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A STUDY OF THE FEASIBILITY OF AN INVESTMENT
IN PROVIDING A CMS WEBSITE

aa aa o #1
a(ﬂaini wanNydITN

"UimrapafaumInidia / ;1213910139an T Im s Mg / anvina luladlne - giu

le-mail:

« = & X ao ¢ A o a
undnga - ms@nsnadeit diaguszasdiiedavizluuugsio
{ a a a a 3 °o &
(Business Model) Miwsnzaaiunsisugsnauimaivladansegy
a @ a
uuw cms , dsuidinanaiulilavasgsiarmnis@ne 4 au fe
v v a v =3 U a a
ABNITARIA PIBNIIETH ABINATRA UazA1wLSHIs  , Uszdin
a a 3 ° @
nanauunwadgsnousmsiuladdnsesuuy  cms Tasms

fimﬁ:ﬁnamaumennﬁuamu( Return on Investment)
v v N o

HANDLUNWIBINTIBNW ( Return on Equity) WazHanauUNuilatin
& , N

229l@39n15 (Initial Rate of Return) uaziiadiaszwilodsidsn

FINANTENUADNITAURKEIND LN MUBAUABNIRNIAKIDITY

5 5 [ 1 I
ila9u1d89@anan ( Contingency Plan) n1sansanandwldlaln
a a [ o & ' a
msasnwugshamusmsiuloddusesuuy  cMs wud T58unn
. N
Sausn a1V 1VaININNA Ta8aL 100 L1111 2,000,000
=S a [ U U a

v Sedarsndunldlaluvnmsamuaiwnisaaia awnsuims

IAM3 uaza w139 laadlyaaifegiugns ( NPV) dawvirnu

93,900,783 UM DAIINANDUUNHAINIATINIS (IRR) HArIAL Fo8

az 1,647.24 Bennninaanananfisesas 12 dszazinanaunm

5 .

AIUALAaBUIN VBIN1TISATATINT UALAATIHANDUUNWYDINIT

asnwiRiz (ROI) agifl S98az 1,413.17 UAzAATIHARDULNUYDIN TD

Wladg (ROE) agifl Sagaz 1,413.17 :anmsnaaasriinisiiasezi

{ 1 @) a 1
msulfswuiaslaiendumsdnlauinmseesgnanladuldana
aanda 1Y Tnganasannilnd (Sasaz100) tilwsasaz 90 uazsasas
o o ~ ady v a & a v
80 MAFIAY HIDNIHAAUNUAIIUTIWANFITUNUNG (FaB

82100) 1Hw328az 120 wazTauaz 140 ANE1OU
o o o a a a [ 0 ®
iy - ansudnldlazasgine, gsfieusnaiuladdnsezy

Abstract - The objective of research is the study an following
aspects : To provide a suitable business model for starting a
CMS Web Design business, To evaluate the feasibility of the
business through four aspects: Marketing, Techniques,
Management and Financial, To evaluate returns of
Providing a CMS website by analyzing the Return on
Investment (ROI), Return on Equity (ROE) and Initial Rate
of Return (IRR) and To analyze the risk factors that affect
business operations to determine the risk factors for such
Contingency Plan. A Study of the Feasibility of an
investment in providing a CMS website found that the
initial capital for the 100%ownership of 2,000,000 baht is
100%. Therefore, it was possible to invest in the Marketing,
Management Technical and Finance. The net present value
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(NPV) was 93,900,783 Baht; rate of return (IRR) was
1,647.24 percent more than the discount rate of 12 percent
with a payback period from the first month of starting the
project. The average of Return on Investment (ROI) was
1,413.17%and the average of Return on Equity (ROE) was
1,413.17%the experimental analysis of change, whether
access to services that do not meet customer expectations
down from normal (100%0) as 90%and 80%o, respectively, or
the cost of labor increased of normal (100%6) were 120%and
140%, respectively, although the impact on the rate of
return of the project.

Keywords - The feasibility of the business, a CMS Web
Design business.
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