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PORADEE KUMSIRI : FACTORS RELATING TO CORRUGATED BOX
PURCHASING DECISION OF SMALL AND MEDIUM ENTERPRISES IN
BANGKOK VIA FACEBOOK. ADVISOR : DR. SURASIT UDOMTHANAVONG,
74 PP.

The purposes of this study was to study Factors relating to corrugated box
Purchasing Decision of Small and Medium Enterprises in Bangkok via Facebook. This
study was quantitative research that used questionnaire for collecting data. The
samples were 400 persons in Bangkok who have experience in purchasing on
Facebook and ware 25 years old. The results show that most of the respondents are
male, age between 25-29 years old. Their highest education is bachelor degree. Most of
them are employees of private company and have average monthly income between
25,001-35,000 Baths. Most of them buy clothes on Instagram. The frequency of goods
purchasing is once a month and the average price is between 500-1,000 baths. The
hypothesis testing results found that the Perceived Usefulness , Perceived Ease of Use
and Brand Trust have effect to goods buying decision via Facebook at the statistical
significant level of 0.05 The top consumer’s buying decision affecting factor was Brand
Trust factor, Perceived Usefulness factor was the secondary, and Perceived Ease of

Use was the third.

Graduate School Student’s Signature........................
Field of Study Industrial Management Advisor’'s Signature........................

Academic Year 2018
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udaduniaNasnadan1saaanlatne AL I BLAE T2 ELIANVEINTITIN% %I8N5
R GIE (Technology Acceptance Model)
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@au%'uﬁoL%ﬁﬁuﬂﬂsz@juLﬂﬂIuIaﬁﬁgnﬁ@ﬁuw‘"@umlﬁ'@mm Az ldsumsaauTuNIntas
A" 1 >~ s v 1 va L s a Rt 1
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msltluuudiaasmssansunalulad (Technology Acceptance Model : TAM)
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Hﬂﬂﬂ

Perceived

/ Usefulness
External Attitude toward Behavioral Actual system
—-

variables using intention to use ] use
Perceived Ease /

of Use

U7 3 upudaesmssaniuinalulad(Technology Acceptance Model : TAM)

f1u1 : Davis. (1989). Perceived Usefulness, Perceives Ease of Use, and User

Acceptance of Information Technology. MIS Quarterly. 13(3) : 319-339.
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13 : Kotler; and Gary. (2003). Principles of Marketing. p. 87.
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