLYI%YI']Qﬂ’]iLG%Y]%&VL@ﬁJ Edﬂﬂ‘]:ﬂ'ﬂ\‘lslﬁ’c]ﬁﬂqu'lm

SzU2AAUNY (PB) 4adTa9tiugnd (NPV) WasNanauununiadns (IRR) aaa3nei

22-23

A ° =
A13N 22 ﬂ']iﬂ']u’lMNQGIEJULLV]%TE]\‘IE‘L]LL‘UU‘Y] 1

Ak NITUALINEA NITUAIWAAATEN
0 -3,860,000 -3,860,000
1 1,569,400 -2,290,600
2 1,724,670 -565,930
3 1,512,344 946,414
4 9,946,959 10,893,373
5 14,385,417 25,278,790
6 16,948,078 42,226,867
7 16,599,752 58,826,619
8 14,734,009 73,560,628
9 10,769,486 84,330,114
10 10,487,224 94,817,338

A9 23 wa@auLmumamiﬁumaogmmuﬁ 1

NAMNDLLNWBNIINITEI W

SzUZIAANNY (PB)
yafa9tugns (NPV)

Nﬂ@lﬂﬂLLﬂ%ﬂ’]iﬂOYJ% (IRR)

49,423,601 LN
86%

28.5 LGaw 138 2.37 1

o @ 0 Y o ' A & = a L a
NNTBYIAINANTIIAH WU Luaamﬂmaﬂ’mﬂunm 10 1 azflyad i
ﬂﬁ]ﬁ;ﬁ'u 49,423,601 1N mﬂgamﬂa@ﬂ’u G’ﬁ\‘iﬁ]mﬁuvl,ﬁ’j’]giﬁ’ﬂﬂ’ﬁwa@LLﬂ:fﬁ’mﬁﬂULﬂ%a\‘i

é’@Lﬂ‘]ﬂ'i’ﬁ@' ﬁ]:ﬁﬂ’]’]&lﬁiﬁ]uvlﬁﬁ@?’]uiﬁﬂ”llﬂﬂ 51?0E]’Wﬁ]vtﬁ%,ﬂwﬂﬂizﬂﬂﬁnﬂﬂ’]ﬂﬂaU%LL‘]J@GY]"I\‘]

LsEgna waznatladlading
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MIUTE NN TI UM wYaIsULULN 2
1. dszanomanyle
1.1 'iiflmumsai’mmmﬂ%aaé'mﬂmi'a@;gaq@ 6 LATAIAALAAY TNANVILLATD
8> 300,000 U
1.2 umaIn1suaa 3 Yusn twduilaz 10,800,000 unaall
1.3 UMAININAAAILATN 4 1Tudnll AN N INRaLNar Wuilas
21,600,000 U neiail
1.4 gaautunle 50% vadrinadn1snae 1wdn 5,400,000 LN
1.5 gaaunetn 2 'la 70% vasrinain1Ings iwSu 7,560,000 U
1.6 gaauutn 3 'la 90% vasrinaimInge LHwSu 9,720,000 1IN
1.7 waauotn 4 16 70% vasrinainInge 1S 30,240,000 LN
1.8 #aau8tn 5 16 90% vasrinain1Inae 1S 34,560,000 LN
1.9 o101 6 Ludwll 1o 90% VaIraInIINEe 1ilwiIw 38,880,000
1N
2. UszanmnsatFaNsIan
2.1 @NFANINIANIDLUA 120,000 UNGiaTl
2.2 ANFANIIAIABNANIADT 2 1ATa uBunNInaa 12,000 uneall
2.3 ﬂ"uﬁamﬂmqﬂﬂstﬁ 40,000 LNl
3. dszanmnsdymuLATedaaLasing 70% Passaaryluueacil
4. YN eNduN B TINUNNINTI
4.1 ;ﬁ'@miﬂww?m 1 A% LIULADWAWAL 25,000 LN
4.2 WHNHOANUUL 1 A% RBULAaWAKEE 20,000 LN
4.3 FIRANIT 1.5% WDIINLAAN
4.4 TUTEIUET 1.5 LYNUaII LA
5. ﬂszmmmﬂaﬁsmswﬁ@
5.1 @I 5,000 Undatdan 60,000 UINGall
5.2 @1n1szi 500 Undalaa 6,000 unaall
5.3 A1L7113997% 3,520 UNGalaaw &0 3 TJuIn Waz 20,000 UINga
Waninsuileag lu
5.4 a1tlyenwnelssann 15,000 Uneiall
55 mmiﬁ;ﬁuﬁa 500 UN§aLAIad 1 A
6. Uszanmnisenltingluwnsuneuazusniy
6.1 [UthR 1.5 LYNUaIT WL 0%
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6.2 LIULABUNITINNNTE 000 UNGaLADn

MeaLaan
5,000 Unaall
410,000 Un¢iail

6.3 LIBLADUNTNIIW:
6.4 flNTANY 3,00
6.5 A1nsuIn 20
6.6 Fnanfiatu
6.7 ANEILETY n ntular 5% ludda g 1 uas

A oA A, @
LWL LY@ LUaLNaTNg

=

fulag
N 7



AN319N 24 suin'ls LAEUAN Y maagmmuﬁ 2

aaaufils Uazuail

aufinls uazmanu 7 1 4 2 i3 i 4 i 5 file U7 i s e 7 10
Tala 5,400,000 7,560,000 97200000 30240000 34580000 38880000 38880000 38880000 38880000 38,880,000
#0 AuNUNITHEATIY 4,617,600 6,170,730 7.725017| 22482402 25572123 28685120 28737.585| 28.813.664| 28803548 28077425
@ aldaalums 1,448,000 1,577,100 1,709,415 3,684 612 4 163,082 4 448 996 4 613,126 4,785,462 4 966 415 5,156,416
LA LTATT
EBITDA 665,600 187,830 284,669 3,872,986 4,824,785 5,765,875 5,529,289 5,280,873 5,020,037 4,746,159
$0 erseefasing =
@ m:ﬁ'“aa\lﬂauﬁ):ﬁag 12,000 12,000 12,000 24 000 24 000 24 000 24 000 24 000
¥ dndaumesnoud 120,000 120,000 120,000 240,000 240,000 240,000 240,000 240,000
én ﬂﬁ:ﬁ'“auﬁﬂ'quﬂ 40,000 40,000 40,000 80,000 80,000 80,000 80,000 80,000
EBIT 837,600 359,830 112,669 3,528,936 4,480,795 5,421,875 5,185,289 4,936,873 5,020,037 4,746,159
aanudadrasunens 45,000 45,000 45,000 45,000 45,000 45,000 45 000 45,000
ﬂaﬂjuaﬂ’uuf:"w] -

EBT 882,600 404,830 67,669 3,483,986 4,435,785 5,376,875 5,140,289 4,891,873 5,020,037 4,746,159
Tax (30%) - 1,506,011 1,423,848
Profit 882,600 404,330 67,669 3,483,986 4,435,795 5,376,875 5,140,289 4,891,873 6,526,048 6,170,006

L.



AN 25 JUNTEHRIWRA maagmmuﬁ 2

AT WEUASZUALRER

JUATZUAGHAR i 1 i 2 i 3 i 4 Ui s i e Ui 7 i s Hite 7 10

ATUASHAAITATINTIUAILTUI T

SuaaFuanmTaEu 5400000 7560000 ©720000] 30,240,000 34,560,000( 38880,000) 38880000 38880000 38,880,000 38,880,000
Suaninasngaiud 3780000 5202000 6804000 21168000 24192000 272160000 27216000 27.216,000] 27216000 27,216,000
Guandnadldialumedndinaueingg 2285600 2455830 2631.332] 5.199.014 55432068 5.898.125 6.134711| 6.383.127 6.643.963] @.917.841
Suaadhadiaanis 45.000 45,000 45000 45,000 45,000 45000 45,000 45000 0 0
fﬂﬁ@ﬂ’lilﬂ’l@ﬂﬂ:ﬁf_lﬁlﬂa] 0 0 o] o] 0 0 0 0 0 0
SuanaadnEGuld 0 0 0 0 0 0 0 0 1,506,011 1,423 848
SRNTZUALBHAADIAATA TR -710,600 -232,830 239,669 32,827,986 4,779,795 5,720,875 5,484,289 5235873 3,514,026) 3,322,311
ﬂi:llﬂLﬁil-ﬂﬁ‘{l"iﬂﬁ‘ilﬂi‘Silﬂ"l‘iadi‘!il-:

Suaninaudaduniwdnig 1,950,000 0 o] 1.950.000 0 0 0 0 0 0
SHUNTUAGTHAAIIANTITAIN 1,950,000 0 o| 1.950.000 0 0 0 0 0 0
ATzUEGHARIIAAINTIHANTTAN

GuAaFLIIMNNITaaNH 2,000,000 0 0 0 0 0 0 0 0 0
Guaasunnansious: 1.000.000 0 0 0 0 0 0 0 0 0
Suaadiaduna 0 0 0 0 2.000000( 2000000 2000000 2000000 2.000,000| 2000000
Suaninanszvi 0 0 500,000 0 0 0 0 500,000 0 0
FIHUNTUAGTHAAIINATIAW TN 3,000,000 0 500,000 0 2,000,000 2,000,000 2,000,000( 2,500,000 2,000,000 2,000,000
:Ewaa;rﬂ%;ﬁu?h ELED) 339,400 -232,830 -260,332] 1,877,986 2,779,795 38,720,875 3,484,289 2,735,873 1,514,028] 1,322,311
1IN A 0 339,400 106,570 -153,762 1,724 2250 4,604,020 8,224 895 11700184 14445057 15950083
Gudaaavialaisaia 339,400 106,570 -153,762| 1,724,225 4,504,020 8,224,895 11,709,184| 14,445057| 15,959,083 17,281,394

8.



a13197 26 sunszualdnae (Husn) vaszUunui 2

MTIUATzUARUER (Tlusna)

JUNTUAG AR Wonil 1 | Hauflz | WBoudls | Howda | Howils | Houfle | woud7 | owdas | Houile | wHoud 10 [idand 11| idand 12
ASzUAGHAAINNTAINTTIA TR
FuanduanmsaFudn 0 900,000 900,000 900,000 900,000 900,000 900,000 900,000 000,000 1,200,000 1,200,000 1,200,000
Suandnadnfoiud 315,000 315,000 315,000 315,000 315,000 315,000 315,000 315,000 315,000 315.000] 315.000] 315,000
Guasiaaldinalumsaninnueng g 100 467 190457 190 467 100 467 190 467 190 467 190 467 190 487 190 467 190.467| 190467 190467
Suandnadagnide 3,750 3,750 3,750 3750 3,750 3,750 3,750 3750 3,750 3,750 3,750 3,750
Suandnadaanidoiug
FIIATEUATHAAIIAATTANTIII -509,217 390,783 290,783 390,783 390,783 390,783 390,783 390,783 390,783 690,783| 690,783| 690,783
ASZUAGHAAINNTINTTINITAI:
Suaeinzuiafunswdans 1,950,000 0 0 0 0 0 0 0 0 0 0 0
$2INTzUAGHAAIIANTTASITH 1,950,000 0 0 0 0 0 0 0 0 0 0 0
ATZUARHAAAIAAINITUNITTAW
GuaniunNnNTaanyiu 2,000,000 0 0 0 0 0 0 0 0 0 0 0
Guansunnmsiouszazam 1,000,000 0 0 0 0 0 0 0 0 0 0 0
$ASEUAGHAAIINAITIANITUNK | 3,000,000 0 0 0 0 0 0 0 0 0 0 0
:Evoﬁﬁsj-'n%:ﬁuﬁvo [GLES) 540,783 300,783 390,783 390,783 300,783 300,783 300,783 390,783 300,783 600,783| ®800783| 690733
19N LEuaadnang 0 540,783 931867 1322350 1713133 2.103.917] 2404700 2885483 3.276287| 3.667.050|4.357 833 5,048,617
Hwdaaitidalanaane 540,783 931,567| 1,322,350 1,713,133| 2,103,917| 2,494,700 2,885483| 3,276,267| 3.667,050| 4,357,833 5.048,617| 5,739,400

6.



@ A

a397 27 U9 (o TnEuT)

maagmwuﬁ 2

G NIUREA T THE W

Y
)

uQa o it 1 i 2 i3 i 4 il s file i 7 s o it 10

Aunind

Fuaaus:Iuaaluligd 1050000 339400( 108570| -153762| 1.724225| 4504020 5224895 11.709184| 14.445057| 15950083 17,281,394
afunindnwmion 1,050,000 339,400  106,570| -153,762| 1.724,225| 4,504,020] 8,224,805| 11,709,184| 14,445,057| 15,950,083 17,281,304
Funswdnnas so0.000| 457780 415520 a732s0|  7sssoo|  704.320 619,840 535,360 450,880 366,400 281,920
gunsallaz e 1450000 1.278.000f 1106000 ©34.000| 2040000 1898000 13520000 1.008.000 664,000 320,000 0
suAwNSHaaS 1,950,000 1,735,760 1,521,520| 1,307,280| 2,828,800 2.400,320] 1,971,840| 1,543,360 1,114,380 686,400 281,920
sAunsnd 3,000,000( 2,075,160 1.623,000| 1,153.519| 4,553,025 6.904,340| 10,196,735 13.252,544| 15559937 16,645483| 17,563,314
witanuazdmasdina

PiEUTz Uz (FTUnIEW) 1,000,000 1,000,000 1.000000 1,000,000 1000000 1.000000 41.0000000 1,000,000 0 0 0
wiguszuz ey 0 0 0 0 0 0 0 0 0 0 0
SAMAAR 1,000,000{ 1,000,000 1,000,000| 1,000.000| 1,000,000/ 1.000.000| 1,000,000 1,000,000 0 0 0
nwannsidon 2,000,000 2,000,000 2000000] 2000000| 2000000 2000000 2000000 2000000 2000000 2000000 2000000
Alsazay o -924840 -1.371.910| -1.846482| 1553025 3904340 7198735 10252544 13550937 14645483 15563314
swdmzandnas 2,000,000 1,075,160 623,000 153519 3,553,025 5.904,340| 0,196,735 12.252,544| 15550937 16,645483| 17,563,314
sumitanuazarandzag 3,0un,uun| 2,075,1 EI:I| 1,628,000 1,1 53,519' 4,553,025' 6.904,340| 10,196,735 13,252,544 15,559,937 16,645,483 17,563,314
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A @ = a A v ] = wad o
L‘WQlﬁﬁ’lﬂ\l'ﬁﬂ‘ﬂiqﬂﬂx‘lNﬂ@lE]ULLYI%YI']Qﬂ’]iLG%V]%&VL@ﬁJ Edﬂﬂ'l:ﬂ'ﬂ\‘lslﬁ'ﬂﬁﬂqu')m

SzU2AAUNY (PB) 4adTa9tiugnd (NPV) WasNanauununiadns (IRR) aaa3nei

28-29

A ° A
@13 NN 28 mimmmwa@ammumaagﬂuuuw 2

81

Al NIZUFINEA NITUFINAATLAN
0 -1,950,000 -1,950,000
1 339,400 -1,610,600
2 -232,830 -1,843,430
3 -260,332 -2,103,762
4 1,877,986 -225,775
5 2,779,795 2,554,020
6 3,720,875 6,274,895
7 3,484,289 9,759,184
8 2,735,873 12,495,057
9 1,514,026 14,009,083
10 1,322,311 15,331,394

aN31971 29 Nﬂ@]ﬁ]‘]JLW]WY]’NﬂTiLG%“DE]dgﬂLL‘]Jllﬁ 2

NAANDLUUNUNIINITLSH

TZUZIMAUNY (PB)
yaf1a9tingns (NPV)

NRADULNUNTIRITI 1 (IRR)

43%

49.5 LAaw wIa 4.12 U
7,295,793 U
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gﬂLmugiﬁamwa@LLazaimﬁwm'%'aqé'mﬂufaq ﬁ”'qf:mmﬁmmmngwam:n‘flu;j
fnuarilsldies udmninmshdnlividmmeuenidugufaunuiazildmiliaass
gananznuhldszpzinainsdunuaslasinmay AN

é’aifu‘ﬁ’iavlﬁmﬂﬁa%lamiﬂs:mmwmilﬁmaagﬂLmugiﬁam‘swama:ﬁmmﬂ
m’%lmé'@Lﬂm’?ﬁ@;mﬁwmﬁme:ﬁmwvl,wiamimﬁsm,u,ﬂaa (Sensitivity Analysis) lasvin
ﬂ’]iﬁ’mum‘hmmﬂ%aaé'@Lﬂﬂyi’a@;‘ﬁ'fﬁmmﬂvLé’LuLL@iazLﬁaué'af:

1. nydiAuninilmang (Best Case) S0 4 LaSas/dan

2. nadtldiduluanudihwane (Worst Case) 1wiing 2 we3aaniion

3. nstiduluauiinune (Base Case) $1%ne 3 1a3ad/ifan

NANITILATIZRAIN Msian13Launuilas (Sensitivity Analysis)

a & \ A R Yo & & e o
nnmadanzianyhdenadisuulass maddnladilafiangnisalivia
v a Adad ] va Aak . A A [ o )
IWiAensdindnga (Best Case) TvazldTumanaluatninniliannsiaIasdniasiag ld
) J a 13 dl A o v nal J L o &/ >3
wmnTuneui 4 1e3aifow vinlipaauaiRndy wazaa lam lsundn a9
ugasluansen 30-33 lagazdanudulyldwniaswgialanfugs uazdgninisilias
mulusivadnegsiiu azihlidrsmanauanasmululng
1 a % vR =3 Y o =1
faunsdiaaiie (Worst  Case)  Hanmdldvims@nsinagauunuuad
lassn13y nidlanoiaTesdaiandag la 2 103094 ARINANTTNUNINATS Auaadlu
a7l 34-37 wIaBnnidinilafiandivugnn (Base Case) lunsdlunuiaiasdaiawiag o
3 1AT0d/AaU GIUAAILUA1I197 3841 WanaUuNuBaIlATINITY NHUsznanazld
vnmafinmnauiiazasnu msldsunsasianiasnuilale ol faiduanuduiu
1 ¢=§ d' [ v v A o n' &J n' 1
atianid Naztioldlsznaunislirlsiuunndu uenainniafinsaaie de
nsamesudunazdesiunmivhamaatnsdaiiias ivainsgiugna lilildunnga
o & = Y1 o A o [ A . A & o Ao v A
asnussnanInagd ldihdmnwetesdaiasiag e ldlundazidendudinvilfinons
dl dd‘v a a &/ a 1 o v
naznuanniga laglunsdiininifedyniassgialaniuandn anadenarirliveans
ANRI b
A A A AN . & o
WaRanIanszuznaMIAunwuadlasiney nsdtliduldaudhwang a1ai
v Q' J = 1 a 1
Iazpzimfunuuaslasinisy induniiy 28.5 1haw 11w 49.7 1fan udminiiuni
hmang a1avldszsznanfuyuvedlassnisy anasnniy 28.5 Ldaw 1wia 15.8 Liaw
& U % gxl =3 A v d' U a a o 1 di
udu dvivdsmaninieanaauld Simunnaslledn ssfanmmdauszdmiisiaias
daiaudng azlianudenlmidiunaiuin uazldsunansznuannandfsuudainis
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@1319% 30 Myvszilineumls WAZTIAN nyoiinnininang (Best Case)

'ii'l"l‘?"l\iﬂljﬁ’ﬂ'ﬁ LAZIIATIH

aufils uazmani it 1 it 2 3 i 4 Ul 5 il 6 47 Ui s il e I 10
Tale 7.200,000] 100800000 12,960,000 40,320,000 46,080,000 51,840,000 51,840,000 51,840,000 51,840,000 51,840,000
A0 dununTHEaTIy 3,927 600 4.879.230 5835242] 15437429  17.332.501| _ 19235928 19420122 _ 19.613.528] _ 19,816,605 _ 20.029.835
#n enldanalums 1,502,000 1,652,700 1,806,615 4,187,012 4,508,682 4,837,796 5,001,926 5,174,262 5.355.215 5.545.216
HLAELERTT
EBITDA 1,770,400 3,548,070 5318,144] 20,695,559 24,233,817| 27,766,278| 27.417,952| 27,052,209| 26,668,180 26,264,949
#in adausen 300,000 300,000 300,000 600,000 600,000 600,000 600,000 600,000 00,000 600,000
#in dndauasufaaad 12,000 12,000 12,000 24,000 24,000 24,000 24,000 24,000
¥ dndausensnaud 120,000 120,000 120,000 240,000 240,000 240,000 240,000 240,000
#n mﬁ%aus’m’@ﬂﬂitﬂi 40,000 40,000 40,000 80,000 80,000 80,000 80,000 80,000
EBIT 1,298,400 2,076,070 4,346,144 19,751,559| 23,294,817 26,822,278 26.473,952| 26,108,209 26,068,180 25,664,949
qanidaduswiens 135,000 135,000 135,000 135,000 135,000 135,000 135,000 135,000
qandainaiug -

EBT 1,163,400 2,941,070 4,711,144 19,616,559 23,159,817 26,687,278 26,338,952| 25,973,209 26,068,180 25,664,949
Tax (30%) - 7.820.454 7.609.485
Profit 1,163,400 2,941,070 4,711,144  19,616,559] 23,159,817| 26,687,278 26,338,952| 25,973,208 33,388,634| 33,364,433
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71971 31 MItszllwiunteurInae nytinninining (Best Case)

MTIUATZUAL AR

JUATZUAGHAR i 1 it 2 Ui 3 17 4 Ui s Ui e Ui 7 i s Uit e i 10

ATzUAGHARIIATINTINALTRWI M

FuanasuTnnTIaFue 7.200,000] 10,080,000 12,960,000 40,320,000] 46,080,000 51,840,000 51,840,000] 51,840,000 51,840,000| 51,840,000
Suaninadngagud 2,160,000 3024000 3888000 12006000 13824000 155520000 15552000| 155520000 15,552.000| 15.552.000
Suaadnzdldialumedndineusngg 3.269.800  3.507.930| 3.753.857| 7.523.441 8.017.183| 8.521.722 8.870.048| 9.235.791 0.519.820| 10,023,051
Suandnadnaands 135,000 135,000 135,000 135,000 135,000 135 000 135,000 135000 0 0
fjil»ﬁﬂ-’l’lﬂﬂ’lﬁ?lﬂ:ﬁﬂﬁ’“] 0 0 ] a 0 0 0 0 0 ]
SuaadadnEGula 0 0 0 0 0 0 0 0 7.820.454 7.699 4385
TINNTZUA G HAAD AN TA AW 1,635,400| 3,413,070| 5,183,144 20,560,559 24,103,817| 27,631,278 27,282,952| 26,917,209 18,847,726] 18,565,464
ﬂ‘iz!l?ﬁlLﬁil-ﬁﬂ‘{!’iﬂﬁ‘ﬂﬂ‘i‘ixlﬂ"lSadi‘!it:

Suaninoudaduniwins 3,860,000 0 ol 3.860.000 0 0 0 0 0 0
SIUNTzUAGHARAIIAAITANH 3,860,000 0 o] 3,860,000 0 0 0 0 0 0
ATzUAGHARIIAAINTINANTTAN

Guaasuannmsaaniuu 2.000.000 0 0 0 0 0 0 0 0 0
Guaasunamsiiussyzan 3.000.000 0 0 0 0 0 0 0 0 0
Guaadtailuaa 0 0 0 0 2,000,000 2,000,000 2,000,000 2000000 2,000,000  2.000.000
Suaninanszvi 0 0 1,500,000 0 0 0 ol 1.500.000 0 0
SIUNTUAGHARIIAATIAWT T W 5,000,000 of 1,500,000 0 2,000,000 2,000,000 2,000,000 3,500,000 2,000,000 2,000,000
:3=H¢1.sg-n%=-’iiuf})¢ TELES) 27754000 3413070 3683144 18700550 22103817 25831278 25282952 23417209 16847726 16,565 464
17N Buaadinaia of| 2775400 @&188470| 9871614 26572173 48675900 74307267 929590219 123007428 139,855,154
Gudnaviailansana 2,775,400 6,188,470 9.871,614| 26,572,173| 48,675,990 74,307,267| 99,590,219| 123,007,428| 139,855,154| 156,420,618
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71971 32 Matszilliwiunseusiduaa (Dusn) nydiinnininang (Best Case)

AT NIUATzuEEHER (Tusn)

JUNTZUAGHER Wonil 1 | ifaufiz | Houfls | owia | Howil 5 | aufie | wboud7 | owils | iHauile | wHoudl 10 [iand 11| idand 12
ATZUARHAADINAINITUA TRV
Suaasunmsmaiudn ol 1.2000000 1,200,000 1,200,000 1,200,0001 1,200,000 1,200,000 1,200,000 1.200,000] 1,200,000 1,200,000] 1,200,000
313@3’@91%9?1%51 180,000 180,000 180,000 180,000 180,000 180,000 160,000 180,000 180,000 180,0000 180,000] 180,000
Guaadizailtdalumsdivanens g 272 467 272 467 272 467 272 467 272 467 272 467 272 467 272 467 272 467 272467 272 467 272 467
3?&@3’|ﬂﬂ’|@19ﬂ:ﬁﬂ 11,250 11,250 11,250 11,250 11,250 11,250 11,250 11,250 11,250 11,250 11,250 11,250
Suamdnaenaanidoiung
ST UAGHARDIANTTALTE NI -463,717 736,283 736,283 736,283 736,283 736,283 736,283 736,283 736,283 736,283| 736,283] 736,283
ATTUFTHAAINATINITINITAI U
Suaaiiaulaiunsndnig 3.860.000 0 0 0 0 0 0 0 0 0 0 0
SWATUATHAAIANTAIIT 3,860,000 0 0 0 0 0 0 o 0 0 0 0
AszUAGHAAINARINTIHNTIAN
Guaniuannsaanyiuns 2,000,000 0 0 0 0 0 0 0 0 0 0 0
Guansunmsiiuszazam 3,000,000 0 0 0 0 0 0 0 0 0 0 0
FIWATTUAGHAAIIANITIONUTHN 5,000,000 0 0 0 0 0 0 0 0 0 0 0
?*ﬁﬂ?ﬂ%ﬁu'ﬁ* [ELES)] G76,283 736,283 7306 283 736,283 736,283 736,283 730,283 736,283 736,283 T36,283| 736,283 736,283
U7 Buaadinia 0 676,283 1412587 2148,850] 2885133 3,621 417 4,357 700 5,083,983 58302a7| 6,568 550 7,302,833] 8,039,117
Hudnadraalaiaa 676,283| 1.412,567] 2,148,850 2,885.133| 3,621.417| 4,357,700 5.,093,983| 5,830,267| 6,566,550 7.302,833]8,039,117|8,775,400

G8



a1319% 33 MIsziliniuga (a udul) nsdiAuniniwang (Best Case)

?15199uQa Bk Tuduil

1uRa 7 0 T4 95t 2 7 3 97t 4 i 6 i 7 s 5o 5 10

Aunsnd
:‘]%ﬁ@].-l.ﬂii:ailﬁﬂlil»'m?g% 1,140,000 2775400 6188470 9.871.6814] 26572173 48,675,290 74,307 267 90 500 219 123.007.428| 139,855,154 156,420,618
TIUARNTH ﬁfi’I}!il-ﬁHil- 1,140,000 2,775,400 6.188.470f 9,871,614| 26,572,173 48,675,990 74,307,267 99,590,219| 123,007.4238| 139,855.,154| 156,420,618
=ﬂ%9‘jﬁﬂ5 3,000,000 27000000 2400000 21000001 4500000 3,900,000 3,300,000 2,700,000 2,100,000 1,500,000 Q00,000
qﬂﬂ‘?ﬂi.-lﬂi: U’I%ﬂ%‘ﬁ 860000 &3838.000 516,000 344 000 Qa0 000 S516.000 172.000 0 0 0 0
TIUARNTH ﬁft'l’l"!‘i 3,860,000 3,383,000 2,916,000 2,444,000 5.360.000 4,416,000 3,472,000 2,700,000 2,100,000 1,500,000 900,000
S1ARNSH J 5,000,000 ©.163.400| 9,104,470| 12,315,614 31,932,173 53,091,990 77,779,267| 102,290,219| 125,107.428| 141,355,154| 157,320,618
wianuazdimyandtuas
‘f'.iﬁ%‘ii:ﬂi:ﬂ’l? {ﬁfl’l']jil»ﬂ'l‘iflil{l 3,000,000 3000000 3000000 3000000 3.000000 3,000,000 3,000,000 3.000 000 0 0 0
AREUTEHEENI3H Y 0 0 0 0 0 0 0 0 0 0 0
'S"!&Ii'ﬁ{ﬁil- 3,000,000 3,000,000 3,000,000 23,000,000 3,000,000 3,000,000 3,000,000 3,000,000 0 0 0
"r']%TJ'ﬂ‘ﬂii:ﬁilil» 2,000,000 20000000 2000000 2000000 2000000 2.000.000 2.000.000 2,000,000 2.000.000 2.000.000 2,000,000
Alsazau 0 1,163,400 4.104 470 7.315.614] 26,932,173 48.091.290 F2.779 267 Q7 290219 123107 428| 139.355,154] 155320618
T1dmuaavas 2,000,000] 3.,163.400| 6,104,470 9,315,614| 28,932,173 50,091,990 74,779,267 89,290,219| 125,107.428| 141,355,154| 157,320,618
'smm{ﬁnua:dnimaaLﬁ"nlaa 5,000,000 &.1 53,4Dﬂ| 9.104,470] 12,315,614 31,932,173 53,091,990 77,779,267 102,290,219| 125.1 DT,423| 141,355,154| 157,320,618

MFUATIZRHE

nsawAuniIdhnang ﬁaﬁwmum‘%aaé’mﬂw‘fmﬂﬁ4 LA3BI/LAa% K30 48 LR3I/l ‘WU’J"‘ILflaﬂd“quIﬂidﬂ’ﬁLﬂuL’m’] 10 T 2zliyaddu

a9t 81,280,873 1 lawwmikilszaziaaAuyu 15.8 1fou uaziinaaauununIaImn (IRR) WAL 120%
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a3199 34 nstmfluiuils waznanu nadtliiduwldaiudhwang (Worst Case)

'ii'l"l‘?"l\iﬂljﬁ’ﬂ'ﬁ LAZIIATIH

aufils uazmani it 1 it 2 3 i 4 Ul 5 il 6 47 Ui s il e I 10
Tale 3,600,000 5,040,000 6,480,000 20,160,000 23,040,000 259200000 25920000 259200000 259200000 25,920,000
A0 dununTHEaTIy 2,847 800 3.367.230 3,891,242 0.389429] 10420501 _ 11.459926| _ 11.644.122|  11.837.528| _ 12.040.605( _ 12,253,835
#n enldanalums 1,394,000 1,501,500 1,612,215 3,582,212 3.817.482 4,060,196 4,224 376 4,306,662 4577615 4.767.616
HLAELERTT
EBITDA 641,600 171,270 976,544 7,188,359 8,802,017| 10,399,878 10,051,552 9,685,309 9,301,780 8,898,549
#in adausen 300,000 300,000 300,000 600,000 600,000 600,000 600,000 600,000 00,000 600,000
#in dndauasufaaad 12,000 12,000 12,000 24,000 24,000 24,000 24,000 24,000
¥ dndausensnaud 120,000 120,000 120,000 240,000 240,000 240,000 240,000 240,000
#n mﬁ%aus’m’@ﬂﬂitﬂi 40,000 40,000 40,000 80,000 80,000 80,000 80,000 80,000
EBIT 1,113,600 300,730 504,544 6,244,359 7,858,017 9,455,878 9,107,552 8,741,809 8,701,780 8,293,549
qanidaduswiens 135,000 135,000 135,000 135,000 135,000 135,000 135,000 135,000
qandainaiug -

EBT 1,248,600 435,730 369,544 6,109,359 7,723,017 9,320,878 8,972,552 8,606,309 8,701,780 8,203,549
Tax (30%) - 2,610,534 2,489,565
Profit 1,248,600 435,730 369,544 6,109,359 7,723,017 9,320,878 8,972,552 8,606,200] 11,312,314 10,783,113
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@1319% 35 Myvszilinsunseuaduaa nybaiidulUautinang (Worst Case)

AT UATE LA AR

JUnSzUATHER il 1 il 2 FiLE il 4 i s e 7 7 il e o i 10

ATzUAB AR AT NTTUG LRI H:

SuaaiunnnTaFua 3,600,000 5,040,000 &.460.000] 201600000 23040000 25920000 25920000 25920000 25920000 25920000
Suandnasndaiuda 1.080.000 1,512,000 1,944,000 ©.048,000 6,912,000 7.776,000 7.778.,000| 7.776.000 7.776.000 7.776.000
Suaadzdlielumsdiiunudeg 3,161,600 _ 3,356,730 3560457 6.923.641 7,325,083 7,744,122 8,002,448 8.458,191 8,842 220 9,245 451
Buaadrodmands 135,000 135,000 135,000 135,000 135,000 135.000 135,000 135.000 0 0
fj%ﬁfﬁ-*l’lﬂﬂ’lﬁﬂﬂ:ﬁﬂﬁ%e] 0 0 o] o] 0 8] o 0 0 o]
SuaadnaanBTwla 0 0 0 0 0 0 0 0 2,610,534 2 489 565
FANTUAEHAADIIAANTA AW -776,600 36,270 841,544 7,053,359 8,667,017 10,264,878 9,016,552| 9,550,809 6,601,246 6,408,984
NTUAGHARIIATINTTHATA

Suaninawiadundndnis 3.860,000 0 ol 3.860.000 0 0 0 0 0 0
SIUNTUAGTHARIIAAITAI 3,860,000 0 o] 2.860,000 0 0 0 0 0 0
ATzUARHARIIAAINTIIAITIANT

SugaiuaInnTaaniugi 2.000.000 0 0 0 0 0 0 0 0 0
Huaasunnnsidussgs e 5.000.000 0 0 0 0 0 0 0 0 0
Guaadnailuna 0 0 0 o 2,000,000 2,000,000 2,000,000 2.000,000 2,000,000 2,000,000
Guaadiatis: 0 0 1,500,000 0 0 0 0 1,500,000 0 0
TNUNTUAGHARIIAATIAR T W 5,000,000 0 1,500,000 0 2,000,000 2,000,000 2,000,000 3,500,000 2,000,000 2,000,000
:315:@5@&%% (anaa) 363,400 36,270 -558,457| 3,193,350 6,667,017 8,264,878 7,018,552 6,050,800 4.691.248] 4,408,084
UIN uanduaa 0 363,400 399 670 258,787 2,934 573 9,601,590 17.866.467| 25783.019) 31.833.828] 36.525.074
Guanadtiailangda 363,400 399,670 -258,787| 2,934,573 9,601,590 17.866.467| 25,782,019 31,833,828 36,525,074] 40,934,058
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@13197 36 Myvszilinsunseuaduaa Dusn) nsdldidwluauiihnane (Worst Case)

ATsIuATzUAGHER (Tusn)

JUATUAGHAR Wonil 1 | woudlz | Howdlz | ouila | ifowils | ouile | owil7 | awils | ifoudle | Haudl 10 [wandl 11| idanil 12
ATUAGUHAAIINADNTTH AR
GuassuannTmaiud o| eoo,000] @00000| @ooooo|  Goo,000] o000  Gooo00l 600,000 00,000 00,000 600,000 &00,000
Suaninzendaiud 90,000 90,000 90,000 90,000 90,000 80,000 90,000 90,000 90,000 go.000] 90000 90,000
Suasdpaldhalunsdniunusing 263467 283487|  263487] 203467 283467| 263457] 263467 283467 263487] 263467 283487| 263487
Guaednzaraandy 11,250 11,250 11,250 11,250 11,250 11,250 11,250 11,250 11,250 11,250  11.250] 11,250
Suaedrzeraandaiug
TIHATZUAGHAADINANTANHNITR -364,717|  235.283|  235283| 235,283  235283|  235.283| 235283 2235283 235283| 235283 235283 235283
ASZUATUAAINAAINTTINITAINM:
Suaednzwiaiunsndmas 3.860,000 0 0 0 0 0 0 0 0 0 0 0
FIMATZUEARHAAIINNTAINR 3,860,000 0 0 0 0 0 0 0 0 0 0 0
ATUAGUHAAINNAINTTHNITTIAN
(uaniUanmMTaany ik 2,000,000 0 0 0 0 0 0 0 0 0 0 0
Suasdunnmsidaszazam 3,000,000 0 0 0 0 0 0 0 0 0 0 0
FINTUATHAAIIAAITIAMIEUIM | 5,000,000 0 0 0 0 0 0 0 0 0 0 0
i%usmsg-n%:fdw‘-‘h (GEED) 775283 235283 235283] 235283 235283 235283] 235283 235283  235283] 235283 235283 235283
17N Guaadiniie ol 775283] 1010567 1245850 1481133 1.716417| 1051700 2,186,983 2422267 2657,550(2,892,833|3,128,117
Guaaaiamialaisa 775,283 1,010,567| 1,245.850] 1,481,123 1,716,417| 1,951,700| 2,136,983 2,422.267| 2,657,550| 2,892,323 32,128,117| 3,262,400
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an199 37 ntifuiuga (s Tuaul) nadilaiduluaaihnany (Worst Case)

o = !
@15139UAA Tk Tuaul

5uQa flilo i1 il 2 i3 T4 s fiie fit7 s e 1 10

Aunsnd
CUARLA: 351»3’@11’4{»'“@% 1,140,000 363,400 399.670 -258,787) 2,034,573 9,601,590 17,866,467 25,783,019 31,833,828 36,525,074 40,934,058
TIURUNSN ﬁ%’l&!il—ﬁ B 1,140,000 363,400 399,670 -253,787| 2.934,573| 9.601.590 17.866.467 25,783,019 31,833,822 36,525,074 40,934,058
=ﬂ%g‘jﬁﬂ5 3.000000] 2700000 2400000 2400000 4500000 3200000 3,300,000 2 700000 2. 100,000 1,500,000 Q00,000
%'}Jﬂ‘iﬂirl'ﬂii U’I%U’»&'ﬁ 860,000 G86.000 516,000 344 000 860,000 516,000 172,000 0 0 0 0
T2 RuNIN ﬁfﬂ"l"!'i 3,860,000 3,383,000f 2,916,000f 2.444.000f 5,360,000] 4.416,000 3.472.000 2.700.000 2.100,000 1,500,000 900,000
F2BEUNSN ﬁ 5,000,000 3,751,400 3,315.670| 2.,185.214| 8,294,573| 14,017,590 21,333,467 28,483,019] 33,933,828 38,025,074 41,834,058
witkuuazamasiuas
?.iﬁ%‘iiiﬂiiﬂ’l? {ﬁfl’l']j%ﬂ’l‘iﬁl%] 3000000 3000000 3000000 3000000 3000000 3.000000 3.000.000 3.000.000 0 0 0
wilBuszuzamiuy 0 0 0 0 0 0 0 0 0 0 0
ﬂamf{ﬁu 3,000,000 3,000,000, 3,000,000f 3,000,000 3,000,000 3.000,000 32,000,000 3,000,000 (0] 0 0
"f!iLﬁ@"ﬂi:jUiL 2,000,000 2,000,000 2.,000000] 2000000 2000000 2000000 2,000,000 2,000,000 2,000,000 2,000,000 2,000,000
Avlsazau 0l -1,245 600] -1,684.330] -2,814,787| 3204573 ©.017,500 16,338,467 23,483,019] 31,933,828 36,025,074 30 834 055
TINA VIV 2.000.,000 751,400 315,670 314,787 5.294.573| 11,017.590 13,333,467 25,483,019 33,933,822 38.025.074 41,834,058
ﬂami{ﬁuua:dnmaaLﬁ"nlaa E,UUU,UUU| 3,751,4Uﬂ| 3,315,670 2,185,214| 8,294,573| 14,017,590 21,333,467 23,433,019| 33,933,828 38,025,074 41,834,053

MFUATIZRHE

s bl duldaaitinangy ﬁaaﬁmmLﬂ%aaé'@mwi'aq"Lﬁ 2 1a3a9/don Wi 24 1309/l wm’wLﬁaaanuiﬂsaﬂﬁsLﬂuLaaﬁ 10 ¥ 224

L%

yasduiagiuedn 17,566,329 v lasinstiliszozinanaunu 49.7 Han ualinanauununIndyu (IRR) iy 45%
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aN7199 38 MyUszilinsuils WAZTIAN nsanduldanuihnany (Base Case)

'ii'l"l‘?"l\iﬂljﬁ’ﬂ'ﬁ LAZIIATIH

aufils uazmani it 1 it 2 3 i 4 Ul 5 il 6 47 Ui s il e I 10
Tale 5,400,000 7,560,000 0720000 30240000 34,560,000 38880000 38,880,000 38,880,000 38,880,000 38,880,000
A0 dununTHEaTIy 3,387,600 4,123,230 4863242 12413429 13.876.501| 15347 928 _ 15532 122] 15725528 _ 15928605 _ 16,141,835
#n enldanalums 1,448,000 1,577,100 1,709,415 3,884,612 4,163,082 4,448 996 4.613.126 4,785 462 4.066.415 5.156.416
HLAELERTT
EBITDA 564,400 1,859,670 3,147,344] 13,941,959 16,520,417| 19,083,078| 18,734,752 18,269,009| 17,984,980 17,581,749
#in adausen 300,000 300,000 300,000 600,000 600,000 600,000 600,000 600,000 00,000 600,000
#in dndauasufaaad 12,000 12,000 12,000 24,000 24,000 24,000 24,000 24,000
¥ dndausensnaud 120,000 120,000 120,000 240,000 240,000 240,000 240,000 240,000
#n mﬁ%aus’m’@ﬂﬂitﬂi 40,000 40,000 40,000 80,000 80,000 80,000 80,000 80,000
EBIT 92,400 1,387,670 2,675,344] 12,997,959 15,576,417 18,139,078| 17.790,752| 17,425,009| 17,384,930 16,981,749
qanidaduswiens 135,000 135,000 135,000 135,000 135,000 135,000 135,000 135,000
qandainaiug -

EBT 42,600 1,252,670 2,540,344] 12,862,959 15,441.417| 18,004,078 17.655,752| 17,290,008| 17,384,980 16,981,748
Tax (30%) - 5.215.494 5,004,525
Profit 42,600 1,252,670 2,540,344] 12,362,059 15,441.417| 18,004,078| 17.655,752| 17,290,009| 22,600,474 22,076,273
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@13197 39 Myvszilinsunseuaduaa nyduduluauiiiwane (Base Case)

ATIUNSZUAL RER

JUNSTTUALTHAR it 1 i 2 i it 4 it s it 6 Ui 7 s o I 10

ATzUAGTUANIIAAINTTHA AR TH:

BRARSUINNTYIEFR 54000000 7560000 97200000 30,240,000 345800000 38830000| 38880000 38880000 388830000 38,880,000
Suaainafagud 1620000 22630000 2916000 92072000 10368000] 11664000 11664000 116640000 11564000 11.664.000
Suaeadldizlunsdniinanudia g 3.215.800  3.432,330| 3.656.657| 7.226.041 7.671.583| 8.132,922 8.481.248| 5.346.991 9.231.020] 9,634,251
Susainzaanids 135,000 135,000 135,000 135,000 135,000 135.000 135,000 135,000 0 0
=‘3=m@1?r|aﬂ’|mn=ﬁa§'=u] 0 0 0 0 0 0 0 0 0 0
GuandnaamsEuld o] 0 0 0 0 0 0 0 5215494| 5094 525
FANTUALEHAADINATTA IRk 429,400| 1,724,670 3,012,344] 13,806,959 16,285,417] 18.948,078| 18,599,752| 18,234,009 12,769.486| 12,487,224
ATUAGHAAIINRINTTHATANM:

Suaeoubaiunsundons 3,860,000 0 o] 3.860.000 0 0 0 0 0 0
SIUATTUAGHAAIINATITATII 3,860,000 0 o| 3.860,000 0 0 0 0 0 0
NT=UAGHARIINAINTINANTIANT

Guaeiuanmsaaniunu 2,000,000 0 0 0 0 0 0 0 0 0
Guaeiuanmsidussaza 3,000,000 0 0 0 0 0 0 0 0 0
Suaaiiailuua 0 0 0 0 2,000,000 2,000,000 2,000,000 2,000,000 2,000,000 2,000,000
Suaaiianszwi 0 0 1,500,000 0 0 0 ol 1.500.000 0 0
FAATUAGHAAIINANTIAW [T 5,000,000 o| 1,500,000 0 2,000,000 2,000,000 2,000,000 3,500,000 2,000,000| 2,000,000
=3’Aﬁﬁ§"f1%:ﬁi]’ﬁ% (ARA4) 1569400 17248670 1512344] o045950| 14385417] 18948078 16599752 14734009 10769486 10,487 224
1IN Guaadinia of 1589400 32940700 48068414 14753373 20133 790| 46086867 62686519 77420628 88,180,114
Guaaaawialdaisaa 1,569,400] 3,294,070 4,306,414] 14,753,373| 29,138,790| 46.086,867| 62,686,619 77.420,628| 88,190,114| 98,677,338
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@13197 40 Myvszilinsunseuaduaa (Dusn) nsdiduldauiihwung (Base Case)

AT NIUATzuEEHER (Tusn)

JUNTZUAGHER Wonil 1 | ifaufiz | Houfls | owia | Howil 5 | aufie | wboud7 | owils | iHauile | wHoudl 10 [iand 11| idand 12
ATZUARHAADINAINITUA TRV
Suaasunmsmaiudn 0 200,000 900,000 Q00,000 Qoo oo 900,000 Q00,000 Q00,000 900,000 1,200,000] 1,200,000] 1,200,000
313@3’@91%9?1%51 135,000 135,000 135,000 135,000 135,000 135,000 135,000 135,000 135,000 1350000 135,000 135000
3?&‘3171’@911’13’?11Ul%ﬂ’l‘ié]’lﬂil»\i’l:)o(-"l’l»i“] 267 967 267 967 267,967 267 967 267,967 267 967 267 967 267 967 267 967 267 967 267,967 267,967
3?&@3’|ﬂﬂ’|@19ﬂ:ﬁﬂ 11,250 11,250 11,250 11,250 11,250 11,250 11,250 11,250 11,250 11,250 11,250 11,250
Suamdnaenaanidoiung
ST UAGHARDIANTTALTE NI -414,217 485,783 435,783 485783 485,783 435,783 435,783 485,783 485,783 785,783 7T85,783] 785,783
ATTUFTHAAINATINITINITAI U
Suaaiiaulaiunsndnig 3.860.000 0 0 0 0 0 0 0 0 0 0 0
SWATUATHAAIANTAIIT 3,860,000 0 0 0 0 0 0 o 0 0 0 0
AszUAGHAAINARINTIHNTIAN
Guaniuannsaanyiuns 2,000,000 0 0 0 0 0 0 0 0 0 0 0
Guansunmsiiuszazam 3,000,000 0 0 0 0 0 0 0 0 0 0 0
FIWATTUAGHAAIIANITIONUTHN 5,000,000 0 0 0 0 0 0 0 0 0 0 0
?*ﬁﬂ?ﬂ%ﬁu'ﬁ* [ELES)] 725,783 485,783 485733 485,783 485,783 485,783 485,783 485,783 485783 785,783 785783 785733
U7 Buaadinia 0 725,783 1,211,587 1,897,350 2183133] 2668917 3154700 3840483 4126267 4,612,050 5,397 ,833] 6,183,617
Hudnadraalaiaa 725,783 1.211,567] 1,697,350 2,183.,133| 2,668,817| 3,154,700 3.,640483| 4,126,267 4,612,050 5,397,833]6,1583,617| 6,969,400
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3199 41 ntfluiuga (s Tudul) nadidulUaauihnany (Base Case)

o = !
@15139UAA Tk Tuaul

5uQa o st 1 2 i3 il 4 s il e 7 s o I 10

Aunsnd

GuzeuazSuaaluid 1,140,000| 1560400 3204070 4806414 14,753,373] 20,138,700 46,088,867 62886610 77420628 88190114| 08677338
uRundndnawmdon 1,140,000( 1,569.400| 3,294,070 4,806,414| 14,753,373| 29,138,790| 46,086,367 62,636,619 77.420,623| 88,190,114 98,677,338
wisaadns 3,000,000 2700,000| 2400000 2100000| 4500000 3g00000] 3300000 2700000 2.100000] 1,500,000 900,000
aunsaliazenuaud se0.000] 8880000 516,000 3440000 860000 516,000 172,000 0 0 0 0
suAunindans 3,360,000 3,388,000( 2,916,000 2,444,000| 5,360,000 4,416,000 3.472,0000 2,700.000| 2,100,000 1,500,000 900,000
suAunind 5,000,000 4,957.400( 6,210,070 7,250,414| 20,113,373 33,554,790 49,555,367| 65,386,615 79,520,628 89,690,114| 99,577,338
witanuazdmvasdriza

wilFusz 27 (ETTunIsw 3000000 3000.000] 3000000 3000000f 3000000 30000000 3000000 3.000000 0 0 0
wilBuszuzamiuy 0 0 0 0 0 0 0 0 0 0 0
it 3,000,000 3,000,000{ 3,000,000 2,000,000( 3000000 3,000,000 3000000 3,000,000 0 0 0
nwaanzidau 2,000,0000 2,000,000( 2,000,000] 2.000.000| 2000000 2.000000 2000000 2.000000 2000000 2000000 2000000
Alsazau of 42800l 1210070 2250414 15.113373| 28554700| 44,558,867 60.386,610| 775200628 67.600,114] 07577338
swudmpandivas 2,000,000 1,957.400( 3,210,070| 4,250,414| 17,113,373| 30,554,790 46,558,867| 62,336,619 79,520,623 89,690,114| 99,577,338
Pawianuazazandines s,uuu,uuu| 4,95?,4uu| 6,210,070 7,250.414| 20,112,373| 32,554,790| 49,553,867 55,335,519| 79,520,625 89,690,114 99,577,338

MILATIEHNA

=

nyonduldanuiinang ﬁa'ﬁwmul,ﬂ%aaé'@mw?a@ﬂﬁ 3 1A309/L0a% %38 36 LATa/il wmhLﬁaaanuiﬂsanWiLﬂuLaaw 10 1) aefiyaen

Auilaqtiuaif 49,423,601 un lasinstliszoziimdunu 28.5 Hau uazlinanauunun1Inanu (IRR) (Ay 86%
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a9y lwlasimsUszauaiInugsa (Key Factors of Success)
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AN 43 ﬂizmmmiﬁﬁé’ammﬁmgﬁamﬁwmmﬂ%aaﬁmﬂwfa@]

WM A
L e R DA o LNALAS Y
NNAINITHAR (%9) 3101 AaLABY ol r 50% 70% 90%
Vo Twilh 4
faLAaw
Lﬂ%'aoé'@mw‘i'a@; 3 300,000 900,000 | 10,800,000 | 10,800,000 | 5,400,000 | 7,560,000 | 9,720,000
3N 900,000 | 10,800,000 | 10,800,000 | 5,400,000 | 7,560,000 | 9,720,000
fdnsuiEn 171 1 i1 2 i 2 il 4 i 5 il e 7 il 8 il o i 10
m”%aqﬁ‘ﬂ:m—“:’a@ 10800000  10.800.000| 10 800 000|21 600 000] 21 600.000|21.600.000] 21 600 000| 21 600.000] 21600000 21600000
573 10,300,000 10,200.000| 10,300,000|21,600,000| 21.600,000{21,600,000| 21,600,000| 21,600,000] 21.600,000| 21,600,000
Toanudazin

1. Full Capacity 10,800,000 v ndei) (luilf 1-3)

2. Full Capacity 21,600,000 unaet) (ludlfi 4 fuduly)
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AN 44 Uizmmmwﬁm’%dﬁqiﬁams'ﬁmmmﬂ%aaé'@mwi'a@g

TEEES 17 1 141 2 i 3 il 4 1 5 il 6 7 i1 8 it o I 10
widasinseusn 50% 70% 90% 90% 90% 90% 90% 90% 00% 90%
i3asdnsyaaas 50% 70% 90% 00% 00% 00% 90%
1|5z ananTINg 50% 70% 90% 70% 90% 00% 00% 00% 00% 90%
(% a3 Full
Capacity
574 5.400,000 7,560,000 9,720.000{30.240.000| 34,560,000/33,880,000| 32.850,000| 38,820,000| 32,880,000 38,880,000
anT197 45 Ui:mmﬁunui’mqauqiﬁamﬁmmUL@%@&'@MH&'&Q

aunulsziiin 17 1 i 2 i 3 i 4 i1 5 i s i 7 i s i o 117 10
212Q121100% 54000000  7.560,000| ©,720.000{30.240.000| 34.560.000|38.880 000 38.880.000] 38,880,000 38.880.000 38.880.000
dunuedasy 3,780,000] 5202000 &.804,000{21.188.000] 24.192 000|127 216 000| 27,216,000 27.218,000| 27.216,000] 27,216,000

70% wasaaaty
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AN 46 ﬂi:mmmiéfunmmmumamaqiﬁamif-ﬁwmslm%aaé'mﬂwi'a@;

AUTHUTIIUNIAT SR 7 1 i 2 97 3 i 4 i s i s i 7 i s i o i 10

wwirhanda 1 au 25,000 | 25,000 300,000 | 315,000 | 330750 | 416745 | 437582 | 450481 | 482434 | s08558 | 531884 | 558478
WiNIUAaNLUL 1 Al 20,000 | 20,000 240,000 | 252,000 | 264,600 | 416,745 | 437582 | 450461 | 482434 | 508,556 | 531,884 | 558478
AIFAMITNINR1.5% DaIEuiAan 8,100 8,505 8,930 9,377 9,846 10,338 10,855 11,398 11,967 12,566
Tutha 1.5 17 2 A 67,500 70,875 74 419 78,140 82,047 86,140 00,456 94 079 po728 | 104715
TWFUNULSINUNNIASI 615,600 | 646,330 | 678,699 | 921,006 | 967,057 | 1,015,410 | 1,066,180 | 1,119,489 | 1,175,464 | 1,234,237
RUNBLAG

1. S5 owAY 5% nnil

2. tiusrinihensasn 1 aw uli 5

3. uwinawaanuuusn 1 aw luili 5
m‘s”mﬁ 47 ﬂizmmmﬂaﬁsmmﬁ@gﬁﬁ'ﬂmﬁwmmﬂ%iaaa”mﬂﬂi'aq

enlaisnsaia it 1 i 2 i 3 it 4 il s i s 7 i s o i 10

a1l 60,000 63,000 66,150 135,915 145 861 153,154 160,811 168,852 177 295 186,150
i 8,000 f,300 6,615 13,892 14,586 15,315 16,081 16,885 17,729 18,616
2nlGig|EAERMS 15,000 [ 15,000 [ 15,000 0,000 63,000 &8, 150 80,458 72,930 76,577 80,406
sziuAnlesnu 15,000 15,750 16,538 34,729 36,485 38,288 40,203 42,213 44,324 46,540
fussafuvia 126,000 132,300 138,915 145 861 153,154 160,811 168,852 177,205 186,150 105 487
ST 222,000 232,250 243,218 393,296 413,066 433,719 455,405 478,175 502,084 527,188

801



AN 48 Uszanenng

v

unumiwamwgiﬁamifﬁmmmﬂ%aa E’QJJQL?I‘]:I"SIQGJ

AUNHANSHAATIH 7 1 i 2 it 2 it 4 i s i 6 Ui 7 i s it o i 10
TIﬂW:ﬂ%IﬂfJﬁ@ﬂ 3,780,000 5,202 000] 6,804,000 21,168,000 24 192 000 27 216,000 27,216,000 27,216,000 27,216,000 27,216,000
ff’TiL"r]‘iL.-L‘S»T"J”M"rﬂdf.?l‘i»i 615,600 G446 380 678,699 2921 008 967,057 1,015,410 1,066,180 1,119,489 1,175,464 1,234,237
ﬂ’liﬂ‘%ﬂﬂ’l‘ifﬁ‘ﬂ 222 000 232,350 243 218 303,306 413,066 433 718 455 405 478,175 502,084 527,188
573 4,617,600 6,170,730 7,725917| 22,452,402 25,572,123| 28,665,129 28,737,585 28,813,664 28,893,548 28,977,425
a13797 49 ﬂizmmmsdﬂ%wmsJLmzu’%msqﬁﬁmmsﬁ‘immmﬂ'%'aaé'mﬂw’?a@;
dldgramanazusms| U1 17 2 i 2 i1 4 il 5 i s i 7 il 8 it 9 17 10
Suwdaunssumisddans| 480,000 504,000 520,200 1.111,320| 1,166,886 1.225230| 1.286492| 1.350816| 1.418.357| 1489275
Gudauninauug 240,000| 252,000 264,600 | 555,660 583,443 612,615 643,246 675,408 709,179 744,638
enTnsdny 36,000 37.800 39,690 [ 83z 87.516 01,802 06,487 101,311 106,377 111,696
fisinali 240,000] 252,000 264,600 [ 555,060 583,443 612,615 643,246 675,408 709,179 744,638
aaufiatu (3%:aa272) 162,000 226,800| 291,600 007.200( 1038800 1166400 1,166,400 [ 1,166,400 | 1,166,400| 1,166,400
AALAUNITING 200,000 2100000 220,500 [ 463050 486203 510,513 536,038 562,840 590,982 620,531
Tutka 1.5 i 90,000 94,500 09225 208373 218,791 229,731 241217|  253.278 265,042 279,239
5731 1,448,000 1,577,100| 1,709.415| 3,884,612| 4,163,082| 4.448,996| 4,613,126 4,785462| 4.,966,415| 5,156,416
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AN3197 50 Uz mn1IRiNaInsNRanIobL T ldeatinang

WM A
L e R DA o LNALAS Y
NAINITHAR (%9) 3101 AaLABY aal r 50% 70% 90%
Vo Twilh 4
faLAaw
Lﬂ%'aoé'@mw‘i'a@; 3 300,000 900,000 | 10,800,000 | 10,800,000 | 5,400,000 | 7,560,000 | 9,720,000
3N 900,000 | 10,800,000 | 10,800,000 | 5,400,000 | 7,560,000 | 9,720,000
fdnsuiEn 171 1 i1 2 i 2 il 4 i 5 il e 7 il 8 il o i 10
m”%aqﬁ‘ﬂ:m—“:’a@ 10800000  10.800.000| 10 800 000|21 600 000] 21 600.000|21.600.000] 21 600 000| 21 600.000] 21600000 21600000
573 10,300,000 10,200.000| 10,300,000|21,600,000| 21.600,000{21,600,000| 21,600,000| 21,600,000] 21.600,000| 21,600,000
Toanudazin

1. Full Capacity 10,800,000 v ndei) (luilf 1-3)

2. Full Capacity 21,600,000 unaet) (ludlfi 4 fuduly)

LLL



AN3197 51 Uszanmnsnaaasansoiiuldauiinnang

TECERD 4 1 14 2 i3 I 4 i 5 il 6 i 7 il 8 il o I 10

'F‘l%fl 3ins AL 50% T0% Q0% Q0% 0% Q0% 0% 0% Q0% Q0%
:ﬂ%&ﬁﬂ‘i’gﬂﬁad 50% 70% 90% 90% 90% 90% 90%
il5zananITIY 50% 70% 90% 70% 90% 90% 90% 90% 90% 90%
(% a3 Full
Capacity
3733 5,400,000 7,560,000 9.720,000|30,240,000| 34.560,000|32,880,000( 38.280,000] 38,830.000| 33.220,000| 38,830,000
31971 52 1]3?:mméfunui’mqaumtﬁﬁﬂﬂm&1Lﬂmmﬂ

aunulsziiin 171 1 11 2 i1 3 il 4 5 i 6 i 7 il 8 il o I 10
HAATE100% 5,400 000 7,560 000 2720 000130 240,000 34 560 000]38 660 0001 36,850 000 38,860,000 35,880,000 38,880,000
dunwingay 1,620,000 2.268,000| 2.916,000( 9,072,000 10.388.000|11,684,000| 11.664.000| 11,664,000] 11,684,000 11,684,000

30% wasuaay
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ANT9N 53 Uizmmmiﬁunmmmumamanszﬁl,ﬂuvl,ﬂmuLi”Jmmu

AWNULTITHIMIATI Hitdai 573 1 i 2 i 3 il a il 5 il e il 7 il s il o I 10
wvirhanda 1 au 25,000 | 25,000 300000 | 315000 | 330750 | 416745 | 437532 | 450461 | 482434 | 508,556 | 531,884 | 558478
WHRIHAANWUL 1 Atk 20,000 | 20,000 240000 | 252000 | 284600 | 416745 | 437582 | 450461 | 482434 | 506,556 | 531,884 | 558478
WilNaT% GNG 2 A 10,000 [ 20,000 240,000 | 252,000 | 264,600 | 416745 | 437582 | 450461 | 482434 | 506556 | 531,884 | 558,478
finznatsdin CNG 1 At 1,500 1,500 18,000 18,900 19,845 41 675 43 758 45 945 48 243 50,656 53,138 55,848
"e'~l=1'ﬂ~i’|i{~ﬁ".t11‘_"|i{~ 4 au 7.500 | 30,000 360000 | 378000 | 396900 | 833400 | 875165 | 918923 | 084860 | 1013112 | 1,063,768 | 1,116,958
fnznatsdin 2 an 1,000 2,000 24,000 25,200 26,480 55,566 58,344 61,262 64,325 67,541 70,918 74,464
aTadnmswingw 1.5% paadwmiian 17,100 17,955 18,853 10,795 20,785 21,824 22 916 24,061 25 264 26,528
Tuila 1.5 1w 8 a1 142 500 | 149625 | 157 106 | 164962 | 173210 | 4184870 | 4180884 | 200512 | 210537 | 221,064
TTUTULTIIUNIATS 1,341,600 | 1,408,680 | 1,479,114 | 2,365,722 | 2,484,009 | 2,608,209 | 2,738,619 | 2,875,550 | 2,019,328 | 3,170,294
RANELNG

—_

. DATUIULADWLINY 5% nﬂ'ﬂ

CumanitEneaEaan 1 aw luiln 5

 LANNENIKLATEI CNC B0 2 aw il 5

]
=

2
3. inwinauaanuuudn 1 au lullfl 5
4
5. \iuninnwedassnsiuguan 4 au luili 5

14



AN 54 Uizmmmﬂaﬁﬂmmﬁ@mzﬁlﬂuvl,ﬂmwLﬂmmﬂ

enlaisnsaia it 1 i 2 i 3 it 4 il s it s 7 i s o i 10
a1l 170,000 178,500 187,425 393,593 413,272 433 038 455 633 478,414 502,335 527 452
fnsin 10,000 10,500 11,025 [ 23,153 24 310 25,525 26,802 28,142 20,549 31,027
2nlGig]EAERIS 15,000 [ 15,000 [ 15,000 170,000 178,500 187,425 196,796 206,636 216,968 227,816
sziuAnlesnu 15,000 15,750 15,538 [ 34,720 36,465 38.288 40,203 42,213 44,324 46,540
m’lﬂ’lga%’nmm%'aﬁﬂs 80,000 94,500 0o 225 [ 208,373 218,701 220,731 241217 253,278 265,942 279,239
FUTTIALYE 126,000 132,300 138,915 145 861 153,154 160,811 165,852 177,295 186,150 195,467
34 426,000 446,550 468,128 975,707 1,024,492 1,075,717 1,129,503 1,185,978 1,245,277 1,307,541

@I’ﬁ’]dﬁ 55 Y3zunmnig ”unumswammmﬂﬂuvlﬂmuLﬂmmm
AUHATHAATH 7 1 il 2 i1 3 it 4 it 5 i s i 7 i 8 it o i 10
Aunuingay 1,620,000 = 2,268,000 2916000 9,072,000 10,368,000] 11,664,000 11,664,0000 11,664,000 11,664,000 11,664,000
AT U6 1,341,600[ 1,408,880 1479114 2385722 2484000 2608200 2738619 2,875,550 3,019,328 3,170,204
enlaviamsuia 426,000 446,550 | 468,128 975,707 1,024,402 | 1,075,717 1,129,503 1,185,978 1,245,277 1,307,541
Ept! 3,387.600| 4,123,230 4,863,242| 12,413,429 13,876,501| 15,347,926 15,532,122| 15.725.528 15,928,605 16,141,835
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AN3197 56 Uszanmmsan g suazuInInIm v lanuinvang

dldsramenazuims| i1 Il 2 il 2 i 4 i 5 i s i 7 il 8 i o i 10

=‘35L=ﬁ€|%ﬂ‘3‘iilﬂ’lifr__;l’ﬁﬂﬂ’ﬁ 480,000 504,000 529,200 1,111,320 1,166,886 1,225,230 1,286,492 1,350,816 1,418,357 1,489,275
FuLAawWINIIWINY 240,000 252,000 264,600 555,660 583,443 612,615 643,246 675,408 709,179 744,638
151’I‘L:"ﬂ‘i?'iT‘e\I"ﬂf 36,000 37,600 389,690 83,349 87,516 a1,622 96,487 101,311 106,377 111,696
ﬂ’li’lﬁ% 240,000 252,000 264 G600 555,660 283,443 612,615 643,246 675,408 709179 744,638
ﬂauﬁaﬁ"u (3%yaauiz) 162,000 226,800 281 G600 Qo7 200 [ 1,036,800 [ 1,166,400 [ 1,166,400 [ 1,166,400 1,166,400 [ 1,166,400
FiLatunisa 200,000 210,000 220,500 463,050 486,203 510,513 536,038 562,840 590,082 620,531
Tuda 1.5 10 Q0,000 94,500 09 225 208,373 218,791 229,731 241 247 253,278 265,942 279,238
3734 1,448,000 1,577,100 1,709.415| 3.884,612| 4,163,082| 4.448,996| 4.,613,126| 4,785462| 4,966,415 5,156,416
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AN3197 57 UszunmmsminadInsnaanIoblatdu ldanutinnang

e _ | 3 wan (za) o A WNaLAT DY
ANAINITHAR . 3707 AaLfan Aol I 50% 70% 90%
faLfa il 4

m’%aaé’mmﬁa@; 2 300,000 600,000 | 7,200,000 7,200,000 | 3,600,000 | 5,040,000 | 6,480,000
3N 600,000 | 7,200,000 7,200,000 | 3,600,000 | 5,040,000 | 6,480,000

fdansuia i 1 ilfl 2 il 2 il 4 il 5 il 6 il 7 il 8 il o il 10
wiFsdaAeian 72000000  7.200,000] 7.200.000|14.400 coo| 14.400.000]14 400.000| 14 400,000 14,400 000| 14.400.000] 14.400.000
573 7,200,000  7,200,000] 7.200,000/14.400,000| 14.400.000/14,400,000| 14,400,000 14.400,000| 14.400,000] 14,400,000
ToanuazIn

1. Full Capacity 7,200,000 unaiet) (luilfi 1-3)
2. Full Capacity 14,400,000 v ndet) (i 4 Iuedwly)

L1l



@AN3197 58 UszanmnINaaaSInIoklitdu L anuilnwang

TEEES 17 1 141 2 i 3 il 4 1 5 il 6 7 i1 8 it o I 10
m‘%"aﬁﬂﬁqﬂ.tsﬂ 50% 70% 00% 0% 90% 00% 90% 90% Q0% 00%
m%"aﬁﬂsqﬂﬂaa 50% 70% 00% 90% 90% a0% 00%
sz anmnisng 50% 70% 00% 70% 90% 00% 90% 90% a0% 00%
(% a3 Full
Capacity
573 3,600,000 5,040,000| 6.480,000|/20,160,000| 23,040,000|25,920,000| 25,920,000| 25,920,000 25,920,000 25,920,000
a3197 59 ﬂizmmﬁunufmqaumfm&iLi’fluvlﬂ@rml,ﬁmu’m

Annuilsziiin i1 i 2 i1 3 i1 4 i 5 e i 7 il 8 il o I 10
H2@18100% 3,600,000 5,040,000 6.480,000{20.160.000] 23.040,000|25,920,000| 25,920,000| 25,920,000| 25,920,000| 25,920,000
dunuianfiv 1,080,000 1,512,000| 1.944.000] 60480000 69120000 7.776,000( 7.776.000| 7.776.000| 7.776.000| 7.776,000

30% asaaany

8Ll



179N 60 Uvzan mmiﬁunmmmuma A3 ﬂﬁﬁvl,&i 5 ‘H;vLﬂ auLinang

AUTHUTIIUNIAT Gutdaw | T 7 1 i 2 97 3 it 4 i s i s i 7 i s i o i 10
wanthehaede 1 au 25,000 | 25,000 300,000 | 315000 | 330,750 | 418,745 | 437582 | 450481 | 482434 | 508,556 | 531,884 | 558478
Wiuaanuuy 1 au 20,000 | 20,000 240,000 | 252000 | 264600 | 416745 | 437582 | 450481 | 482434 | 508556 | 531884 | 556478
Wik CGNG 2 Au 10,000 | 20,000 240,000 | 252000 | 264600 | 416745 | 437582 | 459481 | 482434 | 508556 | 531884 | 556478
fnznatafk CNG 1 A 1,500 1,500 18,000 18,900 10845 | 41875| 43758 45946| 48243 s0656| 53.188| 55848
WENTURUTIR 4 o 7.500 | 30,000 360,000 | 376,000 | 396900 | 833490 | 875185 | 918.923 | gea.me9 | 1013112 | 1083768 | 1.116.958
FnznATIA 2 At 1,000 2,000 24,000 25200 | =26460| 55568 58344 61,262 64325 67.541 70,018 | 74464
ATRAMITNIENR1.5% DaaTuiAan 17,100 17,955 18,853 19,795 20,785 21,824 22,916 24,081 25,264 26,528
Tuilg 1.5 v 8 au 142,500 | 149625 | 157,106 | 164962 | 173210 | 181.870 | 190,064 | 200512 | 210537 | 221,064
TIFUNUUTINUNIATS 1,341,600 | 1,408,680 | 1,479,114 | 2,365,722 | 2,484,000 | 2,608,200 | 2,738,619 | 2,575,550 | 3,019,325 | 3,170,294
%&I’]UL%Q

1. 8aN3uwaaminy 5% nnl

2 iiuwantdhonaesn 1 aw uild 5

3. IiRuwinwasnuuuan 1 an luid 5

4. LNUNENILATEY CNC B0 2 an luilfl 5

5. iiuminrwaTasinsiugiuan 4 au uiil 5

6Ll



ANT19N 61 Uizmmmﬂaﬁﬂmmﬁ@mzﬁ"wLi"fluvl,ﬂmmﬂ"mmﬂ

enlaisnsaia it 1 i 2 i 3 it 4 il s it s 7 i s o i 10
a1l 170,000 178,500 187,425 393,593 413,272 433 038 455 633 478,414 502,335 527 452
fnsin 10,000 10,500 11,025 [ 23,153 24 310 25,525 26,802 28,142 20,549 31,027
2nlGig]EAERIS 15,000 [ 15,000 [ 15,000 170,000 178,500 187,425 196,796 206,636 216,968 227,816
sziuAnlesnu 15,000 15,750 15,538 [ 34,720 36,465 38.288 40,203 42,213 44,324 46,540
m’lﬂ’lga%’nmm%'aﬁﬂs 80,000 94,500 0o 225 [ 208,373 218,701 220,731 241217 253,278 265,942 279,239
FUTTIALYE 126,000 132,300 138,915 145 861 153,154 160,811 165,852 177,295 186,150 195,467
34 426,000 446,550 468,128 975,707 1,024,492 1,075,717 1,129,503 1,185,978 1,245,277 1,307,541

G]’li’ld“?i 62 Uszumniy ”m;ummﬁmmmtﬁvlﬂLﬂuvl,ﬂmmi”hmnﬂ
AUNUATHAAT I 7 1 7 2 151 2 17 4 i1 s 6 77 s 1o 7 10
duwuandu 1,080,000 = 1,512,000 1944000 6,048,000 6,912,000 7,776,000 7,776,000 7,776,000 7,776,000 7,776,000
AT UTII WA 1,341,600 1408680 1479114 2,365,722 2484000 2608200 @ 2,738,619 2,875,550 3,019,328 3,170,294
enlaamsHas 426,000 446550 468,128 975,707 1024492  1.075717 1,129,503 1,185,978 1,245,277 1,307,541
324 2,847,600 3,367,230 3,801,242| 9,339,420 10,420,501| 11,459,926 11,644,122| 11,837,528 12,040,605 12,253,835

0cl



AN3197 63 Uszummsanltansenguazusn1In Yo kit ldeaiinnung

dldsramenazuims| i1 Il 2 il 2 i 4 i 5 i s i 7 il 8 i o i 10

=‘35L=ﬁ€|%ﬂ‘3‘iilﬂ’lifr__;l’ﬁﬂﬂ’ﬁ 480,000 504,000 529,200 1,111,320 1,166,886 1,225,230 1,286,492 1,350,816 1,418,357 1,489,275
FuLAawWINIIWINY 240,000 252,000 264,600 555,660 583,443 612,615 643,246 675,408 709,179 744,638
151’I‘L:"ﬂ‘i?'iT‘e\I"ﬂf 36,000 37,600 389,690 83,349 87,516 a1,622 96,487 101,311 106,377 111,696
ﬂ’li’lﬁ% 240,000 252,000 264 G600 555,660 283,443 612,615 643,246 675,408 709179 744,638
ﬂauﬁaﬁ"u (3%yaauiz) 106,000 151,200 194,400 604,800 621,200 777,600 777,600 777,600 777,600 777,600
FiLatunisa 200,000 210,000 220,500 463,050 486,203 510,513 536,038 562,840 590,082 620,531
Tuda 1.5 10 Q0,000 94,500 09 225 208,373 218,791 229,731 241 247 253,278 265,942 279,238
3734 1,384,000 1,501,500 1,612,215| 3,582,212 3,817,482| 4,060,196| 4,224,326 4,396,662| 4.,577,615]| 4,767,616

LclL
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PN o Aa A A U
13199 64 UsznmnIANaINMINAANI LT RANE

1IN 1
. e - o - ATEEE RN
NNAINITHAR (%a) 37101 AaLABK aal o 50% 70% 90%
DA Tuilh 4
AaLAD
Lﬂ‘%laaé'mm:r 4 300,000 | 1,200,000 | 14,400,000 | 14,400,000 | 7,200,000 | 10,080,000 | 12,960,000
89
]
Rk 1,200,000 | 14,400,000 | 14,400,000 ( 7,200,000 | 10,080,000 | 12,960,000
Mdimsuia 17 1 it 2 173 i 4 s e 7 Ui s e 17 10
witasdaiAeiag 14,400,000 14.400,000| 14.400,000(28.800,000| 28.800.000{28,800,000| 28,800,000 28,800,000| 28,800,000 28,800,000
53 14,400,000(  14,400.000| 14,400,00028,800,000| 28.300,000(28,300,000| 28,800,000 28,300,000/ 22,800,000 28,300,000
TorUNAFIU

1. Full Capacity 14,400,000 unsia® (lulfi 1-3)
2. Full Capacity 28,800,000 unaio) (luilfi 4 finduly)

€cl



A Aa a A A Y
AN 65 UszanmwnIINAAIINTORL UL 1MUY

TEEES 17 1 141 2 i 3 il 4 1 5 il 6 7 i1 8 it o I 10
widasinseusn 50% 70% 00% Q0% Q0% a0% 90% Q0% Q0% 00%
i3asdnsyaaas 50% 70% 00% 00% 00% Q0% 00%
Sz 50% 70% 00% 70% 90% 00% 00% 00% Q0% 00%
(% a3 Full
Capacity
573 7,200,000|  10,080,000| 12,960.000(40,320,000| 46,080,000|51,840,000| 51,840,000| 51,340,000 51,340,000 51,840,000
71971 66 Ussanadunuwianadunssknwimane

aunulsziiin 17 1 i 2 i 3 i 4 i 5 s i 7 i s il o 117 10
HOAY1E100% 7.200,000{ 10,080,000 12,960,000[40,320.000 46,080,000|51,840,000| 51,840,000| 51,840,000 51,840,000 51.840,000
dunuiagiu 2,160,000 3,024,000 3.,888,000[12.006.000] 13,824 00015 552,000 15,552,000| 15,552,000 15,552,000 15,552,000

30% wasuaay
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79N 67 ﬂﬁ?:mmmiﬁunmmmumamdmzﬁLﬁuLﬂwm ]

AUTHUTIIUNIAT Gutdaw | T 7 1 i 2 97 3 it 4 i s i s i 7 i s i o i 10
wawtthanda 1 au 25,000 | 25,000 300,000 | 315000 | 330,750 | 416,745 | 437582 | 450461 | 482434 | 506,556 | 531,884 | 558478
WENITUAANULIL 1 A% 20,000 | 20,000 240000 | 252000 | 264600 | 416745 | 437582 | 450461 | 482434 | 506,556 | 531,884 | 558,478
WilNaTu CNC 2 e 10,000 [ 20,000 240,000 | 252000 | 264600 | 416745 | 437582 | 450461 | 482434 | 506,556 | 531884 | 558478
#N=NA19AU CNC 1 At 1,500 1,500 18,000 18,200 12,845 41,675 43,758 45 046 48,243 50,656 53,188 55,848
-wrl‘nrm"hgwst 4 an 7.500 | 30,000 360,000 | 373000 | 306,900 | 833490 | 875165 | 918023 | 964869 | 1.013.112 | 1,063,768 | 1,116,956
#N=NAAN 2 A 1,000 2,000 24,000 25,200 26,460 55,566 58,344 61,262 64,325 67,541 70,018 74,464
ATRAMITNIENR1.5% DaaTuiAan 17,100 17,955 18,853 19,795 20,785 21,824 22,916 24,081 25,264 26,528
Tudla 1.5 1v171 8 an 142 500 | 148,625 | 157,106 | 184062 | 173210 | 181,870 | 190,964 | 200512 | 210,537 | 221,084
TIAUUUTINIHNIATS 1,341,600 | 1,408,680 | 1,479,114 | 2,365,722 | 2,484,009 | 2,608,200 | 2,738,619 | 2,875,550 | 3,019,325 | 2,170,294

%&I’]UL%Q

1

. BaTSwaawiy 5% nnil
2. iuwantdnenaesn 1 au luid 5

3. iuwingwasnuuuan 1 aw luif 5
4.
5

LNUWTENINLAIAY CNC B0 2 au luili 5

/=)

P~ o A o & a =
. LWNW%ﬂunLﬂiaG"ﬂﬂiwu;ﬁs'}%aﬂ 4 1%'].]7] 5
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ANT19N 68 Uizmmmﬂaﬁymmﬁ@mszﬁLﬁuLﬂmmsl

enlaisnsaia it 1 i 2 i 3 it 4 il s it s 7 i s o i 10
alwih 170,000 178,500 187,425 303,593 413272 433 936 455 633 478.414 502,335 527,452
fnsin 10,000 10,500 11.025 23,153 24,310 25,526 26,802 28,142 20,540 31,027
ANTFIH 15000 15000 15000 170,000 178,500 187,425 196,796 206,636 216,968 227,816
sziuAnlesnu 15,000 15,750 15,538 [ 34,720 36,465 38.288 40,203 42,213 44,324 46,540
m’lﬂ’@ﬁ’m:.:m%'aaﬁ’ﬂs 90,000 94,500 09,225 [ 208,373 218,791 220,731 241,217 253,278 265,042 279,230
fusTIfiuvia 126,000 132,300 138,915 145 861 153,154 160,811 168,852 177,205 186,159 195,467
573 426,000 446,550 468,128 975,707 1,024,492 1,075,717 1,129,503 1,185,978 1,245,277 1,307,541

a13797 69 UTean s ”uvgumswam’sumn’il,ﬁmﬂ’mmsl
AUHATHAATH 7 1 il 2 i1 3 it 4 it 5 i s i 7 i 8 it o i 10
dunuianfu 2,160,000| = 3,024,000 38880000 12095000 13824000 15552000 15552,000] 15552000 15,552,000 15,552,000
FUNUUTINUIIAT 1,341,800 1.408.880| 1.479.114] 2385722 2484009 2608209 2738819  2.875.550 3,019,328 3,170,294
lademsnia 426,000 448550 | 488,128 975,707 1,024492 | 1,075717| 1,120,503 1,185,078 1,245 277 1,307,541
54 3,927,600 4,879,230| 5,835.242| 15.437.429| 17,332,501 19,235,926| 19.420,122| 19.613,528| 19,816,605 20,029,335
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AN319N 70 UszanawnIan a1 sLaz I InToAwLINRINY

dldsramenazuims| i1 Il 2 il 2 i 4 i 5 i s i 7 il 8 i o i 10

=‘35L=ﬁ€|%ﬂ‘3‘iilﬂ’lifr__;l’ﬁﬂﬂ’ﬁ 480,000 504,000 529,200 1,111,320 1,166,886 1,225,230 1,286,492 1,350,816 1,418,357 1,489,275
FuLAawWINIIWINY 240,000 252,000 264,600 555,660 583,443 612,615 643,246 675,408 709,179 744,638
151’I‘L:"ﬂ‘i?'iT‘e\I"ﬂf 36,000 37,600 389,690 83,349 87,516 a1,622 96,487 101,311 106,377 111,696
ﬂ’li’lﬁ% 240,000 252,000 264 G600 555,660 283,443 612,615 643,246 675,408 709179 744,638
ﬂauﬁaﬁ"u (3%yaauiz) 216,000 302,400 388,600 1,209 600 [ 1,382,400 [ 1,555,200 [ 1,555,200 [ 1,555,200 [ 1,555,200 [ 1,555,200
FiLatunisa 200,000 210,000 220,500 463,050 486,203 510,513 536,038 562,840 590,082 620,531
Tuda 1.5 10 Q0,000 94,500 09 225 208,373 218,791 229,731 241 247 253,278 265,942 279,238
3734 1,502,000 1,652,700 1,806,615| 4.,187,012| 4,508,682| 4.837,796 5,001,826 | 5,174,262 5,355,215 5,545,216
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