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Research Title The influences of perceived brand equity of motor vehicles via social media on
electronic sharing value and brand engagement of customers

Researcher Surasit Udomthanavong

Abstract

The purposes of this study were: (1) to study the form of perceived brand equity via
social media on electronic sharing value and brand engagement (2) to examine the relationship of
the causal model on the impact of perceived brand equity via social media and brand image on
brand trust, electronic sharing value and brand engagement. This study was quantitative research
that used questionnaire for collecting data. The samples were 400 undergraduate students in
Bangkok. The variables were perceived brand equity via social media (Facebook, YouTube, Line
and Instagram), brand image, brand trust, electronic sharing value and brand engagement. Using
techniques of descriptive statistics, the data collected were analyzed through applying the
techniques of percentage, mean and standard deviation. Structural equation modeling (SEM)
analysis was conducted through applications of the Partial Least Squares Smart-PLS 3.0 computer
software program.

The statistics used for data analysis were percentage, mean and standard deviation. The
findings showed that most of the sample were males, who were third-year students, whose income
per month was 6,000 — 12,000 Bah. Their behavioral aspect on using social media were from
smartphone during 6.01 p.m. to 12.00 a.m. which was approximately 5 — 7 hours a day. Most
activities on social media were chatting among mutual friends, news updating and searching for
interested data. They mostly used social media in house, dormitory and college. The results from
structural equation modelling indicated that the brand perception via social media (Facebook) and
brand image had the impact on brand trust at 0.01 significance level, brand image and brand trust
had the impact on electronic sharing value at 0.01 significance level, the brand perception via

social media (Line) had the impact on brand trust at 0.05 significance level.

Keywords: Social media, Brand image, Brand trust, Electronic share value, Brand engagement
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media facebook : Brand and presenter Fit --FBP) 0.853
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