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The objectives of this study were 1) to study the demographical characteristics
which are gender, age, status, education, occupation, and income and 2) to study the
service marketing mix factors that affected the development of information technology
systems for the patients tracking within the hospital: a case study of Srikarin hospital

The documentary study and the in-depth interview of the purposive samples
were the research tools for collecting data. The sample size in the research 30 persons,
who are the senior management and the operating staffs of Srikarin hospital. The
analysis of the data was used the descriptive statistics and the content analysis.

The study concluded that the computer hardware should be applied with the
technological tools included smart phone, and tablet instead of hand manual data
record. The hardware tools should be portable and light weight. The software should be
capable to applied for the patients tracking process to be more systematic with real time
data processing, analyzing and reporting in order to enhance the efficiency of the

decision making, planning and operating within the organization.
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a3197 15 ANNAAAGIHTITINIFIUNIZLINT (Process) V4T3 AR ADUNLLFALNNY
93 320U NinadamInamITzuumalulad a1 sauinauasniignuiafandne
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3 FLAUNHNIG | 1. GaImM I RUSENTNIZUAIBMTHRSUINT LTI uNRe
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2. FaImIA UIEMiinzuIumMITaNingIanan (Emergency
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aasia Ll

1. 129u@UNANN A (Product)
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2.2 duldanlumItirzin agﬂvléﬁWmmmﬁﬁ:m@‘mﬁuﬂﬁ (Implementation
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ET]Mﬁllﬂ’]Hm@ladﬂﬁilﬁuﬂ'li’%@’%’l‘lﬁ%’]UNR@]I]EWVILLUU@?U"JG%‘E (One Stop
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PBIVINIRAINIUG L% 2 uUMTARILTE On Site nadlidam Tuwdn

5. 298914 UAAA (People)
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unannIsNawInalwladarsawsnanislwrnisrzen
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System : PST
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Raiz= 3 request

Drop Down
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Selection Destination Sebectiorn
Eguipment Selection
Notes

Add Field 1 f Add Field 1
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Staff Mame Job Assigned i Estimate Avallabillty (Minutes)
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3UN 6 LUDIIRBILFAINITATIALIIUHIUITUY Patient Services Tracking System
PST
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Patient Name: James AA S

Spurce - Ward A Destination- X-RAY

Notes:
Handle with special care

Equipment:

Wheeichair + Oxygen tank

Request by: Nurse Amy
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