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THE BEHAVIOR OF GENDER FOR BUYING HANDMADE PRODUCTS IN THE ONLINE
CHANNEL
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Abstract

The objectives of this study were (1) to explore gender’s
behavior on lifestyles for buying handmade products via online
channel (2) To study participant’s opinions of buying handmade
products via online channel. (3) To study the gender’s lifestyle on
buying handmade product via online channels. (4) To study what
marketing factors that were suitable for selling handmade products via
online channel.(5) To study the marketing strategies to strengthen
competitiveness for handmade products.

The finding found that, The price factor was major factor
that effected to the competitiveness, follow by product, promotion and
place respectively. In addition, the studies found the participants who
had different gender would not be different on buying online
behaviors. However, participants who had the different life styles

would have the different behavior on buying online.

Keywords: Behavior, Online, Handmade
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