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Abstract

The research aimed 1) to study the personal factor of
consumers that using domestic express parcel transportation. 2) to
study the marketing mix factors that affecting consumers selection
services systems of domestic express parcel transportation in Chonburi
province. 3) to study service quality factors that affecting consumers
selection services systems of domestic express parcel transportation in
Chonburi province. This research was a quantitative research. Using

267 questionnaires to collect the data. The Statistics employed in this

research were using the descriptive statistical analysis and the multiple
regression analysis.

The research found that 1) most of the consumers were
female, aged between 20-29, graduated in bachelor's degree, private
employees, the average monthly incomes were 15,000-25,000 and
Decided to use Kerry express company express parcel service as much
as possible 2) The marketing mix factors in term of product, Physical
Environment, and place affected consumers' decision to selection
express parcel delivery system in Chonburi 3) The service quality
factors in term of assurance and tangible affected the decision to
choose to use the express parcel service system of consumers in

Chonburi.

Keywords: Marketing Mix, Service Quality, Domestic express parcel

transportation
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