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FEASIBILITY STUDY OF FITNESS CENTERS BUSINESS
IN SAMUTPRAKAN
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Abstract - The objective of the study is to the possibility of
investing in the fitness center business in Samutprakan
province, To provide a business model and the strategy of
choice for the fitness center, To compete with its rivals in the
same industry as the most effective. The evaluation of the
feasibility of the project through the four aspects of
marketing, operations, management and finance. Assessing
the financial feasibility of the project to set up. The number
of financial assumptions. A possible replacement in this
study. The results of the measurement value can be
concluded that the investment in the fitness center. The
fitness center standard model is worth the investment. The
capital investment is equal to 16,000,000 baht. On the net
present value is equal to 121,926,410 baht greater than zero.
Internal rate of return is greater than the 195.61 percent
rate of interest on bank loans, defined as 13 percent of the
project. The cost-benefit ratio was 3.01 and can pay back for
itself within one year.

Keywords - The feasibility of the fitness center business.
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