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Abstract

This is a quantitative research on advertising styles
attraction on inside front and back page cover of Health Channel
magazine. The data were collected from 385 samples in 5 hospitals in
Bangkok. Data were analyzed and presented. Descriptive statistics in
mean, standard deviation, percentage and F-test were used to test the
hypotheses.

The major findings were as follows:

1. The majority of samples were female. They were
familiar with the Health Channel magazine and spent less than 30
minutes in reading. The most memorable information while reading
was pictures in the advertisement.

2. The readers agreed that the best advertising appeals
was the emphasis on product quality. The highest scores layout and
formats were ‘Circus layout’ which combined a story and pictures on
its own. They preferred warm tone of color in the advertising images.
Those were different shades of red, orange and yellow.

Results of hypotheses testing were as follows:

1. The gender differences have no effect on the layouts,

formats and tone color of advertising on Health Channel Magazine,

but they do have effect on advertising appeals at OL = 0.05 level of
significance.

2. The gender differences and age differences affect
formats and tone of color of

advertising appeal, layouts,

advertisement.

Keywords: Advertising, Magazine
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