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PANIDA CHANTRANON: STUDY OF FACTORS AFFECTING BUYING
DECISION IN E-COMMERCE. ADVISOR: DR. KORAKOT HEMSATHAPAT,
48 PP.

The objective of this study is to investigate general characteristics and
behaviors of purchasing decisions in ecommerce. Factors affecting buying decision
include product information, and seller information. The samples in this study are
Internet users in Thailand. Data were collected through 150 Internet questionnairs.

The results of the study found that general characteristics of Internet users in
Thailand are female aged between 8-28 year old and aged between 29-43 year old,
working in the private sector with income ranged between 10,000-20,000 Baht/month.
In aspect of buying behaviors of Internet users, it was found that most of the products
purchased from the Internet are fashion related clothing, and cosmetic. The last
purchase is within 1 month. And most of product value is under 1,000 Baht.

Factors affecting buying decision of Internet purchase found that most of the
factors considered are deemed very important. When comparing factors in different
aged groups including Gen Y, Gen X, and Gen B, it was found that 3 factors from 19
factors are quite different from each other. The 3 differences are country of origin,
technology and innovation, and product durability. The other 16 factors are slightly
different. When ranking from the most important factor, each aged group is ranked all

the factors differently because of the different behaviors of each aged group.
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CONSUMER ENVIRONMENTAL MERCHANT AND INTERMEDIARY
CHARACTERISTICS CHARACTERISTICS CHARACTERISTICS
Age Flow Culture Brand Reputation
Gender Satisfaction Normative Social Influence Trustworthiness
Independent | Ethnicity Preference (Peer/Superior Influence) Policies and Procedures
Variables Lifestyle Habit Informational Social Influence Compensation and Apology
Psychological Trust Legal, Institutional, Government,
Makeup Attitude Regulations, Political
Knowledge Innovativeness
Values Personality

Buyers’ Decisions

Market Stimuli (Dependent Variables)

PRODUCT/SERVICE
CHARACTERISTICS

CONSUMER ONLINE

Product/Service Knowledge

Product/Service Type | Intention | | Purchase | | Repurchase |

Product/Service Availability /]\

product/Service Customization EC SYSTEMS (TECHNOLOGY AND WEB SITE VARIABLES)

Product/service Quality

Product/Service Variety Payment and Logistics Web Site Features Customer

Differentiation Supports Service

Frequency of Purchase Payment Options Accuracy Simple Design FAQs

Tangibility Delivery Options Up-to-Date Navigation Email

Price Timeliness and Accuracy of  Information Ease of Use Call Centers

Brand Order Delivery Presentation Consistency Personalization

Condition of Product Received Completeness Access One-to-One

Intervening ————>{ Security Marketing
Variables Privacy
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Behavior Model)

nun Turban; et al. (2010) : Electronic Commerce 2010. p.187.
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Thailand

FOI o MAS LAl LTO

31 2 Namalansrsuvadlszing ng
1 : Itim  Internetionnal. (2010). Geert Hofstede Cultural Dimensions. Online.
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wa & & A o & A
EE]:L"E@%L@] ﬂﬁL%@lIuﬂiZLﬂﬂ‘l'ﬂUN%W%Q%@EG%%L?@U 9

AN 2 ﬁﬂmu;‘ij’l"ﬁﬁumaiﬁ@aﬁnmﬂmm&jums;ql W.¢F. 2549 — W.¢.2552

nanaag (1) 2549 2550 2551 2552

6-10 261,067 339,315 459,841 600,674
11-14 1,126,764 1,365,323 1,609,155 1,929,223
15-19 2,550,559 2,860,389 3,187,576 3,398,561
20-24 1,126,764 1,326,579 1,511,470 1,576,674
25-29 953,549 982,509 1,197,494 1,285,233
30-34 686,387 727,679 880,097 1,023,590
35-39 504,593 550,786 670,710 798,912
40-49 743,740 762,083 949,112 1,116,005
50-59 301,649 359,387 438,041 539,675
60 Dawlyl 34,499 46,075 60,284 65,670
8,465,823 9,320,125 10,963,780 12,334,217

37 INNUFAALAITE. (2552). n1sE1TIINTANTITInalwlad

ATABINALAZNIIRD AT LASITOW W.A. 2549-2552. aahlail,
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IMNAITINN 2 ﬁ]zL%uqﬂaqﬂqu?uﬁﬁmﬂjﬂqiauLﬂaiLu@LWﬂJT% ﬁ]”lﬂL@]Nluﬂ W.¢1.

2549 ﬁﬁ‘hmu;ﬂ%‘éumaiﬁ@ 8.46 a1wAw hazluil 2552 1NNLT® 12.33 R1wAw TIl%

o & wa ¢ & Ado A a L & e =
’mmuuﬂq&l;:ﬂﬂjaumasm(v’mmnmumﬂﬂq@ﬂaﬂQ&Jmmﬂ}‘um&ql 15-19 1

[ o s A 6 & o 6 a
aﬂwmzmmymadgﬂmaumasm@ﬂuﬂizmﬂ%ﬂ mﬂmsmmwaaﬂuﬂmﬂiﬂaU

ALANNTARNFUAZABNNILADIUAITIA (2552) WUIN ﬂéjmgﬂ%ﬁumaﬁﬁ@ﬁﬁwmséﬁn

Wuiwandgedsdosas 72,5 uiware Sopas 225 UszaunisdnsnduddSyyied

Jauar 52.3 vaanguimatniliBuasiiiannithuanniga lavdulngazldduineiiia

‘lumsﬁumﬁa;&a (Gauaz 29.7) wWaMISUFIIARNNBLANNIaRNg (Faaz 21.9)

A1319N 3 Tayadeng

FWIFALNIM

ANTITAWLAATIRG LATHANININWTITNUDY Ny I AT

dszian

Tne

an3gaLaIn

Anilsz11nT (Demography)

FIWIBYTETINT

66,404,688 a1

1,330,141,295 ah

310,232,863 At

LNATE 94.9%
LNAREDY 90.5%

WA 95.7%
LNAREDY 87.6%

(Population) (2010) (2010) (2010)
\Ta1d e 75% Suan 91.1% TURIUN 79.96%
(Ethnic Groups) I 14% a1 8.9% TUAIG 12.85%
AU 1% AULOLTY 4.43%
5%6] 2.76%
ANEW FEWINNT 95% fawIWns andien | lusaauaur
(Religions) MEwdaaN 4.5% | MEAWIAIER 3-4% 51.3%
319 0.5% AEWDEAN 1-2% | l3auamnadn
23.9%
NasNawn 1,7%
FRUIASES AU
1.6%
Aug 21.5%
A3AN®A (Literacy) Usznnsranue U3z nsranae U3z nsranae
92.6% 91.6% 99%

LNATE 99%

LNARELY 99%
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AN 3°1Ta;3aﬂiz°mm MIlTawaasiie LasiANIIIanIIINYeY ny 3w uay

813304430 (dla)

ilszan Tna In anIgaLNIMm

Tmaa%"\aﬁug'mwaaﬁmmaﬁﬁm (Internet Infrastructure)

ﬁ‘hmuéjlﬁumaiﬁ@ 17.48 R1UAK 420 8 WA 240 SWA%
(Tayasnga) (Toyasnga) (2010)

FJLAUANNUN IRV DS 26.30% 31.60% 50.30%

dulaasiia

(Internet Penetration Rate)

madulavasnsldan 660.30% 1,766.70% 77.30%

dulaasiia

(Internet Use Growth)

AAN19IMWSTIN (Cultural dimensions)

AN UNUNIIFIAN 64 80 40

Power Distance (Score)

AN ua v 20 20 91

Collectivism/Individualism

(Score)

MINBNLELIANED S 64 36 46

Uncertainty Avoidance

(Score)

NILLLENTIL/ME 34 66 62

Masculinity/Femininity

(Score)

NAV0IINEUANUTUNUS 52 118 29

Long Orientation (Score)

w1 : 1. Central Intelligence Agency. (2009). Internet Users. Online.

2. Internetworldstats. (2009). Internet Usage in Asia. Online.

3. Itim Internetionnal.

Online.

(2010).

Geert Hofstede Cultural Dimensions.
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Total Count 1 3 5 15 23 28 73 2 150
% of Total 0.7% 2.0% 3.3% 10.0% 15.3% 18.7%| 48.7% 1.3%| 100.0%

MNANTIN 11 Wud ndudretniieny sulnglienuddydednsme
mamamwim:é’umnﬁqm Aalusasaz 24 08T 22.7 WAXSOUAT 2 ANNANAL KIB
Aavluiouas 48.7 mﬂmjuﬁmsmﬁ'mm
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ANTHN 12 WEAIIIWINLASS DR mmzﬁuﬁ'ﬂuﬂamaaQifu%ﬂwsl,ﬁﬂ’sﬁuﬂizmmjwﬁm

Uszinaduia
1 2 3 4 5 6 7 Missing | Total

218 GenY Count 4 5 13 14 15 12 10 2 75
% of Total 2.7% 3.3% 8.7% 9.3%| 10.0% 8.0% 6.7% 1.3%| 50.0%

GenX Count 6 8 7 18 12 4 15 1 71

% of Total 4.0% 5.3% 4.7% 12.0% 8.0% 2.7%| 10.0% 0.7%| 47.3%

GenB Count 0 0 1 0 0 0 3 0 4

% of Total 0% 0% 1% 0.0% 0.0% 0.0% 2.0% 0.0% 2.7%

Total Count 10 13 21 32 27 16 28 3 150
% of Total 6.7% 8.7%| 14.0%| 21.3%| 18.0%| 10.7%| 18.7% 2.0%| 100.0%

NANTN 12 Wodngu Gen Y waz Gen X dulnglianuddyivdszina
Andaluszaulunars Aadufesar 9.3 uaz 12 awdau daunga Gen B daulngli

anusegnulszinaguaauniga Aaiuiasas 2

AN 13 LEAITIWINULALTDLRE mmzﬁuﬁ'ﬂuﬂamaapﬁ%u%mnﬁmﬁu adnisznay

lagsauaIRUM
asalsznaulagsu
1 2 3 4 5 6 7 Missing | Total

a1y GenY Count 0 2 2 3 9 30 28 1 75
% of Total 0.0% 1.3% 1.3% 2.0% 6.0%| 20.0% 18.7% 0.7%| 50.0%

Gen X Count 0 0 0 7 16 16 30 2 71

% of Total 0.0% 0.0% 0.0% 4.7% 10.7% 10.7% 20.0% 1.3% 47.3%

GenB Count 0 0 0 1 1 0 2 0 4

% of Total 0% 0% 0% 0.7% 0.7% 0.0% 1.3% 0.0% 2.7%

Total Count 0 2 2 1 26 46 60 3 150
% of Total 0.0% 1.3% 1.3% 7.3% 17.3%| 30.7%| 40.0% 2.0%| 100.0%

1NA1NA 13 wudingw Gen Y dulngildanuimaynuasddsznevlasa

va9fuMatluszavann daidufasaz 20 aungu  Gen X uaz Gen B sulngli
o @ & A v o A a & v

anudayiuasdlznavlassinesfudiluszduunige Aadusonaz 20 uaz 1.3
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ANI19N 14 BLEAIIIWINLALIDURE muizﬁuﬁﬁuﬂamad;ﬁ%ﬁmﬂﬁmﬁuu’?@mﬁu/

walulaglnd 9
wianssainaluladlna 9
1 2 3 4 5 6 7 Missing | Total

ang GenY Count 3 1 3 12 27 14 13 2 75
% of Total 2.0% 0.7% 2.0% 8.0% 18.0% 9.3% 8.7% 1.3% 50.0%

Gen X Count 0 1 2 14 17 14 22 1 71

% of Total 0.0% 0.7% 1.3% 9.3% 11.3% 9.3% 14.7% 0.7%| 47.3%

GenB Count 0 0 0 2 1 0 1 0 4

% of Total 0% 0% 0% 1.3% 0.7% 0.0% 0.7% 0.0% 2.7%

Total Count 3 2 5 28 45 28 36 3 150
% of Total 2.0% 1.3% 3.3% 18.7% 30.0% 18.7% 24.0% 2.0%| 100.0%

> >

MMNAITNN 14 Wud ngu Gen Y d@ulngildanuddyiuuiansiuuag
wnaluladlnad g luszdudaudrsann faidusonaz 18 lusnehingy Gen X dulnglw
anuiayniuwiansiuuazinaluladlnig luszduannige Aaiduiasas 14.7 uazngu

Gen B saulnglianusanluszauihuwnaraviins Aadusasss 1.3

AN 15 BEAIINWINLALIDLRE mmzé’uﬁ'ﬂuﬂamaaQ'I%U‘%msl,ﬁmﬁ'mﬂmauﬁﬁ

enauan
1 2 3 4 5 6 7 Missing | Total

a1g GenY Count 0 1 2 5 10 18 37 2 75
% of Total 0.0% 0.7% 1.3% 3.3% 6.7%| 12.0%| 24.7% 1.3%| 50.0%

GenX Count 0 0 2 8 11 17 32 1 71

% of Total 0.0% 0.0% 1.3% 5.3% 73%( 11.3%| 21.3% 0.7%| 47.3%

GenB Count 0 0 0 1 1 0 2 0 4

% of Total 0% 0% 0% 0.7% 0.7% 0.0% 1.3% 0.0% 2.7%

Total Count 0 1 4 14 22 35 71 3 150
% of Total 0.0% 0.7% 2.7% 9.3%| 14.7%| 23.3%| 47.3% 2.0%| 100.0%

NNATNAN 15 wudingualadslunniieany dulngildanumayluszay
anfige Aaiduiasas 24.7 21.3 uaz 1.3 audey lasnuudifeiduiosaz 47.3 an

mjwéffaamaﬁwm
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AN 16 LRAITIUINLAZID LA mmzé’uﬁ'ﬂuﬂamaaQ’L%ﬁmﬂﬁmﬁummﬂumu

VD IRUA
ﬂ’J'IN‘YI%‘YI’I%?.IEI\‘la%Gg]”l
1 2 3 4 5 6 7 Missing | Total

212 GenY Count 1 1 4 10 21 16 19 3 75
% of Total 0.7% 0.7% 2.7% 6.7%| 14.0%| 10.7%| 12.7% 2.0%| 50.0%

Gen X Count 0 1 2 7 20 16 24 1 71

% of Total 0.0% 0.7% 1.3% 4.7%| 13.3%| 10.7%| 16.0% 0.7%| 47.3%

GenB Count 0 0 0 0 1 1 2 0 4

% of Total 0% 0% 0% 0.0% 0.7% 0.7% 1.3% 0.0% 2.7%

Total Count 1 2 6 17 42 33 45 4 150
% of Total 0.7% 1.3% 4.0%| 11.3%| 28.0%| 22.0%| 30.0% 2.7%| 100.0%

o o

Na13197 16 wud ngy Gen Y dulnalianudmdmiuananuniuues

audluszaudeudrinin Aaduioaz 14 dunga Gen X uaz Gen B dulnajnuld

o % s al' a I v o o
mwmmylmmumﬂﬂq@ Aatluinuaz 16 Laz 1.3 aUEIAU

ANTHN 17 BRAISIUINLAZI DA mm:é’uﬁ'ﬂuﬂamaaQ'I‘fﬁmﬂﬁmﬁummﬁowalﬂu

AEU
anaianaleluar@uan
1 2 3 4 5 6 7 Missing | Total

ang GenY Count 1 0 0 3 4 23 42 2 75
% of Total 0.7% 0.0% 0.0% 2.0% 2.7% 15.3% 28.0% 1.3% 50.0%

GenX Count 0 0 1 2 4 18 45 1 71

% of Total 0.0% 0.0% 0.7% 1.3% 2.7% 12.0% 30.0% 0.7% 47.3%

GenB Count 0 0 0 0 0 4 0 0 4

% of Total 0% 0% 0% 0.0% 0.0% 2.7% 0.0% 0.0% 2.7%

Total Count 1 0 1 5 8 45 87 3 150
% of Total 0.7% 0.0% 0.7% 3.3% 5.3% 30.0% 58.0% 2.0%| 100.0%

NNANTNN 17 wud ndudretnntsatgduing  lkenudmdayiu ana
ﬁa‘walﬂué’a%uﬁﬂm:é’umnﬁq@ failusouaz 28 30 WAz 2.7 ANAIAU LAHTINLED

Aavuioaas 60.7 mnmjm‘i’aamaﬁmm
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AN 18 LEAITIWINLALIDHRY mmzé’uﬁ'ﬂuﬂamaa;ﬁfﬂ%mﬂﬁmﬁuﬂszﬁﬂ%mw

VAIFUAN
UszAnSninaasdnan
1 2 3 4 5 6 7 Missing | Total

ang GenY Count 0 0 1 5 12 20 35 2 75
% of Total 0.0% 0.0% 0.7% 3.3% 8.0% 13.3% 23.3% 1.3% 50.0%

Gen X Count 0 0 0 5 8 20 37 1 71

% of Total 0.0% 0.0% 0.0% 3.3% 5.3% 13.3%| 24.7% 0.7%| 47.3%

GenB Count 0 0 0 0 0 1 3 0 4

% of Total 0% 0% 0% 0.0% 0.0% 0.7% 2.0% 0.0% 2.7%

Total Count 0 0 1 10 20 41 75 3 150
% of Total 0.0% 0.0% 0.7% 6.7% 13.3% 27.3% 50.0% 2.0%| 100.0%

31Na13199 18 Wudn ngudled1anngsenydiulng lhauddyny

ﬂiz'ﬁﬂ%mwmaa%uﬂ”ﬂm:é‘umnﬁq@ failusanay 23.3 24.7 Uz 2 NEGU layTIN

LR lusaaas 50 ﬁnﬂmjuéfqamdﬁmm

AN 19 BEAIINUIBLALIDLURE mm:é’uﬁ'ﬂuﬂamaa;ﬂ'l‘*ﬁu‘%mﬂﬁmﬁ'umﬂ’ﬁmu‘lﬁdﬂzl

mMsignlaing
1 2 3 4 5 6 7 Missing | Total

a1y GenY Count 1 1 0 10 17 24 19 3 75
% of Total 0.7% 0.7% 0.0% 6.7% 11.3% 16.0% 12.7% 2.0%| 50.0%

Gen X Count 1 1 1 8 15 12 30 3 71

% of Total 0.7% 0.7% 0.7% 5.3% 10.0% 8.0% 20.0% 2.0% 47.3%

GenB Count 0 0 0 0 1 0 3 0 4

% of Total 0% 0% 0% 0.0% 0.7% 0.0% 2.0% 0.0% 2.7%

Total Count 2 2 1 18 33 36 52 6 150
% of Total 1.3% 1.3% 0.7% 12.0%| 22.0%| 24.0%| 34.7% 4.0%| 100.0%

1NANI9N 19 WU ﬂ@;&l

Gen Y dunlngldanudmamnumaldimlainels

szauann Aailluiasaz 16 #ungu Gen X usz Gen B dulnglianudanyluszauy
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AN319N 20 LRAIIIWINLASSDEIRS mmzé’uﬁﬂuﬂamaa;ﬂ%ﬁmnﬁmﬁ'uaamﬁuﬁﬂu

ANHINAN
anaaua luansen
1 2 3 4 5 6 7 Missing | Total

ang GenY Count 1 0 2 6 10 16 40 0 75
% of Total 0.7% 0.0% 1.3% 4.0% 6.7% 10.7% 26.7% 0.0% 50.0%

Gen X Count 1 1 0 5 10 12 41 1 71

% of Total 0.7% 0.7% 0.0% 3.3% 6.7% 8.0%| 27.3% 0.7%| 47.3%

GenB Count 0 0 0 0 0 1 3 0 4

% of Total 0% 0% 0% 0.0% 0.0% 0.7% 2.0% 0.0% 2.7%

Total Count 2 1 2 1 20 29 84 1 150
% of Total 1.3% 0.7% 1.3% 7.3% 13.3% 19.3% 56.0% 0.7%| 100.0%

NN 20 Wud nguaedInntIetydiulrg IHanaddyiuay

v

qmiﬂu@i”nmmﬂm:éfumnﬁq@] fontlusanas 26.7 27.3 Uaz 2 NAGU 1AUTINLE?
AaLlnsoaas 56 mnmjuéﬁashaﬁmm

AN 21 BRAIIIUIBLALIDLRY mm:é’uﬁﬂuﬂammgﬂ“ﬁu‘%ﬂﬁlﬁmﬁ'uqmmwmau

IR
AN INTBIRWAT
1 2 3 4 5 6 7 Missing | Total

ang GenY Count 0 0 1 5 6 21 41 1 75
% of Total 0.0% 0.0% 0.7% 3.3% 4.0% 14.0% 27.3% 0.7% 50.0%

Gen X Count 0 1 1 3 11 10 42 3 71

% of Total 0.0% 0.7% 0.7% 2.0% 7.3% 6.7% 28.0% 2.0% 47.3%

GenB Count 0 0 0 0 0 0 3 1 4

% of Total 0% 0% 0% 0.0% 0.0% 0.0% 2.0% 0.7% 2.7%

Total Count 0 1 2 8 17 31 86 5 150
% of Total 0.0% 0.7% 1.3% 5.3% 11.3% 20.7% 57.3% 3.3%| 100.0%

INGANINN 21 WU nﬁjuﬁmmmﬂmamqmﬂmy lﬁmwéﬁﬁtyﬁ'uqmmw
vasRumluzduaniga Aaduianaz 27.3 28 uaz 2 audey lasTuuda Aadu

Souas 57.3 mnmj&léﬁamaﬁam@
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AN 22 WEAIIIWINLASS DR mmzﬁuﬁ'ﬂuﬂamaaQIL%U‘%msLﬁmﬁumﬁuﬂszﬁu

n195udlezin
1 2 3 4 5 6 7 Missing | Total

218 GenY Count 1 6 3 14 18 13 19 1 75
% of Total 0.7% 4.0% 2.0% 9.3%| 12.0% 8.7%| 12.7% 0.7%| 50.0%

Gen X Count 1 1 4 9 17 11 25 3 71

% of Total 0.7% 0.7% 2.7% 6.0%| 11.3% 7.3%| 16.7% 2.0%| 47.3%

GenB Count 0 0 0 0 1 1 2 0 4

% of Total 0% 0% 0% 0.0% 0.7% 0.7% 1.3% 0.0% 2.7%

Total Count 2 7 7 23 36 25 46 4 150
% of Total 1.3% 4.7% 4.7%| 15.3%| 24.0%| 16.7%| 30.7% 2.7%| 100.0%

1NA13199 22 wud ngudledentegdulng Wanuddyiuns

%’uﬂi:ﬁ'ﬂm:ﬁumnﬁq@ Aallluiaaay 12.7 16.7 uaz 1.3 aud1au lagviuuarfailn

Souas 30.7 ﬁnﬂmjuﬁaamaﬁwm

A9 23 LRAIINWIBLAZT DR mm:é’uﬁ'ﬂuﬂamaa;ﬁ%ﬁmnﬁmﬁumiu’%miﬁau

n3yue
ﬂ’]iﬂ%ﬂ’liﬁiﬂ%ﬂ’]i'ﬂ’]ﬂ
1 2 3 4 5 6 7 Missing | Total

218 GenY Count 3 2 3 11 14 14 27 1 75
% of Total 2.0% 1.3% 2.0% 7.3% 9.3% 9.3%| 18.0% 0.7%| 50.0%

Gen X Count 1 2 5 11 12 13 26 1 71

% of Total 0.7% 1.3% 3.3% 7.3% 8.0% 8.7%| 17.3% 0.7%| 47.3%

GenB Count 0 0 0 1 1 1 1 0 4

% of Total 0% 0% 0% 0.7% 0.7% 0.7% 0.7% 0.0% 2.7%

Total Count 4 4 8 23 27 28 54 2 150
% of Total 2.7% 2.7% 53%| 15.3%| 18.0%| 18.7%| 36.0% 1.3%| 100.0%

INAIN 23 WU ﬂq'sJ

Gen Y uaz Gen X sulnglianusamnuns
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ANTHN 24 WEAIIIWIBLASS DR mm:é’uﬁﬂuﬂamaaé’lﬁu‘%ﬂ’mﬁmﬁummﬂaa@ﬁﬂ

VD IRUA
ﬂ')ﬂNﬂaaﬂﬁHﬂadﬁ%@T’l
1 2 3 4 5 6 7 Missing | Total

a1gl GenY Count 2 2 2 3 8 17 41 0 75
% of Total 1.3% 1.3% 1.3% 2.0% 5.3%| 11.3%| 27.3% 0.0%| 50.0%

GenX Count 0 0 4 11 5 18 31 2 71

% of Total 0.0% 0.0% 2.7% 7.3% 3.3%| 12.0%| 20.7% 1.3%| 47.3%

GenB Count 0 0 0 0 1 0 3 0 4

% of Total 0% 0% 0% 0.0% 0.7% 0.0% 2.0% 0.0% 2.7%

Total Count 2 2 6 14 14 35 75 2 150
% of Total 1.3% 1.3% 4.0% 9.3% 9.3%| 23.3%| 50.0% 1.3%| 100.0%

1 o 1

MNAITNN 24 Wud nguaedInntIeydulng IHanuddyiuany
ﬂaa@ﬁ'ﬂmaa'ﬁuﬁﬂmzﬁumnﬁq@ faiilusanas 27.3 20.7 uA: 2 ANAIGL LAUTINLED
Aarusoaas 50 ﬁnﬂmjuéfqamaﬁmm

AN 25 WRAIINUINLALIDLRE @nm:é’uﬁ'ﬂuﬂamaa;ﬂ'l‘*ﬁu‘%mnﬁm’;ﬁumﬁuﬁuﬁuﬁﬂ

MITUARERAT
1 2 3 4 5 6 7 Missing | Total

a1y GenY Count 3 2 1 8 21 17 23 0 75
% of Total 2.0% 1.3% 0.7% 5.3% 14.0% 11.3% 15.3% 0.0%| 50.0%

Gen X Count 4 2 1 10 13 10 30 1 71

% of Total 2.7% 1.3% 0.7% 6.7% 8.7% 6.7% 20.0% 0.7% 47.3%

GenB Count 0 0 0 0 0 1 3 0 4

% of Total 0% 0% 0% 0.0% 0.0% 0.7% 2.0% 0.0% 2.7%

Total Count 7 4 2 18 34 28 56 1 150
% of Total 4.7% 2.7% 1.3% 12.0%| 22.7% 18.7%| 37.3% 0.7%| 100.0%

% o (%

NNANTNA 25 Wud ngudatnaysulag Ianuddyiunisd

v

& v

ﬁuauﬁﬂmzﬁumnﬁq@ Aaiilusasas 15.3 20 Uaz 2 uEGU lagTiuualaaiuiaas
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Q1IN 26 LRAIITBIWLASIDYURE mm:@uwﬁuﬂ@maaQ’Lﬁmmsmmnuwaﬂmmiﬂu

AU
Gouwlunsauauan
1 2 3 4 5 6 7 Missing | Total

ang GenY Count 2 4 1 7 21 19 21 0 75
% of Total 1.3% 2.7% 0.7% 4.7% 14.0% 12.7% 14.0% 0.0% 50.0%

Gen X Count 4 2 1 8 13 13 28 2 71

% of Total 2.7% 1.3% 0.7% 5.3% 8.7% 8.7% 18.7% 1.3% 47.3%

GenB Count 0 0 0 0 0 2 2 0 4

% of Total 0% 0% 0% 0.0% 0.0% 1.3% 1.3% 0.0% 2.7%

Total Count 6 6 2 15 34 34 51 2 150
% of Total 4.0% 4.0% 1.3% 10.0% 22.7% 22.7% 34.0% 1.3%| 100.0%

o o oA

NANT9N 26 Wud1 ngN Gen Y lﬁmmé’rmmnmaauvlmmiﬁuauﬁm;Jﬂ,u

[
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saudautannfanniga ngu Gen X sulnailienuddyiuiseulunsduiudily

v

>

i:ﬁumnﬁq@ Aatdusasas 18.7 WAzNaY Gen BIﬁmméﬁﬂmlui:ﬁumﬂﬁamﬂﬁq@

v

1wineg nu Aauiluiinuas 1.3

AN 27 WRAIINUIULALI DA @nm:ﬁuﬁ'ﬁuﬂamad;ﬂ*ﬁu‘%ﬂmﬁmﬁummﬂaa@ﬁﬂ

‘Y]']\‘]‘Jg"iﬂ‘ﬁ&l
m'mﬂaaﬂﬁymaqsnﬁu
1 2 3 4 5 6 7 Missing | Total

a1gl GenY Count 0 0 0 1 10 11 51 2 75
% of Total 0.0% 0.0% 0.0% 0.7% 6.7% 7.3% 34.0% 1.3%| 50.0%

Gen X Count 1 0 3 3 7 10 46 1 71

% of Total 0.7% 0.0% 2.0% 2.0% 4.7% 6.7%| 30.7% 0.7%| 47.3%

GenB Count 0 0 0 0 0 0 4 0 4

% of Total 0% 0% 0% 0.0% 0.0% 0.0% 2.7% 0.0% 2.7%

Total Count 1 0 3 4 17 21 101 3 150
% of Total 0.7% 0.0% 2.0% 2.7%| 11.3%| 14.0%| 67.3% 2.0%| 100.0%

NANTNA 27 Wud ngudedngeny sulnglinnuddyivaiia
ﬂaa@ﬁ‘ﬂmagmﬁulm:ﬁumﬂﬁq@ foiilusanas 34 30.7 uay 2.7 NEGU Loyl
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AN 28 LEAITIUINLALSDUR mmzﬁuﬁﬂuﬂamadgﬂ%ﬁﬂ’mﬁmﬁ'umﬁﬂmﬁaga

fIUYAASY
nM3snedeyadnyaaa
1 2 3 4 5 6 7 Missing | Total

ang GenY Count 0 0 2 1 9 15 48 0 75
% of Total 0.0% 0.0% 1.3% 0.7% 6.0% 10.0% 32.0% 0.0% 50.0%

Gen X Count 2 0 3 2 7 9 46 2 71

% of Total 1.3% 0.0% 2.0% 1.3% 4.7% 6.0%| 30.7% 1.3%| 47.3%

GenB Count 0 0 0 0 0 0 3 1 4

% of Total 0% 0% 0% 0.0% 0.0% 0.0% 2.0% 0.7% 2.7%

Total Count 2 0 5 3 16 24 97 3 150
% of Total 1.3% 0.0% 3.3% 2.0% 10.7% 16.0% 64.7% 2.0%| 100.0%

NA131499 28 wudt ngudledneny srulngldanudrdyiunig

%’ﬂ‘mﬁagaahuqmaim:é’umﬂﬁq@ Aatilusauas 32 30.7 UaT 2 MNEGU 1AUIINLE?

Aallusasas 64.7 mnmjuéﬁashaﬁmm

AN 29 LAAITIWINLALIDLRY mmzé’uﬁ'ﬂuﬂamaa;ﬂ‘ﬁu‘%mnﬁmﬁumsamaﬁu

e
nsfndanugue
1 2 3 4 5 6 7 Missing | Total

a1g GenY Count 0 0 0 3 10 19 43 0 75
% of Total 0.0% 0.0% 0.0% 2.0% 6.7%| 12.7%| 28.7% 0.0%| 50.0%

GenX Count 1 1 1 5 8 15 39 1 71

% of Total 0.7% 0.7% 0.7% 3.3% 5.3%| 10.0%| 26.0% 0.7%| 47.3%

GenB Count 0 0 0 0 0 1 3 0 4

% of Total 0% 0% 0% 0.0% 0.0% 0.7% 2.0% 0.0% 2.7%

Total Count 1 1 1 8 18 35 85 1 150
% of Total 0.7% 0.7% 0.7% 53% 12.0%| 23.3%| 56.7% 0.7%| 100.0%

1NA179N 29 wudl ngudladanntvany dulnglianuidyiunis

a@@iaﬁugﬂnmlm:ﬁumﬂﬁq@ AaiuTauaz 28.7 26 Az 2 AMNAIGL lauTINLAAaLT%
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A13149N 30 LﬂsU‘ULWUl]ﬁﬁ]"i]ﬂ‘ﬂllwa@aﬂ’]s@]@aulﬁ]sﬁaauﬂqmaﬂﬂﬁ 3 m?@ﬂ’]f_“l

214 8-28 1 (n=75)

814 29-43 1 (n=71)

818 44-62 1) (n=4)

iy Rank Mean SD Rank Mean SD Rank Mean SD t(0,025,144) p t0,025,77) p t0,025,73) p
aﬁa;dau,f‘imﬁuauﬁn 1. ANWAENIINMBN WY ITUAN (& - 11 597 137 12 593 145 11 6.25 1.50 0.19 0.851- 039 0695|- 043| 0668
WA ﬁmﬁfmm:i’a@ﬁ’lﬁﬁﬁuﬁw)
2. Uszinegnia 19 459 182 19 441 196 | 14 6.00 2.00 057| 0570|- 150| 0.137|- 158| 0.119
3. asdidaznaulasTnvesdud 10 6.03 1.21 8 6.08] 114 15 575 150 |- 030| 0.767 044 | 0606 056 | 0576
4. wiansuinaluladlna guasdud 17 5.20 154 | 17 558 134| 19 5.00 141]- 158| 0117 025 0.801 0.84 | 0405
5. IANAUA 7 6.17 126 9 6.03] 1.21 15 575 1.50 071| 0478 065| 0517 044 | 0659
6. AMANUNUDDITUA 13 555 1.51 13 576/ 126 11 6.25 096 |- 093| 0355|- 092| 0391 076 0448
7. anuiswe laludaFudn 2 6.44 1.08 1 6.52 0.89 3 7.00 - |- o049 0623 449 - |- as2 -
8. UazANTA WIaIR U 6 6.21 1.11 3 6.31 0.98 5 6.75 050|- 056| 0578|- 096| 0340(- 089 0378
9. maldulading 12 576 137 1 594| 148 9 6.50 100 |- 078| 0438 106| 0203|- 074| 0462
10. anududludunan 8 6.09 1.25 6 6.21 1.30 5 6.75 050|- 056| 0577 |- 1.04| 0303| 082 0413
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