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THE STUDY OF FACTORS AFFECTING THE SELECTION OF KARAOKE SERVICE IN
BANGKOK PROVINCE
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Abstract

This study aimed at studying the factors affecting the selecting
karaoke service in Bangkok. The population in this study was that
people who have used the karaoke service in Bangkok. By the
population in Bangkok were compared along a strip of Yamane and to
determine the accuracy of the sampling of 5 percent calculated
sample size of 400 people. Which is an educational tool was a
questionnaire. The results showed that Service marketing mix factors
affecting the decision of the 7 in the selection of karaoke at a high

level. In descending order from the highest mean the following.

Namely, the personnel or employees, followed by physical factors, the
process factors, product factors, price factors, service channel factors
and factors of promoting the market, respectively. And analysis of the
elements that affect the selection of respondents is karaoke. There
are 8 elements in ascending order of the elements are the factors that
contribute most to the least of the following element no.1 that
product/service and the suitability, element no.2 that the process of
work and service, element no.3 that in personnel and the services we
offer, element no.4 that of the atmosphere of the place, element no.5
that the promotional activities, element no.6 that location and place,
elements no.7 the media to access the service and elements no.8 the
other more service from the karaoke service.

Keywords : Marketing mix, Karaoke, Service selection.
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