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THE STUDY OF RUNNING JANPANESE SCHOOL
IN RAMA V CIRCLE AREA RATCHAPRUK ROAD
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Abstract

The aim of this research is to study and analyze the feasibility
of investment in Japanese school in Rama V circus area Ratchapruk
Rd. in aspect of marketing, technical, management and finance to
provide data for decision making. The worthiness, suitability and
project management methodology were considered to identify
problems and threats as well as solutions for improving business
management. The result indicated that this project is feasible for the
investment. The target groups of customer are working age and
student, whose would like to improve third language skill, living in
Ratchapruk Rd., Nakorn-in Rd., Kanchanapisek Rd., and
Borromratchonnee Rd. If the income reached the target, the net
present value (NPV) was 1,429,060 baht, internal rate of return (IRR)
was 41.46%, and break event time was 2.3 years.

Keywords : The feasibility of investment.
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