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INFLUENCES OF MARKETING MIX ON CONSUMER’S SELECTION OF PREMIUM BAKERY
A CASE STUDY OF DEPARTMENT AREA AROUND BTS’S SIAM STATION
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Abstract

The purpose of this study marketing mix factors affecting
consumers' purchasing decisions premium bakery products in the
commercial are around the BTS Siam Station is to examine consumer
purchasing behavior on premium bakery products and the marketing
mix factors that influence the decision to buy premium bakery
products in the commercial are around the BTS Siam Station. The
study employs survey research by collecting data by face to face from
people around the BTS Siam station and an online questionnaire. The
majority of respondents were female in the age range19-25years old,
single, educated in undergraduate a career as high school students /

University students with a monthly income in the range of up to

10,000baht. The majority of respondents usually eat Cake / Tart /
Cupcake / Brownie in After You brand at Siam Paragon. The
frequency per month, 1-2timeson Saturday -Sunday around 01 PM to
05 PM. Cost per bill is about 151 — 300 baht. The main reason is
meeting up with friends, which she was deciding by herself. And know
about bakery shop from a website (Social Network System, Blogs,
etc.). The overall of marketing mix factors affecting the decision in
term of the most which are Product factor, Physical Evidence and
Presentation factor, People factor, Process factor, Price factor, Place
factor, and Promotion factor, respectively.

Keywords : Marketing mix factors, Consumers' purchasing decisions,

Premium bakery products.
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