Il
A

AnswaraInisld :ﬁ"}jalﬁﬂﬂuﬂﬁ%‘% ?mﬁﬂmjuLﬂ%aﬁﬂmaﬁammnﬁu

NaINadanIInaawladay aa;ju’ﬁm

a 6%

a a av ¢
AUUINT LAJITIAT

asinusiidusaunisnasmsfinmanunen gaslSygnuinnInaumudia
UAAINNae 8127137 WUNKIAEMIIaM IBInagnsamIuglznaums
anvunaluladlng-diw
Jnsfine 2562



THE INFLUENCERS’ REVIEWING THAT EFFECT TO THE COSMETICS OR
SUPPLEMENTARY FOOD CONSUMERS’ DECISION

Wimvibha Teavirat

A Term Paper Submitted in Partial Fulfillment of the Requirements
for the Degree of Master of Business Administration Program
in Strategic Planning and Management for Entrepreneur
Graduate School
Thai-Nichi Institute of Technology
Academic Year 2019



PITDEITRNWT ANTWAVAINI LT Ei: AraReslum™an auﬁﬁmj AT DIFNNY

WIDNIRINN FINAAANIIAAF LT aagﬁfv’ﬁm

Aa ea a aAav ¢
lag Auafann 1eedsan
812731 MIWUHULAENTIaNI BNy NEawI LR LUznaums
2197138 NUINII R IAWUD HT8eanNTe 03, 3@ §21930Y

a an

Ui auue

v q

UniaInensey  annuwine luladne- TRturRIIANws UL

funikzaInsAnaunanga Iy aunindia

................................................................... ALALWAAINLNAE
(FVIMNFATNTE A7, NDA qmm’%ﬁywaﬁ)
CL TS I LA e W4
AMENITUNIROURITRNUT
................................................... dszmunisuns
(o aas913d 3. sussit 130INa)
................................................... N3IUMT

e R P &
................................................... 211 NUINHEIBNUD

(i OARATNTE AT W §IIY)



A ea A avr € a a voad A Aa a v A o A
Judm wweATan : amwamaomﬂﬂjammamhmﬁnaummgwmaammqma
a ni 1 1 L= dg/ U A fdl 2 V) 6
MBI NN AINAG ami@mau‘lﬁlsﬁama%uﬂnﬂ. 01NN« Femananed
a3 1 V3T, 66 k.
A & Ao ¢ A = ) ¥ o vad A Ada A '
NwIeh IlagUeadiadnsszauvasdaivvediizaiassnianinadents
(=Y d}l di o di = [ ¥ o wdd‘ = dldn a ] o A
AaAwlaTaLATaIEN DY, Lwaﬂﬂ‘ms:@maaﬂ'ea'ramlaagmiaLammamwa@]amimaﬂﬁ]
& a A = ~ ¥ o vad A Ada a ' o A & A o
snamwmmmmuwauﬂmumﬂuﬂwwaogmammma'ﬂ'ﬁwamammmﬂwamsaomma
LRZDTAITLEIN mjuﬂs:mnm"’aaﬂ'wﬂumﬁﬁ'ﬂﬂ%ﬁﬁ Ao Q’ﬁmmﬁu’%%m%aaﬁﬁmmaz
mmua’%umﬂgﬁ%mﬁm FIUNIALTALAIAIFIDNIRIDANRIILRINN agﬂumﬂgamwwmm
F1UIN 211 A% T,@ﬂlﬂﬁmuaaumulun'mﬁuiaya@”aﬂa"n aﬁﬁﬁlﬁmﬁ:ﬁ%gaﬁlumi
A v 09: dq' v 1 dl ¥ 1 dl i 1 dl aa .
F9pa39h laun anud sapa: dady sandsuuNIaIgI% Lazaha Paired T-test
d‘ a 6 6 Svddi a aida a £ 1 di o a cidn a
el nzraddlsEnauvel i TeLiuInIFuiIN§uLATaId 0 IuAzaM LRI NN TENE WA
daminadulagazesdyilaa lashnualiiidbidymeaiidnizay 0.05
HAMIATIERBIWITBNL T ngudedwdmlngidunams a1gszning
15-21 1 ﬁi’mvl,@i”mﬁmiaﬁauayjszwm 10,001-20,000 UM TaRWANUTTLANLATAIEIDNS
A A ~ < A A A o o & vad A A o
WIDANVNILRIULARY 3-4 ATIdaLAan I@]ﬂamwalumumwaﬂwmmaaammamwmmi
'%"3’3Nﬁmﬂ”msﬁm%aaﬁﬁmaﬁwa@iaﬂwsﬁ@§u1aéﬁamaa;§u§1nﬂ LL&:@VI%WQIH@T’MEHLLUU“DQG

pjﬁ%aLﬁmﬁﬁwmﬁ%wﬁmn"’mﬁmmilﬁuﬁwa@iamsé’mﬁﬂa%am ao;ﬂ”u’%lm

UUAAINERE AUUDTOMAANT « e,
A [ A A e 1R

VAT NNTIBHWLAZANTIANTT MeVDTEANNTINUINEN oo

L%Gﬂﬂgﬂfﬁ’]ﬂ%ﬂ%ﬂi&ﬂﬂﬂﬂ’]i

dn13dnen 2562



WIMVIBHA TEAVIRAT : THE INFLUENCERS' REVIEWING THAT EFFECT TO
THE COSMETICS OR SUPPLEMENTARY FOOD CONSUMERS' DECISION.
ADVISOR : ASST. PROF. DR. WUT SUKCHAROEN, 66 PP.

The purpose of this research is 1.1 To study the level of factors of celebrities
who have influenced to make decisions with buying cosmetics and supplements. 1.2 To
compare the factors of celebrities who have influenced to make decisions with buying
cosmetics and supplements. The population sample of this research is people who see
clip review cosmetics and supplements from celebrities, and people who have brought
cosmetics and supplements in Bangkok for 211 people by using a questionnaire to
collect data. The statistics used to analyze the data in this research is frequency,
percentage, mean, standard deviation, and Paired T-Test statistic. These stats were
used to analyze elements of the celebrity who reviews cosmetics and supplements that
influence consumers' purchasing decisions with the statistical significance of 0.05.

The result is that most people were male, with the age range of 15-21, and an
average income of 10,001-20,000 baht per month. They also buy cosmetics or
supplements around 3-4 times per month. The image of celebrities who review cosmetic
products affect consumers' purchasing decisions and, the style of celebrities who review

supplement products affect consumers' purchasing decisions.
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