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Abstract

The objectives of this study were 1) to study the factor of Korean
product purchasing in the group of Bangkok’s students and 2) to study the
behavior of Korean product purchasing in the group of Bangkok’s students.
The populations were 400 people using qualitative method with questionnaire
collecting and secondary data analysis.

The result of the study found that the populations were consisting of
200 male and 200 female from total 1,870 people. Most of them aged between
16 — 22 years-old or high school level students to undergraduate students.
They did not have any income by their own. They earned bower 5,000 Baht
per month.

Cultural factors were Korean actors, singers and drama series
acknowledged to the study groups. It could be shown Korean social, big cities,
weather that were differed from Thailand. The populations were teenagers,
youthful and charming. When they sew the Korean products, they tried to
imitate and following their actors.

It was strategy to build the awareness and perception through the
Korean cultures via actors and singers that socialized the populations. Learnt

Korean cultures were able to make more favorite in Korean products.

Keywords: brand royalty, Korean product, customer behavior
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