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WARIT RATIANAN : A CASE STUDY OF STUDENTS’ SATISFACTION AND
LOYALTY TOWARDS MASTER DEGREE OF BUSINESS ADMINISTRATION
IN INDUSTRIAL MANAGEMENT AT THAI-NICHI INSTITUTE OF
TECHNOLOGY BY NET PROMOTER SCORE. ADVISOR : DR. KORAKOT
HEMSATHAPAT, 68 PP.

The objective of this study is to develop strategic plan for Thai-Nichi Institute of
Technology by using Net Promoter Score of student towards Master Degree of
Business Administration program in Industrial Management. Net Promoter Score is to
calculate the percentage of Promoters minus the percentage of Detractors. The data
was collected from 107 MBA students of academic year 2008-2010 in Industrial
Management.

The conclusion found that Net Promoter Score of the student academic
year 2008 is lowest but simultaneously the student academic year 2011 is highest.
The main factors that the students recommend Industrial Management program at
Thai-Nichi Institute of Technology to their friends are the content of curriculum and
affordable expense. Factors found are useful for top management to develop the

strategic plan for Thai-Nichi Institute of Technology.
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