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THE MARKETING MIX FACTORS AFFECTING THE PURCHASING DECISION
PROCESS TO SANRIO’S DOLLS PRODUCT OF THE CUSTOMERS IN BANGKOK
AND SURROUNDING AREA
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Abstract

The purpose of this study was to study demographic
factors and marketing factors affect the decision to buy Sanrio’s dolls
of consumer in Bangkok and surrounding area. 398 samples in this
study were a consumer who used to buy the Sanrio’s doll products.
The tool used in the data collection was the questionnaire using
convenience sampling method.

The results of the study found that most consumers were
ages between 18-22 years old and graduated or studying in
Bachelor's degree with the average income in the range of 10,001-
20,000 baht per month. They buy Sanrio’s dolls at a Sanrio’s shop by
themselves with the expense less than 300 baht per times, and their
friends have an influence on their purchasing decisions. There were
three hypotheses set out for this research.

The first hypothesis was the difference of demographical
factors which affect the purchasing decision process. The results
found that there is no difference on purchasing decision process
regarding to gender, age and occupation. However, the difference of
education and income affected the purchasing decision differently at
the level of statistical significance of less than 0.05.

The second hypothesis was the relationship between
marketing mix factors and purchasing decision process. The results
found that product, price and promotion were positively related to

purchasing decision process on Sanrio’s doll products at the level of



statistical significance at 0.05, but

purchasing decision process on Sanrio’s doll products.

place were not related to

The third hypothesis was the marketing mix factors
influenced purchasing decision process of Sanrio’s doll products. The
result confirmed that product, price and place did not influence
purchasing decision process of Sanrio’s doll products. But promotion
influenced positively on purchasing decision of Sanrio’s dolls at the

level of statistical significance at 0.05

Keywords: Marketing Mix, Decision Making, Sanrio’s doll
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