= =< v b 1 v [ ~ K U v dly
ﬂ"l‘Sﬁﬂ‘is!"'lﬂ'J"lNW\‘]WEﬂﬁ]‘HB\‘iQﬂﬂTﬁZ‘U‘U@LL‘liE]'l%’liLLazﬁad LI NIWANHI INANFEAINDD

A STUDY OF CUSTOMER SATIFACTION REFRIGERATION SYSTEM

(SHOWCASE&COLD STORAGE) A CASE STUDY OF CONVINIENCE STORE
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Abstract

The research objectives were to study the factors that
influence the customers’ satisfaction and evaluate their satisfaction
levels from the showcase and cold storage installation. The
improvement guidelines were also studied and proposed in order to
improve the quality of products and services. The questionnaires were
used as the research instrument to collect data. The 208 samples
from the total population 430 firms were selected from the company's
Bangkok customers who purchased and installed the showcase and
cold storage for more than two years. The study found that the
influencing satisfaction factors were as follows. 1. The highest product
factor was the exterior durability of the glass door (Freezer) (2.26) due

to the importance of the exterior showcase in order to extend their

more lasting life. 2. The highest Call Center services factor was the
requesting convenience of calling to repair (2.15) due to the
increasing of the telephone lines and their 24-hours availability. 3.
The highest factor of the after-sales services was the maintenance
staffs’ uniform (2.23) due to the company’s policy to maintain the
ordered image.

Keywords : Satisfaction, Services factor, Showcase and cold storage.
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