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WISIT MULSUP : THE EFFECTS OF CONSUMER'S PERCEPTION ON
PURCHASE INTENTION : THE CASE OF NEW COSMETIC PRODUCT IN
THAILNAD. ADVISOR : ASST. PROF. DR. WUT SUKCHAROEN, 50 PP.

The purpose of this research aimed to study consumer’s perception on Thai’'s
cosmetic products and foreign cosmetic products, the effects of consumer’s perception
on purchase intention of Thai’'s cosmetic products a as well as the factors effects to
cosmetic product in order to compare factors, between Thai’'s cosmetic products and
foreign cosmetic products, which effects to the consumer’s perception. The population
sample of this research is people who used to buy and use the cosmetic product in
Bangkok and perimeter for 291 people by using questionnaire survey to collect data.
The statistics used to analyze the data in this research were percentage, Mean, Paired
T-test statistic and multiple regression analysis. These statistics were used to analyze
the effects on consumer’s perception on cosmetic product in Thailand. The SPSS
program was applied to analyze the data with determined statistically significant level at
0.05.

The results are that most of the sample were female with the age range of 20-
30 years of age and having monthly average income between 10,001 to 20,000 Baht
who having 1) high level of consumer’s perception on Thai’'s cosmetic product similar
with foreign cosmetic products except the brand awareness of Thai's cosmetic product
having moderate level of consumer’s perception which lower than brand awareness
factor of Thai’'s cosmetic product 2) purchase intention on Thai’'s cosmetic products
compare with foreign cosmetic product on quality of product, packaging, brand
awareness and promotion is lower while good value price on Thai’'s cosmetic product is
higher than foreign cosmetic product. 3) consumer’s perception on packaging and
promotion have positive effects to consumer’s purchase intention while consumer’s
perception on good value price  will caused the reduction of consumer’s purchase

intention on Thai’s cosmetic product
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